
president and general manager of WBBM, said 
that CBS had taken over the facilities of WBKB 
last Monday shortly after the merger was ap- 
proved. 

WBBM -TV officially bowed in last Thursday 
morning at 9 a.m. CST on the old WBKB 
Ch. 4. 

CBS-TV is planning to build the WBBM -TV 
staff around present WBKB personnel who 
have indicated a desire to remain at their 
positions. 

While the present plan is to remain in the 
State -Lake Bldg., Mr. Atlass has said that 
WBBM -TV eventually will move to other 
quarters in close proximity to Chicago's down- 
town Loop area. CBS Radio facilities are 
located in the Wrigley Bldg., at 400 N. 
Michigan Ave. 

As part of the sale- merger John Mitchell, 
present WBKB manager, moves to AB -PT's 
Chicago TV outlet. Others slated to shift are 
Sterling Quinlan, WBKB program manager, 
and William Kusack, chief engineer, though 
there was no official confirmation from ABC 
on the positions they would assume. 

WENR -TV officially became WBKB (TV) 
last Thursday morning at the same time 
WBBM -TV call letters debuted on viewer's 
screens. It will remain on Ch. 7 under the 
new AB -PT banner. 

WBBM -TV Staff Appointments 
CBS was planning to announce key appoint- 

ments to the WBBM -TV staff to replace 
Messrs. Mitchell, Quinlan and Kusack. It was 
understood Thursday that Al Bland, WBBM 
program manager, Eugene Eubanks, assistant 
program director, and other executives were 
involved in contemplated switches. 

WENR -TV began telecasting Sept. 17, 1948 
and was the second of the five ABC O and O 
TV stations to be launched by the network. 
Call letters of WBKB have been associated 
with the second oldest TV station in the 
country and it was the pioneer TV outlet in 
Chicago under.Capt. William C. Eddy. WBKB 
started operating experimentally in 1939, com- 
mercially in September 1946 and has been 
affiliated with CBS. 

Approval of the merger also means the 
termination of a temporary "convenience" con- 
tract between CBS-TV and WGN -TV Chicago 
for certain of the network's shows which WBKB 
could not clear. WGN -TV has been carrying 
a block of CBS-TV morning shows from 10:30 
a.m. to noon. The morning block comprises 
Strike It Rich, Bride & Groom, Love of Life, 
Search for Tomorrow and Guiding Light. 
WGN -TV's primary affiliation is with the 
DuMont TV Network. 

WGN -TV is expected to carry the CBS -TV 
shows for at least another two months. The 
network is required to give 60 days notice of 
cancellation of its affiliation contract with the 
Chicago Tribune TV outlet. 

Competitive Factor Noted 
By FCC as in Public Interest 
IT IS in the public interest to strengthen ABC 
vis -a -vis NBC and CBS, the FCC determined 
last week in approving the merger of ABC 
with United Paramount Theatres Inc. 

In this, the Commission followed the reason- 
ing of Examiner Leo Resnick, whose initial 
decision recommended a grant of the merger 
(BT, Nov. 17, 1952]. 

But, the FCC's majority decision brought 
a grim and angry dissent from Comr. Frieda 

For excerpts of decision see "For The Record ", 
page 115. 

BROADCASTING TELECASTING 

PARAMOUNT DECISION 

Statements by Key Figures Concerned with the Decision 
Leonard H. Goldenson, AB -PT president, 

said: 
We are truly pleased that the FCC has au- 

thorized this merger. With this approval 
comes a great responsibility. The American 
public is looking to a strengthened ABC for 
new and more varied programming on both 
radio and television. More entertaining, in- 
teresting and informative programs -these are 
the goals. It will, of course, take time, but 
we shall do our utmost in the coming years 
to keep faith with the public and the many 
radio and television station affiliates, stock- 
holders and employees who see in this mer- 
ger an opportunity to build a vigorous, public 
minded and profitable broadcasting operation. 

Edward J. Noble, chairman of the board 
of ABC, who is now chairman of the finance 
committee of AB -PT, stated that the mer- 
ger represents a major step forward in the 
development of ABC into a leading home 
broadcasting company. He said. 

Starting in 1943, ABC has grown from a 
business of $12,000,000 to one of about $60,- 
000,000. During this period, ABC, strengthened 
by public financing, acquired KECA in Los 
Angeles and WXYZ in Detroit, built five tele- 
vision stations and created modern radio and 
television plants in New York, Chicago, De- 
troit, Los Angeles and San Francisco. 

Through this merger with United Para- 
mount Theatres, Inc., ABC has found a com- 
pany with available working capital for 
aggressive, effective competition in the home 
radio and television broadcast field, a man- 
agement familiar with show business and 
with television through its television station, 
WBKB in Chicago, and a company very in- 
terested in the future of radio and television. 

