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M&M chart toppers this week

Eurochart Hot 100 Singles
BRITNEY SPEARS

...Baby One More Time
(Jive)

European Top 100 Albums
CHER
Believe
(WEA)

European Radio Top 50
BRITNEY SPEARS

...Baby One More Time
(Jive)

Inside M&M this week

BENELUX BREAKERS
Home-grown talent in the Nether-
lands and Belgium is responding to a
heightened demand for product in the
native languages, and at the same
time producing quality music for
export. A six -page Benelux Spotlight
highlights the acts and the labels with
international appeal. Pages 8-13

DATURA LOVE TO DANCE
The Italian dance act named after a
hallucinogenic herb are breaking

into the mainstream
with their latest sin-
gle, I Love To Dance,
as European CHR net-
works pick up on the
track in a big way.
Page 7

PUBLISHERS BRANCH OUT
Music publishers in Italy are gear-
ing up for a more prominent role in
the age of electronic distribution,
which may involve increased A&R
and artist development activity. In a
special report, M&M's talks to some
of the leading players. Pages 15-16

Piracy: IFPI tackles
the search engines
by Emmanuel Legrand

Ospo - The recording industry's bat-
tle against Internet piracy has moved
onto another level, following its first
action against Internet search engine
operators.

On March 24, the IFPI (Interna-
tional Federation of the Phonographic
Industry), acting on behalf of the Nor-
wegian affiliates of Universal, Warner
and EMI, asked the public prosecutor
in Norway to bring criminal proceed-
ings against Fast Search & Transfer

ASA (FAST).
Headquartered in Oslo, with offices

in the U.S. and U.K., FAST has
licensed a search engine which is able
to track down MP3 files (digitally com-
pressed files containing music) to
Lycos, one of the most popular Inter-
net service operators. According to the
IFPI, FAST "has developed a search
engine software which encourages
massive systematic copyright piracy
by searching all MP3 files worldwide,
and then storing all the direct links to

continued on page 29

Bocelli juggles 'split' career
by Mark Dezzani & Christian Lorenz

MILAN - He has the whole pop world
in his hands, but Italian tenor Andrea
Bocelli is risking it all in search of
classical credibility.

Lavishly instrumented MOR/clas-
sical crossover material has made

Andrea
Bocelli

Bocelli a force to be reckoned with in
recent times. His classical debut, Aria
(Philips Classics), released in March
1998, only accounts for two million of
over 20 million albums sold in a
career which spans barely five years.

The Italian singer is determined to
boost his classical career whilst contin-
uing with the pop -crossover side of his
work. However, it appears that Bocel-
li's "split" career could be starting to
take its toll on the artist's pop output.

Sogno (Sugar/Polydor)-his first
pop album with a simultaneous, world-
wide release-was delayed by six
months because of Bocelli's classical
engagements. Compared to Romanza
(Sugar/Polydor), there is only a very
narrow window to work on Sogno
before Bocelli's next classical album
will be rolled out in November.

So far, radio support for the Euro-
pean lead single, Canto Della Terra,
released on March 1, has been weaker

continued on page 21

Melky Sedeck (Universal) met up
with Bill Roedy (centre), presi-
dent of MTV/VH-1 International,
at MTV Europe's recent manage-
ment conference in London. The
U.S. duo performed a 40 minute
set in front of senior MTV music pro-
grannners and schedulers.

RTL MD resigns after

`prank' phone call
by Ed Meza

BERLIN - An on -air prank featuring a
live interview with an unwitting Ger-
man chancellor Gerhard Schroeder
has cost 104.6 RTL/Berlin's managing
director his job.

Bernt von zur Muehlen was imme-
diately suspended by the AC station's
parent company CLT-UFA following
the March 12 incident. CLT-UFA sub-
sequently announced on March 23
that Von zur Muehlen would not be
returning to the station, and that his
association with all of CLT-UFA's
radio activities has been terminated.

Juergen Filla, overall MD of all
RTL's German radio operations, will

continued on page 21
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Upfront
by Emmanuel Legrand Music & Media editor -in -chief

The turmoil at the European Commission can be a good
thing for the music community.

