
Times -Star Buys 
WKRC, Cincinnati 
WCKY and NBC in Amicable 
Settlement of Differences 
WITH the 50,000 -watt WCKY 
scheduled to join CBS as its basic 
Cincinnati outlet Sept. 24, the net- 
work on Aug. 18 announced that 
it had sold WKRC, Cincinnati re- 
gional which it has owned and 
operated since 1931, to the Cin- innati Times -Star, subject to FCC 
approval. The purchase price was 
$320,000. In view of recent FCC 
actions expediting transfers of sta- 
tions, it is expected the transaction 
will be approved without hearing 
within the next few weeks. 

The sale was completed last 
month by M. R. Runyon, CBS vice - 
president, with Hulbert Taft, pub- 
lisher of the newspaper. Mr. Taft 
is a nephew of the late President 
and Chief Justice William Howard 
Taft and a cousin of Senator Rob- 
ert Taft, the latter a prominent 
candidate for the 1940 Republican 
nomination for President. 

Acquired in 1931 
WKRC was purchased by CBS 

in October, 1931, for $292,000 from 
Sam Pickard, former member of 
the Federal Radio Commission and 
later a CBS vice -president, who 
owned 60% of its stock; John S. 
Boyd, Chicago businessman, w h o 
owned 30 %, and E. S. Mittendorf, 
manager, who owned 10%. 

The Times -Star several years 
ago sought unsuccessfully to pur- 
chase WSAI, owned by the Crosley 
Corp., as well as other Cincinnati 
stations. Recently it applied to the 
FCC for a 100 -watt station on 
25175 kc. for a facsimile broadcast- 
ing station. 

Amicable settlement of differ- 
ences between NBC and WCKY 
over the latter's projected affilia- 
tion with CBS in the light of its 
NBC contract, was announced Aug. 
15 ointly by the network and L. B. 
Wilson, WCKY president and gen- 
eral manager. In a formal state- 
ment, they announced exchange of 
"mutual releases" which "amicably 
settled their differences arising out 
of a disputed interpretation of the 
WCKY contract of network affilia- 
tion regarding network traffic ar- 
rangements in Cincinnati." 

Cigar Spots Extended 
CONSOLIDATED CIGAR Co., 
New York, on Aug. 28 added WLW, 
Cincinnati, to the list of stations 
carrying news programs three to 
five times weekly for Harvester 
cigars. Michael Hinn is the news- 
caster. The company has renewed 
for 52 weeks its news programs on 
WOR, Newark, and WMAQ, Chi- 
cago, and is considering further ex- 
pansion of the campaign later this 
fall. Erwin, Wasey & Co., New 
York, is the agency. 

Skelly Picks List 
SKELLY OIL Co., Kansas City, 
Mo., on Sept. 25 starts Captain 
Midnight five -weekly quarter -hour 
disc series on the following sta- 
tions: KSD WOW WHBF KFH 
KFRU WHO WKBH KGBX 
KGNO WKY WDAY WEBC 
WMFG WHBL WTAQ W C C O 
WGN WIBW KGNC KFVS KLZ 
KVOR KGHF WNAX K V 0 O 
WDAF. Blackett- Sample -Hummert, 
Chicago, handles the account. 
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LONGEST pair of cord pants (left photo) ever made by Rough Rider Co. 
was presented to Eddie King, short announcer of KPO, San Francisco, 
during a recent broadcast of the sponsor's Oh Teacher! At mike is a student and Prof. Bill Holmes, producer. Rough Rider's smallest pants 
went to Charles Gabriel (right photo), account executive of Emil Brisach- 
er & Staff, the agency. Drawing a question from the tiny garment for use 
on the program is a young lad selected from those in attendance. 

WSM DOES SCOUTS A GOOD TURN 
Radio School Started by Nashville Station to 

Teach Transmission and Reception 
IF THE old lady took the Boy 
Scout by the hand and guided him 
across the street, that would be 
news of the same category of man - 
bites -dog. 

WSM, Nashville 50,000 wetter, 
is making news of that category 
in doing the scouts of Nashville a 
good turn. 

In the plan announced jointly by 
Harry Stone, WSM General Man- 
ager, and W. J. Anderson, South- 
ern Boy Scout executive, the Nash- 
ville station will open the door of 
radio opportunity to some three 
hundred Boy Scouts. 

Under the direction of J. H. De- 
Witt Jr., some 300 Boy Scouts, se- 
lected by their Scoutmasters, will 
be enrolled in the WSM -Scout Ra- 
dio School, starting Oct. 1 and con- 
tinuing through June 1, 1940. 

While DeWitt will head the fac- 
ulty and outline the course, each 
of the 14 WSM engineers will 
direct some phase of the work. 
Classes will consist of instruction 
and demonstration, being held Sat- 
urday night at the WSM studios. 

Laying the Groundwork 
Plan of the school directors is to 

drill the scout -students in the rudi- 
ments of radio transmission and 
reception during the first weeks of 
the school, to mix instruction with 
actual demonstrations in the stu- 
dio, at the transmitter and in the 
field. By the time this groundwork 
has been laid, it is expected the 
class size will be cut down by al- 
most half, with those remaining 
comprising the potential amateur 
radio operators. 

