
PROGRAMING 

Buckley show 
sold to ETV's 
'Firing Line' now offered 

to noncommercial stations 

if commercials don't buy 

RKO General, syndicator of William 
J. Buckley Jr.'s Firing Line, a weekly 
political debate, has begun selling the 
program to noncommercial television 
stations in markets where it cannot sell 
it to commercial outlets. 

Three noncommercial, educational 
television outlets have bought the pro- 
gram. One already has arranged under 
writing by a local advertiser. Another 
is negotiating for similar support. The 
third reported it would accept under- 
writing if offered. 

The program, a weekly hour featur- 
ing Mr. Buckley, a conservative editor 
and writer, in television debates with 
well -known persons, was put into syn- 
dication last April. Sales to noncom- 
mercial outlets began this summer. 

The three noncommercial outlets that 
have so far bought the show are KRMA- 
TV Denver, WTHS -TV Miami and WCNY- 
TV Syracuse, N. Y. 

Angel in Denver Kama-TV said it 
already has a benefactor for the show. 
King Supers, a supermarket chain, will 
underwrite the series for which it will 
receive customary credits at the start 
and end of each show. King Supers 
had been underwriting Open End, the 
David Susskind discussion show, on the 
Denver educational TV outlet, but the 
station will drop that and substitute the 
RKO series. 

Russell Casement, executive director 
of KRMA -TV, said the station was paying 
$350 for each one -hour show and had 
signed for. 26 weeks (including RKO's 
initial 13 programs and another cycle 
to be produced). 

Thomas B. Petry, general manager 
of WCNY -TV, said he was negotiating 
with several companies to underwrite 
the Buckley series but that no contract 
had been signed. Air credit would be 
given to any underwriter, he said. 

George. Dooley, executive vice presi- 
dent. of LATHS -TV, said his station had 
purchased the program but was not 
actively, seeking an underwriter. He 
said, however, if a "possible benefactor" 
came along with a grant, the station 
would be pleased, to receive it and cus- 
tomary credits would be given at the 
opening. and closing of each program. 

Mr. Buckley, RKO General said, will 

Mr. Buckley 

tape another 13 shows for the series 
which will be in a minimum 14 markets 
in the fall. The syndicator said sales 
were expected to be made to other non- 
commercial stations, in San Francisco, 
Buffalo, N. Y., and an unidentified 

city in Georgia. It was acknowledged 
that in most cases, the price paid for 
the shows by ETV's was lower than that 
being sought from commercial stations 
in the same market. 

Among those who have appeared on 
Firing Line in the first 13 shows: Barry 
Goldwater, Norman Thomas, Bishop 
James Pike, James Farmer, Senator 
Thomas Dodd (D- Conn.), David Suss - 
kind, Steve Allen, Claire Booth Luce, 
David Merrick, Joseph Rauh and 
Staughton Lynd. RKO said the design 
of the show is "to pit Mr. Buckley 
against opponents of national stature on 
economic, social and political issues." 

Programs, problems 

network subjects 

The three directors of program de- 
velopment from the three television 
networks appearing on a competing 
medium in Los Angeles answered ques- 
tions and talked about the coming net- 
work TV season last week. Leonard 
(Buzz) Blair, head of program devel- 
opment, CBS -TV, West Coast; Herbert 
Schlosser, vice president of NBC -TV 
network programing, West Coast and 
Harve Bennett, vice president of ABC - 
TV network programing, western divi- 
sion, were the guests for two hours of 
conversation on "PM Firing Line," a 

Negro formats: Do they divide or serve? 

The question of Negro -oriented 
programing appears likely to develop 
into one of the strickier issues the 
FCC will have to face in the months 
ahead as the civil rights movement 
and the popularity of Negro pro- 
graming both continue to grow. 

Does Negro-oriented programing 
serve a legitimate public need, or 
does it widen the gulf between a 
city's white and Negro communities? 
If not intrinsically bad, are some 
formats acceptable and others not? 

These questions were brought into 
focus by two developments last week. 

One involved the release of an 
exchange of correspondence between 
a New York congressman and FCC 
Chairman Rosel H. Hyde. The other 
was the filing of competing applica- 
tions for the facilities of wöox -Tv 

(ch. 14) Washington, whose pro- 
graming is designed to appeal to 
Negroes. 

Correspondence The correspond- 
ence indicated that Chairman Hyde 
had satisfied Representative Frank 
Horton (R- N. Y.) that the com- 
mission does not apply racial stand- 
ards in evaluating proposals of com- 
peting applicants (see story page 53). 

But the chairman's letters also 
make clear that the commission is 
aware of the possibility that Negro - 
oriented programing might "demean" 
the Negro and that, as a result, it 
would consider such programing pro- 
posals with great care. 

The contest involving WOOK-AM-TV 
will require the commission to put 
that policy into practice. One of the 
new companies, Washington Corn- 
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