Of course, the short-term effect of the crisis plus the
forthcoming European elections is that everything is
frozen in Brussels. This affects at least three key issues
which are currently being discussed at Commission
level-the Copyright Directive, the question of parallel
imports and the e -Commerce Directive. The budget dis-
cussion on the EU's Culture 2000 plan, which included an
important financial provision for music -related projects,
has also been put on hold.

On these topics, not much progress will be made in the
next weeks (if not months!). Music industry lobbyists will
have to wait until a new Commission is appointed and a
new European parliament elected to find out what the
future of these issues will be. "We'll have to be patient,"

laments one lobbyist.
However, in some industry circles, the Commission's crisis

is not necessarily viewed as a bad thing. Some crucial issues,
particularly the parallel imports question, were progressing
badly. Another Commission might have different views.

In addition, any move granting a bigger role to the
European parliament in the future "is good news," accord-
ing to one industry source. A possible shift of power from
the Commission to the parliament is not considered as a
negative step by music industry observers.

At the beginning of this year, the parliament more or
less endorsed all the changes in the Copyright Directive
that the music industry had called for. The music commu-
nity has built up strong links with MEPs which will cer-
tainly survive the new elections.

Overall, what the crisis has proved
is that Brussels is the Rome of the
new millennium, with its sulphurous
cocktail of power, bureaucracy and
corruption. But Brussels is also at the
heart of European politics (and poli-
cies), so we all have to get on with it.

Virgin double header
by Jonathan Heasman

LONDON - U.K national rock station
Virgin Radio is bringing a
Gallic touch to its program-
ming department, following
the appointment of Oui
FM/Paris programmer Carl
Watts as music scheduler.

Watts will work alongside
former 103.2 Power FM/
Fareham programme editor
Nik Goodman, who is
appointed head of music pro-
gramming, in a double -head-
ed set-up. Both will report to
Virgin Radio programme
director Bobby Hain.

Says Hain: "Given that
music constitutes so much
of what happens on the air,
I am particularly pleased to have two
people with very different back-
grounds bringing their experience to
bear on Virgin's output."

Watts, who was born in England
but has spent most of his career in
France, is a former programmer at
CLT-UFA's French CHR network Fun
Radio. More recently, he has pro-
grammed Virgin Media's Oui FM in
Paris, which has a similar rock for-
mat to Virgin Radio in the U.K

On the differences between the

French and British markets, Watts
notes: "The music industry, from a
media point of view, moves a lot quick-

er in the U.K In France a
title can stay on the playlist
for more than a year."

Goodman, who des -tribes
his position as "parallel" to
that of Watts, sees one of his
key tasks as developing and
improving Virgin's relation-
ship with record companies.

"I think a lot of [record
company] people are a little
woolly about our position,"
he says. "They're aware that
we have a male, guitar bias
but aren't very clear beyond
that."

Goodman says that
Virgin, which blends classic

and contemporary guitar -based
music, wants to be seen as "clearly
owning its musical position in the
marketplace," and "championing
quality British music, both in terms
of artists and particular songs."

He adds that better communica-
tion between Virgin and the record
companies can help the latter in their
A&R process, through knowing the
type of act likely to receive support
from what is the U.K's only national
commercial popular music station.

RADIO

Theofanellis to head
up BMG in Greece
ATHENS - The vacant position of
BMG Greece managing director has
been filled by Panos Theofanellis,
who is leaving Warner Greece
where he started his career and has
spent the past 12 years.

Described as "truly a music man"
by Richard Griffiths, BMG U.K. and
Ireland chairman and executive
VP Central Europe, Theofanellis
replaces George Lavendis, who
recently left Athens to become VP of
international for Arista Records in

New York.
Theofanellis

served as director
of marketing and
A&R for Greek
and international
repertoire at War-
ner Music. "He
knows his trade
both on a local
and international
level," comments
Griffiths, to whom

Theofanellis will report.
Says Theofanellis; "I look for-

ward to working with Richard and
the rest of the team here to give
BMG Greece the focus and commit-
ment it derserves." BMG greece
artists include Yannis Kotsiras,
Stefanos Korkolis and Marinella.

'Late' Austrian stations risk losing licences
by Susan L. Schuhmayer

VIENNA - Up to a dozen of
Austria's new commercial radio sta-
tions could lose their licences if they
don't take to the air by April 1.

