
STATIONS 

TAFTS BUY WTVN 
FOR $1.5 MILLION 

In Ohio transaction last week 
Edward Lamb's Columbus TV 
station was bought by the 
Taft family interests. The Tafts 
also have a controlling inter- 
est in the Cincinnati Times -Star 
that owns the WKRC outlets. 

SALE of Edward Lamb's WTVN (TV) Colum- 
bus, Ohio, for $1.5 million cash to the Taft 
family interests of Cincinnati was announced 
last week by Mr. Lamb and Hulbert Taft Jr., 
executive vice president of WKRC- AM -FM -TV 
Cincinnati, owned by the Cincinnati Times -Star 
and in turn controlled by the Taft family. 

Formal application for FCC consent to the 
sale is in preparation and may be filed with 
the Commission late this week. It is expected 
that the license of WTVN will be assigned from 
Picture Waves Inc., owned by Mr. Lamb, to a 
new corporation composed of Taft family prin- 
cipals in Radio Cincinnati Inc. (WKRC) and the 
Times -Star. 

President of Radio Cincinnati is Hulbert Taft 
Sr., publisher of the Times -Star and cousin of 
Sen. Robert A. Taft (R- Ohio). David Taft 
is secretary of Radio Cincinnati while Robert 
A. Taft Jr. is general counsel. 

Lamb Is Consultant 
In addition to the $1.5 million cash con- 

sideration, the prospective new owners of 
WTVN have retained Mr. Lamb as consultant 
to the Columbus TV station for 10 years at an 
annual retainer of $12,500. 

WTVN (TV) began operations in August 
1949 on vhf Ch. 6. A fortnight ago it received 
permission from FCC to increase effective 
radiated power from 19.8 kw visual to full 100 
kw [BT, Jan. 12]. 

Its transmitter is located atop the LeVeque- 
Lincoln Tower in downtown Columbus, while 
studios and offices recently were moved to the 
Television Center at 753 Harmon Ave. 

WTVN (TV) presently has monthly earnings 
of between $25,000 and $30,000, it was re- 
ported. 

In addition to WTVN (TV), Mr. Lamb owns 
WICU (TV) Erie, Pa., and is permittee of the 
newly authorized WMAC (TV) Massillon, 
Ohio. He also owns WTOD Toledo, WIKK 
Erie and WHO() Orlando, Fla. 

It was understood that the disposition of 
WTVN (TV) would leave Mr. Lamb free to 
prosecute his TV applications at Toledo and 
Portsmouth, Ohio, and Orlando. 

Negotiations with Mr. Lamb have been 
underway for several months, it was stated, 

Drops 'Pitch' Advertising 
KFMB -TV San Diego is dropping some 
$50,000 annual revenue by turning down 
"heavy pitch" and "bait type" commer- 
cials, Howard L. Chernoff, general man- 
ager, said last week. He said viewers' 
confidence in advertisers on KFMB -TV's 
Ch. 8 and advertising in general will not 
be jeopardized by the station. 

More and more stations who in early 
years "had fallen prey" to this "super, 
high -pressure 'pitch' and its misleading 
'bait' commercial," Mr. Chernoff said, 
"recently have swung to the point of view 
that it will be better not to accept that 
kind of dollar." 
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COMPLETING contract for sale of WTVN (TV) 
Columbus, Ohio, to Taft family for $1.5 million 
cash are (I to r): Frank C. Oswald, adminis- 
trative assistant to Edward Lamb, WTVN 
owner; Mr. Lamb, who also has other radio -TV 

interests; Hulbert C. Taft Jr., executive vice 
president of Radio Cincinnati Inc., licensee 
WKRC- AM -FM -TV Cincinnati; Richard C. Cris - 
ler, vice president of Transit Radio, and Robert 
A. Taft Jr., general counsel for buyers. 

and the agreement was signed Jan. 10 in his 
Toledo law office (see picture). R. C. Crisler 
& Co., Cincinnati radio -TV station brokerage 
firm, acted for the seller. 