As a very substantial stockholder in the 
new American Broadcasting -Paramount The- 
atres, Inc., and as Chairman of its Finance 
Committee, I propose to continue active par- 
ticipation in the management of both the 
over -all company and the home broadcasting 
division, the American Broadcasting Com- 
pany. 

Robert E. Kintner, who continues as presi- 
dent of the American Broadcasting Com- 

pany, a division of the merged company, 
said: 

We are naturally gratified at the action of 
the FCC in approving the merger in the 
public interest. This is an action we have 
long awaited and one which will give the 
American Broadcasting Company the poten- 
tial of more rapid and greater growth in the 
home broadcasting field. With added capital 
and with strengthened manpower, ABC will 
now have the weapons with which to com- 
pete more effectively. We recognize and ac- 
cept eagerly the opportunity given to ABC 
through this merger to stimulate more vig- 
orous competition within the radio -television 
broadcasting industry. This, of course, will 
be of immense importance not only to the 
industry but to the audience served by both 
radio and television and its advertisers. To 
achieve our high goals we must proceed 
slowly in order to build soundly and in a 
business -like manner. 

Under the plans of the merger, the Amer- 
ican Broadcasting Company proposes to de- 
velop new programming and new techniques 
for both radio and television. We plan im- 
portant programming development in all 
areas -entertainment, drama, education, news 
and variety. We will explore particularly 
certain program fields where we consider 
ABC under- developed, namely, situation com- 
edy, general comedy and dramatic presenta- 
tions. These in general are our aims. We 
hope to achieve them through steady, con- 
sistent development and growth. 

H. Leslie Atlass, vice president of CBS' 
Central Division and general manager of 
WBBM Chicago, issued the following state- 
ment: 

We are grateful that the FCC has seen fit 
to grant to the CBS Television Network an 
outlet in Chicago. To us this means that we 
will better be able to bring to the people of 
Chicago and environs the same high calibre 

vast a dience. 
CBS has always 

as responsibility 
that we have long wished to assume. Our 
audience may be assured that we will use 
our facilities to bring them the best in tele- 
vision education and entertainment. 

B. Hennock. Not opposing the merger, Comr. 
Edward M. Webster felt it should be held in 
abeyance until further examination had been 
made of the qualifications of UPT to hold 
broadcast licenses. 

In its majority opinion, the Commission re- 
ferred to the 1941 Chain Broadcast Rules which 
were drawn to develop competition to the 
dominant NBC and CBS networks. The 
"superior earning power and working capital" 
of other networks were also referred to by the 
Commission majority. 

Structure of Rival Networks 
The fact that NBC was part of giant RCA, 

that CBS was in the record and TV set manu- 
facturing business, that DuMont was in the 
electronics and TV set manufacturing business, 
that MBS was owned by companies with a 
diversification of interests (General Tire & 
Rubber Co. is the largest stockholder), all of this 
was mentioned by the Commission majority as 
reasons for sympathetically considering ABC's 
plight. 

"The extensive financial resources of the 
other networks enable them to take greater 
program risks and to erect and staff more 
elaborate facilities," the Commission opinion 
read. "The lack of adequate and diversified 
resources has been the principal obstacle 
which has precluded ABC in the past from 
providing the vigorous competition which 
might have been expected from the establish- 
ment of ABC as an independent competitive 
network. Because of the necessity of investing 
its limited funds in physical improvements, 
ABC has been without the other funds needed 
for the development of a program service 
equal to that of its competitors ... " 

Merger would permit ABC to strengthen 
both radio and TV programming, take chances 
on program development, the Commission said. 

Competition between theatres and TV for 
audience and product was acknowledged by 
the Commission, but determined not to be 
crucial. 

Although both motion picture exhibition and 
radio and TV vie for audience, there is a dif. 
ference, the Commission held. 

Theatres compete for the "outside" audience 
with other outside activities, the Commission 
said. Radio and TV, on the other hand, com- 
pete for "in home" attention. 

There is little if any competition for product, 
the Commission determined. Theatres are in 
market for feature pictures, TV for specially 
made film. TV cannot compete with theatres 
for features because of (1) rental costs, (2) 
union restrictions, and (3) question of TV 
rights to film properties, the FCC majority 
pointed out. 

AB -PT Purchasing Power 
When and if the day comes that feature 

length pictures are released to theatres and 
TV "there is a theoretical possibility that 
American Broadcasting -Paramount Theatres 
Inc. would have a purchasing power in con- 
nection with the acquisition of films which 
could be used to its advantage and to the dis- 
advantage of its competitors," the Commission 
admitted. 

However, mitigating against this, the Com- 
mission added, was the fact that feature films 
were only one type of TV programming and 
were subject to certain limitations and dis- 
advantages when used on TV. Also that in- 
creased use of films made specially for TV 
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