Commercial radio stations were
allowed to start broadcasting on
April 1 1998, and licensees were
given one year to get their stations
up and running. But stations in six
of the country's nine provinces have
not yet launched, with the deadline
only one week away at presstime.

Michael Kogler, a lawyer for
Austria's Regional Radio Authority

(RRA), says it's impossible to predict
how many stations-if any-still
won't be broadcasting after the
deadline has passed. "But it's very
probable most will start," he says.

Revocation of unused licences
will occur automatically if the sta-
tions concerned do not appear on air.
"The authority doesn't even have
to say that the licence .is lost,"
Kogler notes.

In addition to the possible re -
advertisement of any licences not
taken up by April 1, RRA member
Heinz Wittman says the RRA's board
has been discussing the possibility

of issuing licences for a further 10 to
20 new local stations. A final deci-
sion on the matter is expected later
next month.

If the Ministry of Science and
Transportation agrees that extra
frequencies are available, a public
tender would be held in the summer.

But, warns Wittman, "there's not
much sense in giving licences that
serve 30,000 or 50,000 people. It's
not economically sound."

The commercial stations on air so
far in Austria have found it difficult
to compete with the well -established
services of public broadcaster ORF.
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Vibration expansion into French locals
by Remi Bouton

PARIS - French broadcasting
authority the CSA has given
Orleans -based CHR/dance
station Vibration permission to
take a 50 percent share

in Bordeaux
community
station Radio
Black Box.

It is the
third commu-
nity station in
which Vibra-
tion has become
involved-the

Orleans broadcaster already
owns 50 percent of Paris
rap/R&B outfit Ado FM, and 50
percent of Radio Forum in
Poitiers.

"The CSA has understood
that, as national networks

develop further, regional net-
works also need to develop
their activities in order to keep
the French radio market bal-
anced," says Vibration CEO
Jean -Eric Valli.

However, Valli states that
his aim is not to create a new
national network under the
Vibration brand, but to help
small radio stations with their
brand identity and format. "We
will not change the names and
formats of these radio stations,
which are all part of the [non-
profit making] community
radio sector."

Continues Valli: "Our aim is
to help these stations benefit
from economies of scale, partic-
ularly in the areas of music
research and programming.
Unlike the national networks,
we are not here to buy licences,

but to create 50/50 partnerships
in order to help [community]
radio in its development by
investing both money and
expertise. We are not actively
searching for local radio sta-
tions to enter into partnership
with, but we are looking at each
opportunity as it arises."

In further expansion moves,
Vibration is to apply for a
licence to broadcast its
CHR/dance format in Lille, and
will also make an application to
set up a Black Box station in
Toulouse.

However, the radio group
will not be crossing any borders
in its expansion plans. "We see
our development as being in
France only," says Valli. "We
considered entering the Bel-
gian market, but it's even more
complicated than France!"

More niche formats on the way in UK?
by Jonathan Heasman

LONDON - The shape of the
U.K.'s commercial radio sector
in the next few years has been
brought into sharper focus fol-
lowing the publication of new
licensing plans by its regula-
tor, the Radio Authority (RA).

Key amongst the new
awards to be made by the RA
will be four new regional
licences, which will supple-
ment the 12 regional services
already in existence. These

new licences will be adver-
tised for South Wales (includ-
ing Cardiff, Swansea and
Newport); the West Midlands
(including Birmingham, Cov-
entry and Wolver-
hampton); West and
South Yorkshire
(including Leeds,
Doncaster and
Sheffield) and the
East Midlands (including
Nottingham, Derby and
Leicester).

In the past, the RA has

DIO
AUTHOR

awarded many of its regional
licences to groups proposing
specialist music formats, since
the size of population being cov-
ered can make niche music for-

mats more financial-
ly viable than in
smaller transmis-
sion areas. The exist-
ing regional stations
include dance, jazz

and alternative formats-
Chrysalis Radio's chain of
Galaxy dance stations, for
example, holds three of the cur-

rent regional licences.
The first of the new

regional licences to be
advertised by the RA will
be South Wales in July
this year, followed by the
West Midlands in Decem-
ber and West/South York-
shire in May 2000.

