
ties. Management believes that the data 
and information collection and com- 
munications business engaged in by 
Dun & Bradstreet has promising growth 
potential." 

Hamilton B. Mitchell, president, Dun 
& Bradstreet, expressed similar senti- 
ments to stockholders in Wilmington. 
"The Dun & Bradstreet management 
believes that the joining of our present 
facilities and services with those of 
Corinthian will have a synergistic effect 
on our future growth," he commented. 
"It represents a logical extension of our 
present activities in the fields of busi- 

ness information and education." 
Corinthian stockholders also learned 

that the company had the highest sales 
and earnings in the firm's history for 
the third fiscal quarter and for the nine 
months ended Jan. 31. Earnings for the 
third fiscal quarter were $1,088,416 or 
32 cents a share, as compared to earn- 
ings of $1,008,443 or 29 cents a share 
last year at the same time. 

For the nine months ended Jan. 31, 
earnings were $3.5 million or $1.04 a 
share, compared with earnings of $3.1 
million or 90 cents a share for the 
same period last year (BROADCASTING, 

March 2). Television revenues in- 
creased 2% for the quarter (Jan. 31). 

For the year ended April 30, 1969, 
Corinthian had reported a net income 
of $4,215,428, up more than $300,000 
from 1968. 

In 1969 Dun & Bradstreet registered 
a record nct income of $21,389,050 or 
$2.05 a share, up 10.7% over 1968 
(BROADCASTING, Jan. 26). 

D &B stockholders last Thursday also 
approved an increase in common -stock 
shares from 15 million to 20 million 
and a stock -option plan for key em- 
ployes of the company. 

IheMedia 

Rule heads new ABC broadcast group 
Pompadur, Duffy, Shaw, Pierce and Zimbert 
also move up in corporate restructuring 

In a major realignment, Elton H. Rule 
was promoted last week from president 
of ABC-TV to head of all ABC broad- 
cast operations as president of the 
American Broadcasting Co., the broad- 
cast division of the American Broad- 
casting Co's. Inc. (BROADCASTING, 
March 9). 

I. Martin Pompadur, his right -hand 
man as vice president and general man- 
ager of the TV network, was given a 
similar right -hand assignment in the all - 
broadcast division, and James E. Duffy, 
vice president in charge of TV network 
sales, was named to succeed Mr. Rule 
as ABC -TV president. 

The consolidation of all ABC broad- 
casting activities under a single operat- 
ing head was viewed as a move both 
to strengthen the organizational struc- 
ture and to anticipate eventual manage- 
ment succession. 

ABC Inc.'s two top men, President 
Leonard H. Goldenson and Executive 
Vice President Simon B. Siegel, are both 
within a year of the normal retirement 
age of 65. Although they may at the 
board's request serve past that age, it 
is generally assumed they will wish at 
least to slow the pace of their activities 
on reaching 65. 

Mr. Rule continues to report to Mr. 
Siegel, but some other broadcast execu- 
tives who formerly reported to Mr. 
Siegel now report to Mr. Rule. The 
change was announced by Mr. Siegel 
last Monday (March 23), effective im- 
mediately. 

"The increasing success and attendant 
complexity of oUr broadcasting opera- 

tions establish the need for a single 
operating head of all of our broadcast- 
ing activities," Mr. Siegel said. "This 
leadership will provide cohesive direc- 
tion to the many broadcasting units of 
ABC, coordination among these units, 
planning for their future growth and 
development of opportunities to maxi- 
mize their profit contributions. 

"We are delighted that the outstand- 
ing management leadership responsible 
for the progress of the ABC television 
network is moving into similar leader- 

ship for the entire broadcasting division. 
Elton Rule is an experienced television 
broadcaster whose innovation and 
knowledge in all areas of television 
broadcasting, both at the station and 
network level, have distinguished his 
career. 

"He had remarkable success as head 
of ABC's owned television station 
in Los Angeles [KABC -TV], and since he 
became president [January 1968] the 
ABC television network has made 
steady progress in all areas of its 

Bribe -case sequel: 
ABC -TV fires Patti 
ABC dismissed Carmine F. Patti, ABC - 
TV director of station relations, last 
week concurrent with assertions that the 
network "will make certain" that its in- 
vestigation of "possible misconduct" in 
affiliation arrangements made with sta- 
tions "is pursued vigorously." 

ABC has accused one of its station - 
relations executives, Thomas G. Sullivan, 
regional manager, of having accepted a 
$20,000 bribe for recommending that 
WKTR -TV Dayton, Ohio, be awarded an 
ABC affiliation (BROADCASTING, March 
2 et seq.). A trial date of May 21 was 
set for Mr. Sullivan, who appeared last 
week in Manhattan criminal court in 
New York. ABC's complaint had been 
filed Feb. 20 with the New York district 
attorney's office. 

_ There was no elaboration by ABC in 

disclosing Mr. Patti's dismissal, other 
than a statement that it was a result of 
the network's probe into "possible mis- 
conduct in connection with television 
station affiliation arrangements." An 
ABC spokesman added that the network 
would keep the FCC "fully informed by 
means of continuing reports and will 
also inform the office of the district 
attorney of its findings. ABC will make 
certain that the investigation is pursued 
vigorously." 

The FCC investigation, reportedly 
sparked by the ABC disclosure of the 
alleged Dayton irregularity, was insti- 
tuted by an order issued earlier this 
month (BROADCASTING, March 16). 

It was understood that ABC had filed 
at least two reports with the commission 
and that others were to follow. ABC's 
inquiry, it was said, includes a look into 
affiliation agreements made in other 
markets, aside from the Dayton incident. 
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