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What happened on 1,001 movie nights 
A special survey tracks the exact performances 
of all those movies the networks have played 

Feature films, like cotton futures, are 
sensitive to the laws of supply and 
demand. For a while it looked as if a 
distributor could ask and get top price 
for an Army training film -that is how 
hungry the networks and stations were 
for movies. Broadcasters awaited with 
dread what was thought inevitable: 
sky -high price tags on low -grade 
features. 

But the broadcasters' worst fears 
have failed to materialize. Good new 
films are scarcer than ever, but the 
available films are cheaper. While dis- 
tributors three short years ago were 
looking forward to soon reaching the 
$1- million high -water mark for the av- 
erage film sold to television, the average 
film price has fallen off instead. The 
reason for the drop: Stations and net- 
works seem to be buying less -perhaps 
because, in a perverse development of 
recent motion -picture production, there 
is less to buy. Some of the most success- 
ful pictures now playing theaters have 
little chance of being seen soon if ever 
on the tube; they are considered too 
explicit for indiscriminate delivery to 
the mass audience. The new releases 
that do meet television's present moral 
standards may lack audience appeal. 

In addition, the buying binges of 
several years ago gave television well - 
stocked film libraries, and that is anoth- 
er reason that buying has slowed down. 
The program chief of a major station 
group says the price drop was noticed 
by stations first, as first -run quality film 
was skimmed off the market by the 
networks. He claims to know of three 
or four movie distributors who are 
"desperate" to syndicate features but 
who can find no takers. He is now 
stocked with enough film to program 
well into 1972. Recalling that the 
highest price he ever paid for a film 
package was in February 1966, he now 
notes that prices are down more than 
25 %. The average film, which cost him 
$800,000 in 1966, would now go for 
$600,000, he says. 

Low quality and unsuitable content 
of new features have made broadcast- 
ers turn to other forms of programing. 
Broadcasters are under increasing pres- 
sure to avoid sex and violence at a time 

when the films in theatrical distribution 
contain more of both. A station -group 
executive says that for years he has 
been urging film companies to shoot 

Market still firm 
in network movies 
Network advertisers are still paying 
plenty to get into network movies - 
which are doing well in ratings in the 
new season. Network asking prices this 
season averaged from 2% to 5% above 
last year's asking prices and from 5% 
to 10% above last year's going prices. 
Network advertisers have whittled 
down this year's asking prices by ap- 
proximately 7% per commercial min- 
ute in prime -time movies. 

Here is what the networks originally 
asked and approximately what they are 
getting per feature -film minute in the 
fourth quarter, according to the best 
available sources: 

ABC -TV asked $56,000 per minute 
and is reported to be getting $51,500 
for its Sunday movie. ABC's Wednes- 
day movie asked $53,000 and is getting 
$49,000. 

CBS -TV is doing a little better with 
its original $60,000 price tag on both its 
Thursday and Friday night movies. A 
recent Thursday movie went for $58,- 
400 per minute and a recent Friday 
movie went for $56,500. 

NBC -TV is getting about $53,000 per 
minute in all of its movies. The asking 
price for NBC's Monday and Tuesday 
night movies was $56,000 a minute, 
and for its Saturday night movie, $60,- 
000 a minute. 

Reprints available 

Additional copies of this section may 
be ordered from the Circulation Direc- 
tor, BROADCASTING, 1735 DeSales Street, 
N.W., Washington, D.C. 20036. Up to 
five copies, 50 cents each; six -10 
copies, 45 cents each; 11 -99, 40 cents 
each; 100 -500, 30 cents each; over 500, 
20 cents each. 

and edit in such a way that films can be 
adapted to the home screen. A large 
portion of his film 'library is restricted 
to airing in "adult" time periods, and he 
expects, with the addition of more re- 
cent film product, that category will 
grow. 

Most broadcasters apparently are rul- 
ing out the use any time soon of motion 
pictures rated "X" by the movie in- 
dustry's own code (BROADCASTING, Oct. 
27). This was the consensus of answers 
to an inquiry recently made by Senator 
John McClellan (D- Ark.). Broadcast- 
ers hope that editing will make possible 
the use of "M" and "R" pictures. 

The emergency measures that broad- 
casting took when it realized it was 
running out of feature film are begin- 
ning to pay off. The syndicated, off - 
network series, the network talk shows, 
the syndicated, taped game shows, and 
made -for -television features have all 
eaten into the feature -film market and, 
consequently, lowered prices. Some of 
these substitutes have a hidden advan- 
tage over pictures in that they do not 
involve the money commitments that a 
long -term feature -film contract does. A 
seven -year contract. with future deliv- 
ery dates, means interest and carrying 
charges. A syndicated, taped game or 
talk show is pay -as- you -go. A broadcast- 
er who thought he had negotiated a 
good buy in a half- million -dollar film 
deal a few years back recalls that he 
later learned that money costs doubled 
the original price. 

If new movies present the broadcast- 
er with uncertainties, there are many 
others with track records on the air. 
These are the pictures that have been 
shown on the networks and are in or 
headed for syndication. The following 
data, gathered for BROADCASTING by 
NBC under the direction of Allen 
Cooper, vice president, planning, is a 

compendium of network -played pictures 
that were aired from Sept. 1, 1961, 
through Sept. 13, 1969. In addition to 
brief descriptions of the titles, this fact 
sheet offers play dates, ratings, shares 
for each film and where to buy it. In 

fact, the only thing this feature -film 

catalogue is not going to tell you is how 
much it is going to cost. 
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