The RA has also
announced its intention to
advertise another raft of
smaller, local radio
licences-amongst the
towns and cities which
have been added to its
"working list" are Barns-
ley, Buxton, Dumbarton,
Grimsby, Rugby, Warmin-
ster, Worthing and Yeovil.

internet in -site No Problemo
www noproblemo com

No Problemo has just launched
itself as France's first Internet -
only radio station with a female
voice. Its web site offers a
RealPlayer link, an invitation for
visitors to e-mail requests, an offer
to sign up for its mailing list, a
nascent message board and the
assurance of advertising in the
future. The station itself, a joint project of Com-FM and Capital Pro-
ductions, plays an urban selection of current hits with a judicious per-
centage of French artists. Interestingly, there is also a remark on the
page promising that efforts are underway to determine a royalties
payment plan specific to webcasting. Chris Marlowe

T

roN Tl ll BI AT
PLANS FOR NEW NRK STATION
OSLO - Public broadcaster NRK is to launch a new
music service to help promote digital radio in Norway.
P5 will broadcast a "Classic Hits" format (gold and
recurrent hits from the '50s to the '90s) aimed at 25-45
year -olds. The service will also be broadcast terrestrial-
ly on FM in the major Norwegian cities. Just five people
will be hired to operate the station, with artist manager
and NRK veteran Steinar Fjeld appointed as project
manager. Fjeld will report to NRK Futurum managing
director Anne Halvorsen, who says: "Our ultimate goal
is to create something we don't already have, in order for
us to help increase the sales of digital radio sets." The
station is expected to start broadcasting next year.

Los 40 UNPLUGS ITS TV
MADRID - SER's CHR network
Los 40 Principales has extended
its series of intimate unplugged -
style "Conciertos Basicos" to its
digital TV channel, 40TV. The
first concert, shown on March 26,
was a small gig by La Oreja de
Van Gogh, while the second will
feature the Manic Street Preach-
ers on April 9. SER music formats
director Luis Merino says: "After
seven years of Conciertos Basicos
on Los 40, the logical move was
towards TV. It's not a question of
plugged or unplugged, but of finding out the musical
reality of artists by putting them in tiny venues, far
from the big crowds." From the summer, the concerts
will also be shown on pay TV service Canal Plus.

ZOMBA FOUNDER GOES DIGITAL
NEW YORK - Ralph Simon, co-founder of the Zomba
Group and, more recently, president of the European
arm of Rondor Music/Almo Sounds, has joined U.S.
digital music software firm Global Music One (GMO)
as chairman. Also on board, as deputy chairman, is
Hilton Rosenthal, the South African record producer
who facilitated Paul Simon's Graceland, among other
projects. GMO, based in Santa Monica, is developing
software for the delivery and promotion of music on
the Internet and on private network systems. Simon
was in London recently meeting with labels and oth-
ers in preparation for GMO's launch of its enhanced
MP4 e-mail tool.

UPTOWN LOOKS FOR NORTHERN RANKING
COPENHAGEN - Danish broadcaster Radio Uptown
launched its third station on March 18, in the town of
Helsingor, North Zealand. Uptown Nord will have the
same "best of the '80s and '90s" music format as Radio
Uptown in Copenhagen. The new station's broadcast
area stretches from the holiday resorts in the northern
half of Zealand, to the Copenhagen channel in the
south. Radio Uptown also operates Uptown Gold in
Copenhagen, and forms part of the Danish Radio 2
group owned by U.S. media company Clear Channel
Communications.

OUTSTANDING QUALITY  LOWEST PRICE  INCREDIBLE VARIETY

Disney  Soundldeas  Network  De Wolfe  Lucas Film
Warner Bros.  Sci Fi-series  Hanna Barbera  Turner

Top Format Music Licensing b.v.
Wilhelmina park 1, 2012 KA Haarlem, The Netherlands.
Tel. +31 23 532 06 40. Fax. +31 23 542 13 25.
Email : info@topformat.nl. Internet : www.topformat.nt

-GROUP OF COMPANIES
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tradesecrets
Francis Currie

Programme
director,

The Box (U.K.)

