
dese hueineeses may seem di-Fr-event- 

hut they're all alike, in one thing 

Scripts and recordings 
for radio programs 
must get there in a 
hurry. This is one 
reason why stations, 
networks and agencies 
are big users of Air 
Express. Here's where 
speed pays. 

Quickest way to get 
samples, new products, 
and presentations for 
new lines to salesmen 
on the road and to dis- 
tributors is by Air 
Express. Beats com- 
petition; sales come 
quicker! Speed pays! 

Speed is essential in 
delivery of all kinds of 
valuable papers, stock 
certificates, bank 
checks, etc. The safe, 
quick way to ship 
them is by Air Express. 
Speed paya. 

deed paye in your husinee5, too! 
Fast moving businesses must rely on speed for greater profits ... and 
speed means Air Express. This speedy service is more valuable than 
ever because of increased flying schedules, bigger and faster planes. 
Even coast -to -coast delivery overnight. What's more, rates are low. 
For example, you can send 14 lbs. 1300 miles for only $5.59. Heavier 
weights -any distance- similarly inexpensive. 
Low rates -special pick-up and delivery in principal U.S. towns and 

cities at no extra cost. Moves on all flights of all Scheduled Airlines. 
Air -rail between 22,000 off -airline offices. 
Direct air service to and from scores of foreign countries. 

Write today for Schedule of Domestic 
and International Rates. Address Air 
Express Division, Railway Expresa 
Agency, 230 Park Ave., New York 17. 
Or ask at any Airline or Railway Ex- 
press office. Air Express Division, Rail- 
way Express Agency, representing the 
Airlines of the United States. 
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Fairbanks Reports Favorable Response 
To First Zoomar Lens Demonstration 
ENTHUSIASTIC response to the 
first public demonstration of the 
Zoomar lens, used last week by 
WCBS -TV New York on an image 
orthicon camera in telecasting the 
Dodgers -Reds ball game, was re- 
ported by Jack Pegler, manager of 
the New York office of Jerry Fair- 
banks Inc., distributor of the lens. 
Report in the New York Daily 
News of "the big improvement the 
lens makes" in sports coverage is 
typical of the comments of all 
observers, Mr. Pegler said. 

The Zoomar lens essentially is 
an optical device which permits a 
change in focus without changing 
the location of the camera, so that 
a video cameraman can change his 
picture from a long shot to a close 
up by merely moving a lever and 
without changing lenses, switching 
to another camera or dollying up 
on the subject. "It makes for a 
more fluid coverage," Mr. Pegler 
said, as well as providing for eco- 
nomical operation by reducing the 
number of cameras needed to cover 
an outdoor pick -up or a studio 
show. For studio programs another 
important economy is in the space 
saved by using the Zoomar lens, 
as all aspects of the action can be 
covered by a single stationary cam- 
era, he said. System was invented 
by Frank Block. 

Video engineers who have made 
private experiments with the Zoo - 
mar lens are uniformly enthusias- 
tic about its possibilities and want 
to get lenses for regular use, Mr. 
Pegler reported. He said that at 
present his company has only the 
one pilot lens available for dem- 

Columbus Visit of Video 
Caravan Called Success 
VISITS of the RCA Victor -Allied 
Stores Television Caravan to the 
Morehouse -Martens store in Co- 
lumbus, Ohio, July 16 -19, was a 
decided success, according to re- 
ports from George L. Deegan, 
store president. A "very repre- 
sentative" cross -section of the pub- 
lic, "many of whom had been in 
our store for the first time," at- 
tended and store traffic during the 
caravan's visit was "comparable 
to periods when special annual 
and semi -annual events have been 
featured," Mr. Deegan said. 

The Morehouse -Martens man- 
agement indicated that it consid- 
ered important the fact that men 
and children constituted a large 
percentage of those who witnessed 
the caravan demonstrations -"the 
first time to our knowledge," said 
Mr. Deegan, "that our institution- 
al activities have given us such 
response." 

A preview of the caravan show 
was presented at Morehouse -Mar- 
tens at 10 a. m. July 16, an hour 
before the public was admitted. 
WCOL Columbus aired the pre- 
view, in which Columbus munici- 
pal officials, Ohio state officials 
and business men participated. 

Washed Out 
WHAT was to have been the 
first public demonstration of 
the Zoomar lens -the WCBS- 
TV telecast of the Gold Cup 
Race from Belmont Park on 
July 19 -was washed out, but 
not by the weather. The rain 
had stopped, the sun was out, 
the horses were at the post, 
when the microwave link 
went dead just as the race 
was about to start. Lens was 
successfully used two days 
later when the station cov- 
ered a Dodgers ball game. 

onstration use, but that produc 
tion of more units will probably 
begin within four to six weeks. The 
lenses will be hand -made for the 
first year, he said, so they may be 
fully tested in actual use under all 
kinds of conditions, both in the 
studio and at remote pickup points. 
This will enable the producers any 
refinements that experience may 
indicate in the system before they 
undertake the expensive process of 
tooling up for permanent produc- 
tion. 

Plans New Films 
As the cost of the hand -made 

units will be much higher than that 
of lenses made subsequently with 
machine production procedures, the 
company plans not to sell any 
lenses for the first year, but to 
lease them to video broadcasters on 
a rental basis. Charges will vary 
according to the available audience 
in the station's community, Mr. 
Pegler said. 

The Fairbanks organization, pri- 
marily a producer of motion pic- 
tures for theatre or commercial use, 
has embarked on the production of 
films for television and has just 
completed the first of a dramatic 
series called The Prosecutor. Mr. 
Pegler said series will comprise 17 
episodes and will be distributed to 
stations at a base rate that will 
entitle them to two repeat telecasts 
in addition to the original showing. 
This means that each 17- program 
series will be good for a 51 -week 
run on a station, Mr. Pegler ex- 
plained, with the station also en- 
titled to round out the year by 
selecting any of the 17 features for 
a fourth telecast. 

Company is also readying a sec- 
ond series of comedy dramas with 
a family setting on the order of 
radio's Aldrich Family programs. 
It is also planning on a juvenile 
series which will be made for daily 
release for stations wishing to pro- 
gram for the juvenile audience. All 
films will be priced on a sliding 
scale based on the size of the 
audience. 

These video films were originally 
planned as 15- minute programs, 
Mr. Pegler said, but they may run 
longer than that as it is proving 
difficult to compress a dramatic 
plot into a quarter -hour picture. 

BROADCASTING Telecasting 


