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greater portion going into produc- 
tio at the agency. 

here radio has gained $511,568 
out of all funds since July 1, 1951, 
ne spapers and supplements are re- 
eel ing $287,239 and magazines 
$311,864. 

thér breakdowns: 
( rmy)- Sunday supplements-Artier- 

icon Weekly, $10,949; This Week, $15,120; 
Para e, $7,266.70. Daily Newspapers- 
$18, 

Newspapers 
Folders-$4,000. Col- 

lege 58,0 Sunday 
Ma zine Sections -$36,111.25. Direct - 
by- ail Campaign - $10,000. Prof es- 
sion a l Journals -$426. Publicity -511,- 
250. Production -515,000. Re- enlistment 
-$5 ,000. Reserve and miscellaneous - 
$2,4i0.58. Joint Sales Aids (Films) - 
$18, . Total (with other unlisted 
sum.): $312,000. 

(. it Force)- Sunday Supplements - 
$70, 99. College Newspapers - $32,000. 
Pro ssional and "Target" magazines 
-$3 16. Publicity- $7,500. Re- enlist- 
men 12,480. Sales Aids-$7,208. Prep - 
ara on & Production -514,000. Reserve 
-$7 39.30. Joint Sales Aids (Films) - 
$12, 0 

Total (with other unlisted 

T e Army's $312,000 and Air 
For e's $208,000 plus $30,000 for 
join sales aids account for the 
$551,000. 

T e question of whether Con- 
gress will lift its ban on the use 
of 951 -52 funds ($3.1 million for 
all ' ecruiting activities including 
$2.1 million for national advertis- 
ing is expected to be resolved in 
the ear future. 

i'litary authorities explain that 
the issue may be thrashed out 
whe Mrs. Anna Rosenberg, De- 
fen Dept. manpower specialist, 
test fies before the Senate and 
Ho e Appropriations Committees 
on t e personnel procurement prob- 
lem:. 

A Senate Appropriations sub- 
coin ittee, headed by Sen. Joseph 
O'M: honey (D- Wyo.), who spear - 
hea'ed the paid recruiting ban last 
Oc 'ber, began hearings last week 
on the department's fiscal '53 
bud et. 

ether the Pentagon is suc- 
cess ul in convincing Congress to 
tha the freeze on '52 funds -or at 
leas desist from taking similar 
acti n on '53 funds -remained con - 
ject ral last week. It was learned 
that the Defense Dept. is seeking 
$1,0 0,000 for recruiting after next 
Jul 1. No breakdown was given. 

Problem Needs Review 
In the interim period since Octo- 

ber, the Defense Dept. directional - 
ized the $550,000 allocation, aban- 
doni.g any plans for future net - 
wor programs. 

P rt of this problem is a sweep- 
ing e- evaluation by the military 
of i : whole policy on use of funds 
not my for recruiting but also for 
its i ormational or "prestige" net - 
wor shows. 

T e need for such an analysis is 
pro pted by the knowledge that 
Con :. ress will want all the facts 
befo e it takes any action on the 
recr itment advertising freeze. 

In that light, Pentagon author- 
izes nder a Management Commit- 
tee ave initiated a review bearing 
on a I radio -TV programs, includ- 
ing study of ratings enjoyed by 
curr nt Defense Dept. programs in 

DONALD W. KRAMER (c), mayor of 
Binghamton, N. Y., and president of 
Southern Tier Radio Service Inc., 
which operates WINR Binghamton, 
flips switch putting station on new 
frequency of 680 kc with a power 
boost to 1 kw. Watching (I to r) are 
A. A. Kelley, chief engineer, and 
C. A. Bengtson, WINR general man- 

ager. 

competition with commercial net- 
work fare. 

At stake in the broad Defense 
Dept. study is the fate of a num- 
ber of Defense Dept. informational 
and /or semi - documentary pro- 
grams. Included are Time for De- 
fense on ABC, Armed Forces Re- 
views on MBS, Defense Report on 
LBS, Pentagon, Washington on Du- 
Mont TV Network, and Big Pic- 
ture, offered to individual TV sta- 
tions by the Army Dept. 

These programs are distinct in 
character from those previously 
aired by the Defense Dept. for re- 
cruiting purposes and are tailored 
to keep the American public ap- 
prised of developments in Korea 
and elsewhere. 

Public Information Funds 
The costs of producing these pro- 

grams for network broadcast as 
public interest sustainers are pro- 
vided through funds allotted to the 
department's public information 
activities. 

This review of overall broadcast 
activities has been in progress for 
at least a month, and reportedly is 
only one phase of a broad analysis 
looking at the entire public infor- 
mation picture. It also may be re- 
called that the relation of public 
information activities for each 
service to the centralized Defense 
Dept. Public Information Division 
had been under scrutiny in recent 
years. 

There is no suggestion in any 
quarter that the Defense Dept. 
would cancel any of its prestige or 
information programs, since the 
costs involved are infinitesimal 
compared to outlays set aside for 
the cancelled Bill Stern, Frankie 
Laine and football Game of the 
Week programs. 

But Pentagon authorities hope 
to anticipate the extension by mem- 
bers of Congress of any discus- 
sions on recruiting to public infor- 
mation activities. 

It was pointed out that since 
dropping the network programs 
last fall, top officers of the Military 
Personnel Procurement Service (re- 
cruiting) have entertained a change 
in thinking -a visible switch of 
emphasis from network shows to 
spot radio or "directional" cam- 
paigns. 