What was your first ever job? I
grew up in Devon, and worked in the
kitchen of a confectionery business,
cooking over 7001bs of sweets a day.
It was a case of 'Francis and the
Fudge Factory!'

What was your worst ever job? I
once worked in a nightclub as a bar-
man. The first job of the evening was
flicking the cockroaches out of the ice
machine...I still avoid ice in my
drinks today.

What has been the highlight of
your career to date? I am very
excited at being given the chance to
work in what is, to me, a new medi-
um, as programme director of [music
TV channel] The Box. I am also
tremendously proud of the radio sta-
tion I have just left, Magic 105.4
in London.

Three words that describe you
best... Real, opinionated, articulate.

What other career would you
have liked to have followed? I've
tried theatre directing, acting, jug-
gling, stilt -walking and fire-eat-
ing...but I think programme director
probably suits me best.

What keeps you awake at night?
Ideas.

Who do you most admire within
the industry? People who manage to
behave in a principled way whilst
working in a difficult and demanding
industry. People with real talent.
People with genuine enthusiasm.

Do you have any hobbies? DIY,
reading, walking, going to concerts
...and I'm told I spend too much time
in my `cybershed' learning about com-
puters, so I guess that counts too!

What's been your greatest mis-
take or regret? On a personal level,
my biggest regret is that I can't sing.
On a professional level, I consider
myself to have been extremely lucky;
people have allowed me to learn from
my many mistakes.

What phrase or saying do you
most over -use? 'It's got to be done!'

What's the best piece of advice
you've ever been given? Don't for-
get to enjoy it.

What is your favourite album?
Joni Mitchell's Miles of Aisles.

How would you like to be remem-
bered?
As someone who acted with integrity.

Interview by Jonathan Heasman

Resignation to hit Onda
by Howell Llewellyn

MADRID - The Onda Cero Radio
group has been thrown into turmoil
following the shock resignation of its
deputy chairman, Blas Herrero.

The move has deep implications,
because Herrero
owns 60 of OCR's
84 "associated" sta-
tions (OCR wholly
owns a further
102), and because
OCR is currently in
negotiations with
Spanish telecoms giant Telefonica,
which wants to buy the whole OCR
radio grouping (including all of its
associated stations).

Following Herrero's resignation,
OCR parent company Uniprex has
asked several regional governments to
transfer the ownership of 48 of Herrero's
associated stations directly to OCR. A
Uniprex statement released on March
19 said it had taken the action because,
although the ownership of the stations

concerned was in Herrero's name, "they
have never been managed by him, but
by this radio network."

The statement added that the com-
pany did not know why Herrero had
resigned, "but his attitude can only be
interpreted as an attempt to nega-
tively affect the current sale process
[to Telefonica]."

However, Uniprex's request to the
regional governments could already have
backfired-the Andalucian regional gov-
ernment, for example, has declined to
transfer ownership of the stations con-
cerned. A government spokesman in
Seville says: "If it is true that the real
managers are not the real owners [of the
stations], the concessions will be revoked
and put out to tender again."

Herrero's decision to end his eight
year association with OCR came
because, he says, "I do not want to be
responsible for the [financial] results
to be presented next week. I cannot
approve figures that I do not agree
with." Herrero adds: "For a long time
I have been accusing OCR of irregu-

Cero sale?
larities within Uniprex, and I do not
want to be responsible for what
might happen."

The radio entrepreneur claims that
OCR had promised to forward the
annual accounts to him before January
18, the day on which the association of
his stations with OCR was due to be
renewed. He says that he came to a
verbal agreement with OCR to extend
this deadline until the sale of the radio
group was completed.

In a further twist,
it has emerged that
Spain's second biggest
commercial radio
operator, Cadena
COPE, has made
approaches to both
Herrero and to
OCR's star presen-
ter, Luis del Olmo
(who owns 14 OCR -
associated stations), with a view
to taking on Herrero and Del Olmo's
combined total of 74 OCR -associated
stations.

Luis Del
Olmo

The Voice comes to Aarhus
by Charles Ferro

COPENHAGEN - The Voice, Denmark's
largest commercial radio broadcaster,
now has terrestrial operations in the
country's three biggest cities following
the launch of The Voice Aarhus.