"Our decision to seek a TV station in Colum- 
bus seemed to us logical," Hulbert Taft Jr. 
said. "We are an Ohio corporation. As our 
near neighbor and state capital, Columbus has 
many political, economic and cultural aspects 
which are common with those of our own 
city. 

"In Cincinnati, throughout our years of radio 
and TV operation, our first concern has been 
to take a responsible and constructive part in 
all phases of our community life. We hope to 
do the same thing in Columbus. We shall con- 
sider the operation of WTVN (TV) a great 
challenge. Our two principal goals will be to 
improve greatly the entertainment and educa- 
tional values of its programs and to widen the 
scope of its public service." 

Reassures Personnel 

Mr. Taft also issued a statement to present 
employes of WTVN (TV) assuring them that 
they will be asked to remain with the station 
when and if the application for assignment of 
license is approved. 

Radio Cincinnati had its beginnings in 1939 
with the purchase of WKRC from CBS by 
the Times -Star. The station was separated 
from the Times -Star and set up as a separate 
corporation in 1948, though Radio Cincinnati 
is principally owned by the Times -Star. 

Radio Cincinnati has been a pioneer in both 
radio and TV. It established WKRC -FM there 
in 1947, the initial Transit Radio outlet. 
WKRC -TV was established in 1949. It is to be 
one of the first stations to erect the new type 
12 -bay Superturnstile antenna and it hopes 
to be the first outlet in Cincinnati area to go 
high power, planned in about a month. 

The transfer papers are being prepared by 
Bernard Koteen, Washington legal counsel for 
the Taft interests, and Fly, Shuebruk & Blume, 
representing Mr. Lamb. 

WKY's Sugg Elected 
P. A. SUGG, general manager of WKY -AM- 
TV Oklahoma City, has been elected to the 
board of directors of the Oklahoma Publishing 
Co., parent company of the stations, it was 
announced last week. The firm publishes the 
Daily Oklahoman, Oklahoma City Times, 
Farmer- Stockman and Mistletoe Express. Mr. 
Sugg has been manager of WKY since Jan. 1, 
1946, and directed operations which put WKY - 
TV on the air June 6, 1949. 

Miller Takes WBBM Post; 
WCBS Names Untermeyer 
APPOINTMENT of William F. (Bill) Miller, 
sales manager of WCBS New York, to the same 
post with CBS -owned WBBM Chicago was an- 
nounced last week by H. Leslie Atlass, vice 
president in charge of CBS Radio's Central 
Div. 

Henry Untermeyer, CBS Radio Spot Sales, 
was named to succeed Mr. Miller as sales man- 
ager of WCBS Radio effective today (Monday), 
simultaneously with Mr. Miller's assumption of 
his WBBM duties, WCBS Manager Carl S. 
Ward reported. 

At the same time the appointment of C. Gil- 
man Johnston, former assistant sales manager 
of WBBM, as account executive with CBS 
Radio Spot Sales in New York was announced 
by Wendell B. Campbell, general manager of 
Radio Spot Sales. 

Mr. Untermeyer Mr. Miller 
Mr. Miller joined CBS as a salesman for 

KMOX St. Louis in June 1949, became 
KMOX's eastern representative in April 1951, 
and was named WCBS Radio sales manager 
a year later. 

Mr. Johnston, with CBS for seven years, 
also started with KMOX as a salesman. He 
served CBS Radio Spot Sales in various capa- 
cities before moving to WBBM as eastern sales 
representative. He was named WBBM assistant 
sales manager in August 1951. 

Mr. Untermeyer joined WCBS in 1937, and 
has been program operations manager, staff 
director, director of special features and ac- 
count executive, joining CBS Radio Spot Sales 
in May 1950. 

Utah Meet Set Jan. 26 
LEGISLATIVE matters affecting broadcasters 
and TV problems will highlight the annual 
meeting of the Utah Broadcasters Assn., Jan. 
26 in Salt Lake City's Newhouse Hotel. 
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