From the instruction and demon- 
strations, it is planned many of 
the Boy Scouts will be able to pass 
the government regulations and 
qualify as operators. 

That's when the real fun begins! 
For then WSM will buy com- 

plete equipment for two low -pow- 
ered portable transmitters, and 
under the direction of the station's 
technical staff, the Boy Scouts 
themselves will construct the trans- 
mitters which they will later use. 

There will be competition be- 
tween the two patrols in their pro- 
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ficiency and speed of construction. 
But while the fun begins with 

the construction of the two low - 
powered, portable transmitters, it 
really gets going after the Boy 
Scouts have finished that portion 
of their course. For then they start 
playing at radio in a very real 
way. 

By the time next summer and 
camp -time rolls around, it is an- 
ticipated one of the transmitters 
can be placed at Scout headquar- 
ters in Nashville, another at the 
camp -site, for regular communica- 
tion between the two points. 

Also when the Boy Scout patrols 
go on weekend hikes, a transmit- 
ter will go along with the knap- 
sacks for regular reports to the 
other Scouts back at camp head- 
quarters. 

Once the Scouts become pro- 
ficient with their shortwave radio 
transmitters, it is hoped they will 
be used during actual emergencies. 

When the plan was presented to 
the Boy Scout leaders in Nashville, 
they were most enthusiastic and 
commended it as one of the great- 
est steps taken in the South toward 
better vocational guidance of 
youngsters. 

In subsequent years, present 
plans call for advancement of suc- 
cessful radio-patrol scouts to lead- 
ers in the radio patrol and their 
help in succeeding school which 
would introthce a new class of 
scouts to the intricacies and won- 
ders of radio. 

AFM Board Plans 
MEETING of the executive board 
of the American Federation of Mu- 
sicians, originally scheduled for 
August at AFM's convention in 
Kansas City in June, has been 
postponed to mid -October due to 
the illness of Joseph N. Weber, 
AFM president. Although no defi- 
nite date has been set, it is ex- 
pected radio will be one of the 
principal items on the agenda, 
since AFM contracts with broad- 
casters expire early in 1940 -in 
January with the networks a n d 
May with independent operators. 

Place of Big Business 
In Radio Told in Book 
THE corporate story of the strug- 
gle to enter and to operate radio 
enterprises, starting with post -war 
patent cross- licensing, is covered 
and interpreted in detail by Glea- 
son L. Archer, president of Suf- 
folk University, in Big Business & 
Radio. [American Historical Co., 
New York, $4.] 

Author of History of Radio -o 
1926 and numerous other books on 
legal and historical subjects, Mr. 
Archer was given access to files of 
RCA, NBC, CBS, MBS, General 
Electric Co. and other groups. 
From these sources he has com- 
piled a 503 -page treatise covering 
in detail the matching of wits and 
ingenuity as well as the trail blaz- 
ing steps that marked the unex- 
pected surge of broadcasting in the 
early 20's. Woven into early chap- 
ters of B.g Business & Radio are 
many stories necessarily treated in 
History of Radio to 1926. The new 
volume, after covering historical 
preliminaries, tackles its theme by 
reciting the tale of the famous 
cross -licensing covenants signed 
July 1, 1921, by RCA, General Elec- 
tric, Westinghouse, United Fruit, 
Tropical Radio, Wireless Specialty 
Apparatus Co., AT &T and Western 
Electric. 

Step by step the development of 
NBC and the entrance of CBS and 
MBS are told by the author. Chap- 
ters covering unification of RCA 
by purchase of Victor Talking Ma- 
chine Co., Federal anti -trust litiga- 
tion, the consent decree of 1932, ra- 
dio and the depression, radio broad- 
casting today, and television and 
facsimile bring to a close this story 
of two radio decades. Mr. Archer 
adds a chapter on the future of ra- 
dio, based on a stenographic ver- 
sion of an interview with David 
Sarnoff, RCA president, held in 
Boston last April. 

`Radio Censorship' 
CONTAINING reprints of articles 
pro and con on the subject of radio 
censorship, many of them from 
BROADCASTING, a new volume titled 
Radio Censorship has been pub- 
lished by H. W. Wilson Co., New 
York, as Volume 12, No. 10, of its 
Reference Shelf series. Compiled 
and edited by Prof. H. B. Sum- 
mers, of the public speaking de- 
partment of Kansas State College, 
the 297 -page book is non -partisan 
in character and is designed as a 
handbook for discussion of the 
problem. It contains 100 articles 
from 35 different sources, along 
with one of the most exhaustive 
bibliographies on the subject ever 
compiled. 

Net Series to CBC 
CANADIAN Broadcasting Corp. 
has announced the following pro- 
grams will go on national networks 
starting in September and October: 
General Foods Jack Benny show 
for Jello; Standard Brands One 
Man's Family for Tenderleaf Tea; 
Standard Brands Charlie McCarthy 
& Edgar Bergen for Chase & San- 
born Coffee; Lever Bros. Lux Ra- 
dio Theatre for Lux Soap; Lever 
Bros. Big Town for Rinso. 

A NEW 100 -watt station, CKVD. 
has been licensed for the Northwest- 
ern Quebec mining region at Val d'Or. 
The station is licensed to Le Voix 
d'Abitibi, with Remi Taschereau as 
president. It is expected to open about 
Sept. i'i. 
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