The new station will supplement
The Voice's FM signals in Copenhagen
and Odense, giving the network a
potential audience of half the country's
population. The Voice is also available
nationwide via cable and satellite.

The Voice has been able to extend its
coverage to Aarhus following an agree-
ment hammered out between its major-
ity shareholder, the pan-European
broadcasting group SBS, and the

Aarhus Stiftstidende newspaper, which
owns Aarhus -based FM stations Aarhus
Naerradio, Radio Colombo and Radio 1.

Under the terms of the agreement,
SBS is broadcasting The Voice on the
FM frequencies of those stations,
which have effectively been shut
down as a result. The newspaper has
not actually sold the three broadcast-
ers to SBS, but has entered into a
partnership which should bring
financial gains for both parties. The
Voice Aarhus' local news coverage will
benefit from the association with the
local newspaper group enjoyed by the
previous stations.

Inge Bak, a former head of program-
ming at CHR broadcasters Aarhus

-
Naerradio
and Radio
Colombo,
has been
named direc-
tor of program-
ming for The Voice
Aarhus.

"We've been on the air for a month
and a half now, and we've had good
response," reports The Voice's group
head of programming, Eik Frederiksen.
'e helped kick it off with a party fea-
turing performances by Michael Learns
to Rock, Den Gale Pose, Infernal,
Jennifer Brown and Freya. And we
have plans to create even more impact
in the months to come."

MORE /11N)t'C'

Indie giant edel predicts further growth
by Gesa Birnkraut

HAMBURG - Leading German indie
label edel is reflecting upon its most
successful year since its foundation in
1986, following publication
of its financial results for
1998 (M&M Hotline,
March 27).

Edel, which went public
on the Frankfurt stock
exchange last autumn,
saw turnover increase by
37.6 percent to DM284.4
million (euro 145.8m),
compared to DM206.7m in
1997. Pre-tax profits grew
by some 92.3 percent to
DM22.5m, compared to
DM11.7m the previous
year. The company's
expanded international
division increased its

turnover by 50 percent.
Though edel remains behind the

five majors in Germany, with a four
percent market share, the label is
"already the biggest independent in

Europe," according to CEO
Michael Haentjes. "Our
main target is to become
the biggest independent in
the world," he says.

Edel's recent co -opera-
tions with companies such
as Hollywood Records and
EM.TV have all helped to
fuel the rise of the compa-
ny's shares, which have
risen from DM98 in
September to their cur-
rent standing of around
DM650. Despite the pub-
lic flotation, Haentjes
himself still owns most
of the company-only 22.4

percent of the shares are in public
hands.

1998 was also a good year on the
A&R front for edel. Blumchen won
the best national female artist prize
at this year's Echo awards ceremony
(M&M, March 13), while Scooter,
Aaron Carter and Jennifer Paige
also made major impacts on the
charts. "We want to develop more of
our own artists-that's one reason
why we now have subsidiaries in the
12 major European markets,"
explains Haentjes.

For 1999, the edel MD expects
another increase in both turnover
and profits, based on trading in the
early part of this year. At the begin-
ning of next month edel will open a
new office in Buenos Aires, and
Haentjes promises more co -opera-
tions and acquisitions in the com-
ing months.
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EDGf'1Cegrooves
by Gary Smith

RENAISSANCE
Previously known as Testament One,
by Kentish Man, this all -new
revamped version going out as I'm
Telling You by Chubby Chunks feat.
Kim Ruffin (Cleveland City/UK) is a
superb makeover of a bona -fide club
classic. The uplifting disco groove
and distinctive hi -hat pattern are
still to the fore. But now, thanks to
Ruffin's gutsy vocals, the track has
more crossover appeal than ever.

MIX IT UP
Although it relies too heavily on the chorus vocal, Calvin
Stones' Soulmate (Accor/Holland) is an interesting hybrid.
Featuring blues piano, a disco bass line and lots of spacey
noises, the backing track has a pronounced ragtime vibe
which provides a fresh spin on disco funk. A bit more lyri-
cal variation would be welcome, but a radio edit of this
melodramatic stomper might just do the business.

