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General Tire Sports Show 
On Mutual, Independent Tvs 
SPONSORSHIP by General Tire & Rubber Co. 
dealers of weekly sports show on 570 Mutual 
radio stations and 60 independent television sta- 
tions announced Friday by Adolf N. Hult, Mu- 
tual vice president in charge of sales. This 
said to be largest station lineup for regularly 
scheduled sports program on regular basis. 

Titled General Tire Sports Time with Harry 
Wismer, program will be carried on radio over 
Mutual on Sunday, 6:45 -7 p.m. EST. For 
television, weekly filmed 15- minute show will 
be produced by Hearst Metrotone News, using 
much of audio portion of radio program, plus 
film clips from INS-TV Weekly Sports Reel. 
Tv show is set to begin in May. Agency is 
D'Arcy Adv. Co., Cleveland. 

Ralph H. Harrington, advertising director of 
General Tire & Rubber (which controls Mu- 
tual), said radio program is designed to take 
advantage of some 28 million automobiles with 
radios expected to be on road Sundays during 
spring and summer as well as home audience. 

Erikson Resigns Voice Job 
To Return to Agency 
LEONARD F. ERIKSON, director of Voice of 
America since last July, will leave the post 
April Theodore Streibert, U. S. In- 
formation Agency head, will announce today 
[CLosan CiRcurr, March 29]. 

Mr. Erikson, who Mr. Streibert credited with 
having "reorganized and stabilized" VOA into 
"a more effective, hard -hitting instrument of 
the Government," rejoins McCann -Erickson, 
New York advertising agency, as vice president 
and general executive May 3. Mr. Streibert has 
not named successor to Voice post. In present- 
ing his resignation, Mr. Erikson recalled that 
he had accepted post on temporary basis. 

WHKC Bought by WTVN (TV) 
WKRC Interests for $158,000 
ACQUISITION of WHKC Columbus, Ohio 
(610 kc, S kw, MBS affiliate), by WTVN Inc., 
licensee of WTVN (TV) Columbus and under 
same ownership as WKRC -AM -TV Cincinnati, 
announced Friday by Hulbert Taft Jr., presi- 
dent WTVN Inc. and WKRC stations. Price: 
$158,000. Purchase, subject to customary FCC 
approval, was from United Broadcasting Corp., 
which also owns WHK Cleveland and is headed 
by Sterling E. Graham, publisher Cleveland 
Plain Dealer and News. WHK not involved in 
transaction, which was handled by R. C. Crisler 
& Co., Cincinnati brokers. 

"As one who has never lost faith in radio," 
Mr. Taft said, "I feel that the purchase of 
WHKC will enormously strengthen our broad- 
casting position in Columbus. A tv and am 
station operated as a team make a logical com- 
bination.. . One of the impelling forces in 
our decision to purchase was the fact that 
WHKC's magnificent transmitting site and fa- 
cilities will permit us to use the same location 
for our tv station almost without additional 
cost." 

Mr. Taft said that, upon FCC approval of 
transfer, WHKC and WTVN (TV) would be 
given same call (probably WTVN- AM -TV). 
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BROADCASTING TELECASTING 

ABC GIVEAWAY 
FIRST telephone giveaway feature added 
to network since Supreme Court ap- 
proved them fortnight ago [BST, April 
12] was launched last night (Sun.) on 
Hazel Bishop Inc.'s Dr. I. Q. program 
on ABC -TV. Dr. L Q. each week will 
call two telephone numbers picked at 
random and in each case recite famous 
quotation, award $1,000 to those who 
identify author. 

ABC spokesman saw no conflict be- 
tween the Dr. I. Q. telephone innovation 
and ABC's statement, issued following 
Supreme Court decision, that ABC pro- 
gramming "will not be affected since we 
still plan to be guided by ABC policy 
which was upheld in this [Supreme Court] 
opinion." They pointed out that intro- 
duction of telephone on Dr. I. Q. was 
only new phase of established program, 
not a whole new telephone giveaway 
program in itself. 

UTC to Offer Radio Series 
For Tv at 'Little or No' Cost 
UNITY Television Corp., N. Y., plans to 
adapt several well known radio series for tv 
filming and to "pre- sell" them by offering fea- 
ture film based on three half -hour segments 
of each series to tv stations at "little or no" 
cost. Technique is said to be innovation in 
tv film syndication. 

Arche Mayers, Unity president, will leave 
Wednesday for Hollywood to confer with Isi- 
dore Lindenbaum of Filmcraft Productions on 
series based on life and works of Mark Twain. 
Other series planned are said to be on two 
radio properties -a private eye and mystery 
format and a romance -comedy show -in addi- 
tion to one based on popular syndicated comic 
strip with magician as central character. 