Whether the Pentagon's infor- 
mation programs would be re- 
quired to conform to these stand- 
ards was a matter of speculation. 
The cost of producing the shows 
would be measured in terms of ac- 
tual audience and weighed against 
the question of whether the serv- 
ices are receiving their money's 
worth. 

The question has arisen whether 
these Defense Dept. network shows 
can pull their weight ratingswise 
against commercial fare aired in 
similar time periods by the major 
networks. 

It is presumed that there is less 
of a problem involved in those in- 
stances where competing commer- 
cial network programs do not enjoy 
top listenership as evidenced in the 
ratings compiled by such national 
research organizations as The 
Pulse, and A. C. Nielsen Co. 

Competing Shows 
According to the latest TELE- 

CASTING showsheet, Time for De- 
fense is spotted on ABC at 10:30 
p.m. Monday against the Rex Allen 
Show on CBS and Dangerous As- 
signment on NBC, among others. 

The Armed Forces Review is car- 
ried by MES at 9:30 p.m. Friday 
opposite Mr. District Attorney on 
ABC, Robert Q's Waxworks on CBS 
and the sustainer Short Story on 
NBC. 

In television, Pentagon, Wash- 
ington on DuMont vies for tele- 
viewers each Monday at 8 p.m., 
with competition from NBC -TV's 
Paul Winchell Show, CBS -TV's Vi- 
deo Theatre, The Amazing Mr. 
Malone and Mr. District Attorney, 
which alternate on ABC -TV. LBS' 
Defense Report is aired Sunday, 
1:15 to 1:30 p.m. 

The Army Dept.'s Big Picture 
film program is based on staff re- 
ports originally used for training 
purposes, and is offered to single 
video stations for institutional 
sponsorship or public interest tele- 
casts. About 62 TV outlets, in- 
cluding WCBS -TV New York, are 
currently carrying the feature, 
which reportedly enjoys a high rat- 
ing for afternoon programs. 

The Army Dept.'s Radio -TV 
Branch, under Col. Ed Kirby, em- 
broiders the film with opening and 
closing commentary as part of its 
production activities. Feature is 
sent to stations which, in turn, off - 
fer it to sponsors of institutional 
advertising. Lack of funds has ham- 
pered widespread distribution, with 
actual number of film prints lim- 
ited to 18 for the 60 -plus stations. 
Overall Army budget for PIO 
activities is approximately $333,- 
000, sum comparable to that for 
the Air Force and Navy. 

Asks Suspension 
REQUEST for permission to sus- 
pend operation temporarily was 
filed last week with the FCC by 
WWXL Peoria, Ill. Station, which 
operates on 1590 kc with 1 kw, in- 
dicated financial difficulties. It 
began operation in 1947. Joseph 
Giddan is principal stockholder of 
the LBS affiliate. 

CONTROL LAWS 
Maybank Would Extend 

OPENING salvo in economic con- 
trol warfare was fired on Capitol 
Hill last week by anti- administra- 
tion forces. 

Sen. Burnet Maybank (D -S. C.), 
chairman of the Senate Banking 
& Currency Committee, drew a 
bead on administration plans by in- 
troducing a new bill (S 2594) to 
extend the Defense Production Act 
only one year beyond the present 
June 30 expiration date. 

The simply -drawn measure will 
serve as the basis for an all -out 
fight during committee hearings, 
which Chairman Maybank prom- 
ised would begin March 4. He 
urged that all amendments now 
under study be introduced this 
month. 

President Truman was expected 
momentarily to send up his own 
plan for stronger economic con- 
trols, including a recommendation 
that the act be extended two years 
and that cutoff date on the Cape - 
hart cost allowance formula be 
retained at the July 26, 1951 level 
[BT, Feb. 4]. 

The proposal, offered by Sen. 
Maybank, a member of the South- 
ern Democrat and anti- Truman 
bloc, does not touch on the Cape - 
hart formula and concerns itself 
only with minor amendments far 
afield from this radio -TV -space ad- 
vertising provision, written into 
the production act last summer. 

In sponsoring the bill, Sen. May- 
bank quoted Roger Putnam, Eco- 
nomic Stabilization Administrator, 
as testifying that the American 
economy has achieved reasonably 
good balance under the present act. 

Under the current Defense Pro- 
duction Act as amended, manufac- 
turers may elect to take advantage 
of the Capehart formula by in- 
creasing price ceilings on the 
strength of media advertising, sell- 
ing, research and administration 
costs. Radio -TV set makers gen- 
erally have withheld applications 
for boosts, awaiting tailored reg- 
ulations from OPS. 

Manufacturers are permitted to 
file with OPS for price hikes on 
the basis of costs for these cate- 
gories from June 24, 1950 -or the 
start of the Korean war -to July 
26, 1951. Costs are applied to the 
highest price during the base 
period -Jan. 1, 1950, to June 24, 
1950. 

Signs RCA Series 
McCORMICK BISCUIT Co. has 
purchased RCA's syndicated series, 
Doctor Paul, for sponsorship on 
20 Canadian radio stations, it was 
announced last week. One of 25 
syndicated programs produced by 
RCA Recorded Program Services, 
Doctor Paul is a five -times -weekly 
serial of a young general practi- 
tioner and his meetings with human 
nature in everyday life. Sale for 
the 20 stations, described as located 
in major markets, was handled 
through All- Canada Radio Facil- 
ities. 
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