BLU MOON
Surprise of the week has to be the subtle poppiness of
BluPeter's latest single, BlueAir (React/UK). Not that
they've turned in a track Whitney Houston will be rushing
to cover, but the Short Haul mix, with its mantric vocals,
sub-Moroder groove and big, heady atmosphere, will prob-
ably be appearing as music behind a TV or radio voiceover,
or in a commercial slot, some time in the near furture.

GOOD START
You Got Me Baby, Joe Martin's debut release on
Undergound Sound of Amsterdam, is one of the best slow -
builders for some time. Kicking in with a hard house beat,
funky guitar and tribal touches, You Got Me Baby devel-
ops, over the first four minutes, from pure groove to hands -
aloft shoutalong madness. After that, Martin hits the fil-
ters to create a harder version of the nu -disco sound.
Kadoc's remix is big on twisted strings, bubbling bass and
Italian -style cheesy piano. Both versions are superb.

THE SOUND OF THE SPANISH
UNDERGROUND
There might not be all that much going on in Spanish elec-
tronica, but the different local scenes based around
Barcelona, Madrid and Valencia each have their own dis-
tinctive character. While Madrid is generally known for
techno, hard house and breakbeats, Valencia is the epicen-
tre of disco house. It is to Barcelona, however, that the
most varied collection of artists and DJs gravitates.

Anglo/Spanish duo Easy's Easy Does It EP
(Cosmosound/Spain), is as good an indication as you could
hope to find of Barcelona's eclectic musical nature. The
opening track, Lupita, features a racy funk bass figure
over a galloping beat that hints at drum 'n' bass with the
rockist phatness of bigbeat and mutant hip hop elements.
Add to that urgent keyboards, trombone and cuban call -
and -response voices, and you have a sound that's as origi-
nal as they get these days.

"It's been getting excellent reviews," comments
Cosmosound MD Albert Salmaron, "and it's included on
the Cosmosound 3 compilation which has also been picking
up good critiques, especially in the UK." Meanwhile, Easy
are preparing a second EP for release in April and an
album which will, according to Salmaron, be ready after
the summer.

All new releases, biographies and photographs for con-
sideration for inclusion in the Dance Grooves column
should be sent direct to: Gary Smith, c/o. Roger de
Lluria 45 -3° -2, 08009 Barcelona, Spain.

ARTISTS & MUSIC

Datura grows on Italian radio
by Mark Dezzani

Italian underground dance act Datura are
breaking into the mainstream with their latest
single, I Love To Dance, which features former
Curiosity Killed The Cat frontman Ben
Volpellier Pierrot on vocals.

The song continues Datura's string of
Italian underground club hits which featured
vocals from illustrious guest artists-such as
Billy Ray Martin on Devotion and Mystic
Motion, and Steve Strange of Visage fame
rounding off a slinky re -make of Visage's
biggest hit Fade To Grey.

Building on their loyal fanbase, Datura have
made the big league this time. The DJ Dado
remix of I Love To Dance has become a staple on
the playlists of all major Italian CHR networks
following its February release.

Named after an hallucinogenic and potential-
ly lethal herb made famous in the books of
Carlos Castanada and Tex Willer, Datura gained
notoriety and a cult following in Italy with their

1993 hit Eternity-a speedy "cocaine disco"
anthem, so called because of its schizophrenic,
stroboscopic sound. Eternity reached number 1
in the Italian singles charts and the album of the
same name sold 30,000 copies in Italy alone.

"We left behind the 'cocaine disco' sound of
Datura in 1996 with the release of our first
house single, Would You Believe," says Stefano
Mazzavillani, one half of the creative duo
behind Datura. Mazzavillani's partner is Ciro
Pagano, while regular contributors to Datura's
tracks include DJs Ricci and Chino.

"There is nothing really new to do except
make good songs with passion," comments
Mazzavillani. "Our collaboration with Ben from
Curiosity Killed The Cat stems from an old
friendship. We wrote the song with him and his
hit Misfit in mind, and when we asked him to
sing on it he accepted."

Ben says he was keen to work in Italy. "The
Italians are rich in rhythm and melody and
they are funky, loyal, giving and loving people.
It was also a good contrast to work on a snappy
dance track. Back in the U.K. my own song -
writing is more moody and rooted in blues and
soul." He is looking forward to live perfor-
mances with Datura, and perhaps further stu-
dio collaborations.

