
will be held in the Conrad Hilton ballroom from 
6 to 8 p.m. April 16. Eddy Howard and his 
rchestra will play. 
A coffee bar will be situated in the MCA -TV 

suite during the morning hours and cocktails 
will be featured in the afternoon. Door prizes - 
one a ",grand giveaway" -will be other high- 
lights. 

MCA -TV executives attending include Layton 
Bailey, De Ary Barton, Aaron Beckwith, How- 
ard Berk, Frank Brill, Albea Dorsking, Lou 
Friedland, Allen Green, Robert Greenberg, 
Raoul Kent, Hank Long, Henry Luhrman, Tom 
McManus, Frank McMahon, Frank Mineola, 
Wynn Nathan, Jim Necessary, Charles Richter, 

t obert Reagan, John Rohrs, Noel Rubaloff, 
ale Sheets, David Sutton, Herb Stern, Karl 

'ion Schallern, Ray Wild, Paul Weiss, Martin 
Williams, Kenneth Cleveland and Stu Smith. 

National Musitime 
ATIONAL MUSITIME will occupy Suite 
6 -57 -60 and is exhibiting its national fran- 

background music service for fin stations. 
Personnel attending include Charles Rynd, 

president; Jerome K. Levy, vice president; 
Robert D. Winston, vice president, and Gordon 
Myers, program director. 

National Telefilm Assoc. 
WITH the theme of "NTA, Your Ticket to Top 
Television Programming," National Telefilm's 
exhibit will be in Suite 504 -505 -507. One room 
will be devoted to a theatre, where there will 
be continuous showings of selected portions of 
NTA's "TNT" package of feature films, plus 
full -length showings of the David O. Selznick 
features. Entrance to NTA's suite will be dec- 
orated to simulate a theatre front, complete 
with lighted marquee and box offices. 

In advance of the convention, NTA will dis- 
tribute guides to the City of Chicago to more 
than 3,000 stations, agency representatives 
and sponsors personnel. 

Personnel: Ely A. Landau, president; Oliver 
A. Unger, executive vice president; Harold 
Goldman, vice president in charge of sales; 
Edythe Rein, vice president; Edward Gray, vice 
president in charge of west coast sales; E. Jonny 
Graff, vice president in charge of midwest sales; 

It Won'tCome Off! 
ALL RECORDING TAPE is coated with magnetic oxide. On 

ordinary tapes this coating rubs off in use and forms a harmful 
deposit of abrasive dust on the recording head. Unless the head 
is constantly cleaned, the collection of abrasive dust eventually 
wears it out. A further disadvantage of oxide -shedding, com- 
mon to ordinary tapes, is that after a few playings, the tape 
loses enough coating to alter its original frequency response 
characteristic. 

FERRO SHEEN PROCESS 

The Oxide Will 
Hot Rub Off! 

The irish FERRO -SHEEN 
process of tape manufac- 
ture anchors the oxide 
coating to the base per- 
manently, inseparably and 
much more smoothly. The 
obvious advantage of the 
homogeneous bond is that 
the entire vicious cycle 
of shedding and abra- 
sion of recording head 
and tape is eliminated, 
resulting in longer life 
for the tape, longer life 
for the head and flat fre- 
quency response over a 
wider range. 

FERRO -SHEEN is now available in 
these three quality irish tapes: 

SHAMROCK #300: The ultimate in premium, professional 
tape for broadcast and studio use. Comes with 5' Mylar 
leader in dust -proof polyethylene bag. 1200'.... on 7" reel 

LONG -PLAYING #600: Extends playing time 50% over 
conventional tapes on same size reel. New Dupont 1 mil Mylar 
base 1800' on 7" reel 
SOUND PLATE #220: The super -tough tape, pioneered by 
ORRadio, now on 1.5 mil Mylar. Used for tape -masters and 
permanent program storage 1200'.... en 7" reel 

Write for name of local dealer: 
ORRADIO INDUSTRIES, INC. 
worts.. Largest Exclusive Magnetic Tape Manufacturer 

Opelika 14, Alabama 

EXPORT DIVISION: 
Morhan Exporting Corp., N.Y.C.. 

IN CANADA: 
Atlas Radio Corp., Ltd., Toronto 
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Bernard Tabakin, director of national program 
sales; Martin Roberts, director of promotion 
and sales service; Raymond E. Nelson, director 
of sales development, and Harold J. Aigus, 
director of public relations, and salesmen Don 
Swartz, Gerald Corwin, Nick Russo, Charles D. 
McNamee, Pete Rodgers, Bert Freeman, Victor 
H. Bickel, Sherlee Barish, Anthony Azzato and 
Allen Wallace. 

NBC Television Films 
NBC TELEVISION FILMS, now a division of 
Kagran Corp., will have a hospitality suite 
with the following officials on hand: Carl M. 
Stanton, vice president; H. Weller Keever, na- 
tional sales manager; Daniel Curtis, eastern 
sales manager; Edward Montanus, central sales 
manager; Clifford Ogden, western sales man- 
ager; Seymour Eaton, central sales supervisor; 
James A. Strain, western sales supervisor; Wil- 
liam Breen, southeastern sales supervisor; John 
F. Tobin, northeastern sales supervisor; Jay H. 
Smolin, manager of advertising and promo- 
tion, and Frederick Jacobi, publicity manager. 

Official Films 
OFFICIAL FILMS CO. will maintain head- 
quarters in Suite 520 where literature about its 
filmed properties will be placed. 

Herman Rush, sales vice president; Jack Gar- 
rison, midwest sales manager; Wells Bruen, 
assistant sales manager, and Art Breecher, Jerry 
Lee and Bob Conn, salesmen, will represent 
official. 

RCA Recorded Program Services 
RCA Recorded Program Services will exhibit 
four new RCA Thesaurus features recently 
added to its transcription library. The new 
features include "Show Stoppers," designed to 
add humor and variety to disc jockey programs; 
"Sell- Tunes," series of 100 musical introduc- 
tions to sharpen commercial impact; a fully - 
transcribed five -minute radio show, Great 
American Women, and Norman Granz's Jazz 
at the Philharmonic, featuring jazz greats, 
which can be used as special dj material or as 
complete show. 

Live entertainment -Kukla, Fran and 011ie, 
hillbilly singer Jimmy Dean and the Texas 
Wildcats, songstress Lurlean Hunter, Bob 
Wedyck trio, magician Bob Sharpe, comedian 
Randy Brown and hypnotist Harry Belmar - 
will spark the Thesaurus exhibit. Vaughn 
Monroe also will be on hand. Door prizes 
are another feature. 

RCA Recorded Program Services also will 
spotlight three new film series: Junior Sports 
League, The World Around Us and The Sam 
Snead Show. 

RCA's exhibit will be at the perennially 
famous "Key Club" (Suite 600) where mem- 
bers can't get in without a key. However, 
two platinum blonde models will be handing 
out keys by the hundred to everybody at the 
convention. 

Walter Schwimmer Co. 
FILM EXCERPTS, various sales and mer- 
chandising aids and success stories will pro- 
vide the core of exhibiting Room 638A manned 
by Walter Schwimmer Co., tv film distributor. 
The properties: Championship Bowling, Eddie 
Arnold Time, It's Baby Time and Lucky Num- 
ber Calling. 

Delegates may see an exhibit of the cur- 
rent 1956 bowling series and receive plans for 
the 1957 "C" series, slated to go into pro- 
duction this June. Material will point up ad- 
vertiser successes and ratings. Preview of It's 
Baby Time, produced by Herbert S. Laufman 
and distributed nationally by Schwimmer, will 
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