NBC Signs Buffalo Ch. 2 
SIGNING of Niagara Frontier Amusement 
Corp.'s newly authorized ch. 2 television sta- 
tion in Buffalo [BT, April 12] as basic affiliate 
of NBC -TV was announced Friday by Harry 
Bannister, NBC station relations vice presi- 
dent, and George F. Goodyear, president of 
Niagara Frontier. Station, whose owners also 
plan to acquire WGR Buffalo for $1.45 mil- 
lion, is slated to commence operations in June 
with 100 kw power. Ch 2 outlet will be third 
tv station, second vhf, in Buffalo. WBEN -TV 
(ch. 4), which had been affiliated with NBC -TV, 
switched basic affiliation to CBS -TV last fall. 
WBUF -TV (ch. 17) also has been carrying 
NBC -TV and other networks. 

Bell System Adds Stations 
THREE STATIONS -KVAL -TV Eugene, Ore.; 
KARK -TV Little Rock, Ark.; KWWL -TV 
Waterloo, Iowa -have been added to Bell Sys- 
tem's nationwide tv facilities network, with 
WNET (TV) Providence, WHO -TV Des 
Moines, WDEF -TV Chattanooga, WSEE (TV) 
Erie, WDBO -TV Orlando scheduled for inter- 
connection this week. 

BUSINESS BRIEFLY 

RADIO FOR GENERAL FOODS General 
Foods, N. Y., for its Sur -Jel and Certo, placing 
radio spot announcement campaign in more 
than 60 markets following fruit crop season, 
starting on varied dates in May. Campaign 
will run for 13 weeks and is directed at canning 
season in crop areas. Benton & Bowles, N. Y., 
is agency. 

TIDE TV SPOTS Procter & Gamble, Cincin- 
nati, for its Tide, preparing television spot an- 
nouncement campaign, effective April 25 for 
eight weeks in about 98 markets. Benton & 

Bowles, N. Y., is agency. 

BEVERAGE BUYING Iroquois Beverage 
Corp., Buffalo, through Lloyd Mansfield Co., 
Buffalo, preparing radio campaign, buying news 
programs and spots in selected markets: 

KIPPERS FOR WEST COAST Norwegian 
Canning Assn., for Norwegian Kippers, in 
process of preparing 52 -week radio spot an- 
nouncement campaign on West Coast only, to 
break some time in May. McCann -Erickson, 
N. Y., is agency. 

MORE 'BIG TOWN' STATIONS Lever 
Brothers, N. Y., adding 12 stations to list car- 
rying Big Town on CBS -TV, Thurs., 9:30 -10 
p.m., through McCann- Erickson, N. Y. 

AMMENS ON CBS-TV Ammens medicated 
powder, N. Y., will sponsor Tues. 2 -2:15 p.m. 
portion of Garry Moore Show on CBS-TV ef- 
fective May 4, through Doherty, Clifford, 
Steers & Shenfield, N. Y. 

That McCarthy. Bill 
WHO'S GOT the bill? Fox Movietone News' 
estimated $7,500 tab for filming Sen. Joseph 
R. McCarthy's talk for April 6 See It Now tele- 
cast was to be sent direct to Sen. McCarthy. 
Sen. McCarthy reportedly sent it to Aluminum 
Corp. of America, See It Now sponsor, who 
reportedly sent it on to CBS -TV. Network 
spokesmen said Friday they had not received 
it, did not know whether or not they would pay 
it if it did come. 

New NARTB Election Ordered 
VACANCY was created on 1954 -55 NARTB 
board last week when K. S. Gordon, KDTH 
Dubuque, Iowa, notified association he could 
not accept District 10 (Iowa, Mo., Neb.) di- 
rectorship. Elected recently, he would have 
taken office at May convention. C. E. Arney 
Jr., NARTB secretary -treasurer, has mailed 
certification forms for new election, with final 
ballots to be mailed May 13 returnable fort- 
night later. Incumbent district director, E. K. 

Hartenbower, KCMO Kansas City, is eligible 
to run for re- election. 

WINS Strike Continues 
LOCAL 802's strike against WINS New York, 
which started March 31, continued Friday with 
no prospects for settlement in sight [BT, 
April 5]. Mayor Robert F. Wagner last Thurs- 
day refused to cross picket line local had 
established at Yankee Stadium. WINS broad- 
casts Yankee baseball games. 
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