Datura switched from their original label,
Bologna -based indie IRMA, to the Brescia -
based Time label-the home of successful house
act The Tamperer-in 1995. Time Records' pro-
motions director Paolo Caputo says the label
will be following up a recent radio promotion
tour for Datura with further promotional work.
"There is a real chemistry between Ben and
Datum and it is likely that their collaboration
could continue," says Caputo.

French rap taps its African roots
by Cecile Tesseyre

French hip hop is going back to its roots with a
project which catapults
African music into the
'11-)p 10. Only two weeks
after its February 23
release Racines (Roots), the debut
album by Bisso Na Bisso on V2
France, has rocketed into the
French album charts at number 5.

The group features-among oth-
ers-Melgroove's vocalist M'Passi,
Neg'Marrons' Ben J, 2 Bal, Mystick,
and V2 -signed rap star Passi. All five
share a love for music and a family
background. Their ancestors can be
traced back to the African state of
Guinea Bisso. The translation of the
band's name, which is taken from a Congolese
dialect, is "between ourselves."

"All in all we are eight artists from various
tribes in Africa who are killing each other over
there as we speak," says Passi, who initiated
the project. "Bisso Na Bisso has a clear mes-
sage, and that reads peace and unity."

At the crossroads of hip hop and traditional
African music, Racines comprises 15 tracks
sung in French and local African dialects.

"Bisso Na Bisso brings a new concept to rap,"
says Bruno Witek, head of programming at hip
hop and groove dedicated station Ado FM.
"Racines is a tribute to the creative source of
French hip hop-Africa. Focusing once more on
its roots, rap in France has moved a step for-
ward and is bypassing U.S. influences to find its
own identity."

According to V2 promotion director Michel

Vidal, the label's marketing campaign concen-
trates on three different target groups: the
African community in France; the general press;

and last but not least the hip hop fra-
ternity. "The debut single Bisso Na
Bisso was serviced to French radio

last December," says Vidal. Major
CHR/Urban network Skyrock
dedicated a whole week of on -air
promotions to Bisso Na Bisso
between February 16-20. "All the
specialist hip hop and African sta-
tions are giving us great support,"
adds Vidal. "And we've had good
feedback from youth and dance
oriented stations such as Nova
and Le Mouv'." The video clip of

4 the song, filmed on location in the
Ivory Coast last January, has

been in rotation at local music TV channels M6,
MCM and Fun TV since February 5.

The main man behind Bisso Na Bisso is 26 -
year -old Passi, a member of hard core rap act
Ministere Amer. He achieved platinum status
in France last year for album sales of more
than 300,000 units of his solo debut, Les
Tentations (V2 France). "The idea for [the
Bisso Na Bisso] project dates back to 1994,"
reveals Passi, "but it all fell into place when I
was recording Les Tentations."

Next to the hip hop "core," Bisso Na Bisso
also features guests such as African artists
Koffi Olomide and Papa Wemba, as well as
West Indian stars Jacob Desvarieux of Kassav,
Michel Alibo and Tanya Saint -Val. The full
group, including all guests, will be performing
a special show for one night only on May 15 at
the Zenith in Paris.
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Wonderful Life,
Wonderful Music!

ZINK

intriguing debut album produced by Pete Briquette
recorded at Townhouse Studios, London
includes the first single "Fingie Crookie"

remixes by DJ Therapy available

www.bloemdeligny. corn

coming soon... her debut album
includes the hitsingles

"I Would" & "A Little Love"

www.evelyne.n1

TO OTHERS TO ONE

her new studio album
with the top 10 hitsingle "Wonderful Life"

www.matildesanting.n1

THE SUNCLUB
WETSUIT

smashing dance single
follow up to the worldwide hitsingle "Fiesta"
release in 12 european countries
from their forthcoming album "All Over The World"

www.thesunclub.n1

Yr
ONE GOOD REASON

representing Holland at
the Eurovision Songcontest 1999
with this convincing pop debut.

www.marlayne.n1

Coming soon: Angelina, Jorden, Spitball and Beyond93

Sony Music Entertainment (Holland) B.V.

_ (101,1 k www.sonymusic.n1


