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iÇJ year financng- 

(ON THE AIR) 

you 
Broadcast it! 

Which is what we're doing. 
Our 10 year extended payment plan, so well - 
received in the CATV field, is now being 
offered to radio station buyers. Our "No 
Equity Kicker" feature makes the plan twice 
as attractive. 

Add our 13 years of communications finance 
expertise ... and the plan becomes extra- 
ordinary. 

If you need $100,000 or more to finance a 
radio facility, call collect and ask for Dave 
McCormick, C. T. Hux or Bill Van Huss. 
If there's a way to get you on the air we'll 
find it. 

ECONOMY FINANCE CORP. 
Communications Finance Division 

110 E. Washington St., Indianapolis, Ind. 46204 

(317) 638 -1331 

It writes English 
without a 

CDMPUTEFI f CCEMT! 
It's Broadcast Products multi- language English 

Print -Out Logger ... the one that's flexible, low cost and 
fluent in just about any language. At 

NAB, BOOTH 514 SHOREHAM HOTEL 

BROADCAST PRODUCTS, INC. 
660 LOFSTRANO LANE -ROCKVILLE, MO. 20850 

(301) 424 -4700 

Broadcasting Mar 26 1973 
104 

more wire to the development of en- 
riched programing and broader consum- 
er services." Pleading lack of money to 
provide the kind of services the country 
wants to see would not only be short- 
sighted, he suggested, but could lead to 
the industry's undoing. "For, between 
the chicken of growth and the egg of 
service, Congress and the public want 
to see evidence that the American peo- 
ple will in fact be best served by public 
policy decisions fostering cable's growth," 
he explained. 

But don't try to sell Congress on an 
expand now, provide service later line, 
Senator Kennedy cautioned. Instead, he 
recommended that the industry show its 
willingness to provide more services to 
the public now, with the likely reward of 
governmental responses that will permit 
greater and faster cable expansion ulti- 
mately. 

The occasion for Senator Kennedy's 
speech was the second of five planned 
regional legislative conferences spon- 
sored by NCTA. 

Time and Hilton 
tie pay -TV knot 
Hotel owner and largest holder 
of Computer Television stock 
agree to almost $6- million, 
40,000- wired -rooms deal 

Time Inc. took a giant step into the 
expanding hotel pay -TV business last 
week with the announcement of an asso- 
ciation with Hilton Hotels Corp. 

Time Inc. President James R. Shepley 
and Hilton President Barron Hilton told 
a news conference in New York on 
Wednesday (March 21) that Hilton has 
concluded a long -term agreement with 
Computer Television Inc., New York, a 
Time Inc. affiliate, to install the CTI sys- 
tem in 40,000 Hilton rooms in the U.S. 
Time Inc. is the largest stockholder in 
CTI, having about 40% of the shares 
outstanding. 

Under the agreement with Hilton, Time 
Inc. will make an investment of $2.2 
million for the initial installation in 15,- 
000 rooms in 15 hotels. Time Inc. also 
pledges to wire an additional 25,000 
rooms in the Hilton chain within one 
year. Mr. Hilton said his company plans 
to invest $3.5 million in the venture, 
largely for new color- television receivers. 

The initial 15 hotels scheduled to be 
wired within the next few months are 
the Waldorf- Astoria, New York Hilton, 
Conrad Hilton (Chicago), Palmer House 
(Chicago), San Francisco Hilton, Los 
Angeles Hilton, Washington Hilton, Stat- 
ler Hilton (Dallas), Denver Hilton, Bev- 
erly Hilton (Beverly Hills, Calif.), Hilton 
Inn (San Francisco), St. Paul Hilton, 
Portland Hilton, Hilton Inn (Atlanta) 
and Hilton Inn (New Orleans). 

Paul Klein, president of CTI, said that 
at the outset, three pay channels will be 
used to transit films and other programs. 
He added that the system is adaptable 
either for one -way communication with 
guests telephoning their selections, or two- 


