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kind of information to share with our 
students. Dr. John R. Rider, chairman 
of mass communications faculty and di- 
rector of broadcasting services, South- 
ern Illinois University, Edwardsville, 
Ill. 
EDITOR: I commend you and your staff 
for the issue marking the 50th anni- 
versary of commercial broadcasting. It 
is certainly a collector's item and a 
valuable reference source for the in- 
dustry. 

As educational broadcasters gain 
strength and marshal resources for un- 
precedented contributions to the whole 
of the broadcasting industry, we are 
confident that our achievements will be 
chronicled, as effectively, in a future 
commemorative issue. 

Congratulations. Chalmers H. Mar- 
quis, executive vice president, National 
Association of Educational Broadcast- 
ing, Washington. 

EDITOR: Congratulations on your Nov. 
2 issue. It is a remarkable chronicle 
about a remarkable industry. The maga- 
zine is a welcome addition to my library. 
-Ben Hoberman, vice president -general 
manager, KABC(AM) Los Angeles. 

Ordeal in Saigon 
EDITOR: I have just finished reading 
your editorial, "To kill a medium" 
(BROADCASTING, Oct. 12) and feel that 
it should have been even stronger in its 
wording against the current attack by 
the administration on the American 
press. I am a stringer for Fairchild 
Broadcast News in Saigon, where the 
administration has given orders to the 
U.S. Embassy and U.S. Military Com- 
mand to block the American press from 
getting information. 

Day after day it's a constant struggle 
fighting your own people in high posi- 
tions who have been instructed not to 
tell us anything and even laugh at us 
when we get upset. In this day and age, 
when a newsman should be respected 
for trying to tell the American public 
what is going on, he is humiliated for 
speaking up and asking a question. I 
heartily endorse your editorial because 
I know what it feels like to be a news- 
man these days, dying a slow death. - 
Michael J. Halloran, Saigon. 

Frontier of TV 
EDITOR: It might be of interest to show 
that there are some commercial broad- 
casters still around who take the money 
from one pocket, KUAM -TV Guam, and 
put it into a crazy project like television 
in Saipan which has a population of 
10,000 people and 1,200 TV sets. 

It's the only television audience which 
we know all by their first names. 

I think that this project is a good ex- 
ample of what commercial television 

can do rather than a government opera- 
tion. KUAM -TV used its money and peo- 
ple to put WSZE -TV Saipan on the air, 
and we plan to construct the same kind 
of stations in Truk and Palau. 

KUAM -TV is now in all -color opera- 
tion in Guam, 18 hours per day, with 
NBC, CBS and ABC programs, all 
video -taped by us at our own video- 
taping center in San Francisco. 

We carry all network shows with a 
one -week delay from the States, and in 
Saipan we have a 10 -day delay.- H. 
Scott Killgore, president, Pacific Broad- 
casting Corp., Agana, Guam. 

Al Capp on TV 
EDITOR: We would like to thank BROAD- 
CASTING for the article on our new Al 
Capp television show (BROADCASTING, 

Nov. 9), which we are currently offer- 
ing. However, there were a couple of 
discrepancies which motivated a super 
Kickapoo long distance hook -up from 
Dogpatch. 

Al Capp pointed out that the headline 
read "Al Capp on radio." This is true, 
he is on radio; however, our new show 
is video -"Al Capp on TV." 

Also, Mr. Capp said: "Li'l Abner 
will soon be appearing on ABC -TV in 
his own series of one -hour specials and 
i5 far too expensive for me to hire in 
my show [as reported in BROADCAST- 
ING] so I'll be using cheap cartoon 
characters -like politicians and Peter 
Fonda." -John Thayer and Don Bruce, 
Thayer /Bruce Together, Memphis. 

Claims error in poll report 
EDITOR: The reporting of our state -fair 
poll was incorrect in your Oct. 26 issue. 
The final tally showed Buckley with 
43 %, Ottinger with 36% and Goodell 
with 22 %. Ottinger did show a heavy 
lead with those between 14 and 20 years 
of age. But the foregoing figures are for 
those of legal voting age. Deane Park- 
hurst, program director, WHEN(AM) 
Syracuse, N.Y. 
(BROADCASTING'S story corresponded to notes 
made by its reporter during a telephone interview 
with a member of the staff of the associated 
WHEN -TV). 

Wrong network 
EDITOR: I noticed that you included The 
Red Skelton Show in the CBS line -up of 
21 of the top 40 shows (BROADCASTING, 

Oct. 12). Is this not in error since Red 
Skelton is telecast on Monday, 7:30 -8 
p.m., by NBC -TV? -Polly Goodrich, 
Henderson Advertising Agency, Green- 
ville, S.C. 
(BROADCASTING correctly reported on page 39 of 
the Oct. 12 issue that CBS -TV placed 21 of the 
top 40 shows in this season's premiere week. It 
did err, however, in identifying the Skelton show 
as part of the CBS -TV roster.) 
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