
perform are Julie Andrews, Tom Jones, 
Peter Sellers and John Lennon. 

The money question was raised for- 
mally by Thomas W. Sarnoff, NBC vice 
president, Los Angeles, and immediate 
past chairman of the TV academy, in a 
letter to John Cannon, New York in- 
dependent producer, who is the current 
NATAS chairman. Mr. Sarnoff ques- 
tioned the appearance of payment by Sir 
Lew for the honor. 

This was followed last week by a reso- 
lution by the board of governors of the 
4,000- member Hollywood chapter call- 
ing on the New York chapter to insure 
that the broadcast indicates that it is that 
chapter that is doing the honors for Sir 
Lew, that the payment by Sir Lew be 
made directly to the New York chapter 
and not to the national organization, and 
that identification of the payment be an- 
nounced over the air during the broad- 
cast to comply with FCC regulations. 

An ABC source indicated that the net- 
work was paying Sir Lew in excess of 
$100,000 for the rights to the show. 

The San Francisco trustees meeting is 
expected to grapple with other academy 
problems. One that is considered serious 
is the financial state of the national or- 
ganization. Income from last year's three 
Emmy awards shows (nighttime enter- 
tainment, daytime entertainment and 
news- documentaries) plus other fees and 
revenues totaled less than $500,000, ac- 
cording to knowledgeable sources. The 
operating expense of the national organi- 
zation is running $500,000- $600,000, it 
is said. 

ABC takes Canadian 
problem to FCC 
ABC called on the FCC last week to 
adopt a rule stopping Canadian stations 
whose signals can be viewed in America 
from broadcasting U.S. TV network pro- 
grams prior to the domestic telecast of 
such programing. 

ABC noted that companies selling U.S. 
network programs are required by Ca- 
nadian broadcasters to grant a prior re- 
lease in Canada. ABC said that the Ca- 
nadian pre -release is of particular con- 
cern in border cities where the telecasts 
by Canadian stations can be received ear- 

lier than the first U.S. network broadcast 
of the identical program, thus cutting 
into the U.S. station's local audience. 

ABC asked the FCC to exercise the 
regulatory authority conferred by the 
Communications Act "to protect the in- 
tegrity of television service" in such lo- 
calities as Seattle, Buffalo, N.Y., and Bel- 
lingham, Wash. ABC said the rule should 
require producers and distributors to ob- 
tain export licenses from the FCC for 
any program to be pre -released by a Ca- 
nadian station or network which is reg- 
ularly viewed in the U.S., either over the 
air or by cable television. 

A bit of learning 
in family hour urged 
Midwest organization contends 
elimination of sex -violence 
isn't the total consideration 

A nonprofit Chicago -based group is 
getting public opinion on the networks' 
family hour plan, to take effect this 
September (BROADCASTING, March 10). 
Prime Time School Television, which 
advocates the use of evening TV for edu- 
cational purposes, will compile and send 
comments from families and educators 
to the National Association of Broad- 
casters, the networks, sponsors and pro- 
ducers. 

Lynn Mills, executive director of PTST, 
said the emphasis on what is to be 
avoided -sex and violence -has resulted 
in overlooking what should be included 
in TV programing. "It is conceivable," 
she said, "that rather than a step toward 
increasing the quality of television [the 
family hour plan] might be a retreat to- 
ward bland, pablum programs that serve 
no function other than to fill time." 

Parents, teachers, students and viewers 
are being asked to express their views in 
writing, to PTST, Family Hour Clearing- 
house, 100 North LaSalle Street, Chicago 
60602. 

Trip called off 
Sources at Syndicast Services, which ap- 
peared close to an agreement earlier this 
month with three CBS -owned stations for 
its Travelin' On TV series of half -hour 
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concerts (BROADCASTING, March 10), now 
say the deal is off. "We ran afoul of the 
prime -time access rule changes," said a 
spokesman, adding that the station access 
time was beginning to shrivel up in light 
of the network's stated intention to pro- 
gram four full hours on Sundays. CBS is 
also exploring the possibility of pre -empt- 
ing the Saturday hour from 7 to 8 p.m. for 
public- affairs shows and children's spe- 
cials, according to a source. Without the 
support of one network -owned station 
group, the spokesman said, "we're not 
going to be able to hold the advertisers 
or the other stations that might have been 
willing to sign on with the show. Which 
means Travelin' On won't get off the 
ground." 

Program Briefs 

Duo splits. Chris Bearde and Allan Blye, 
TV producers since 1968. have dissolved 
their partnership. This will not affect 
their production of Bobby Vinton Show, 
prime -time access program sold to five 
CBS -owned TV stations, that is due to 
go into production next month. Pair first 
worked together on an Elvis Presley spe- 
cial; since then some of their notable 
programs have been Andy Williams Show, 
Sonny & Cher Comedy Hour, That's My 
Mama, and Hudson Brothers Razzie Daz- 
zle Show. 
Big one coming back. Viacom Enter- 
prises has reached agreement with CBS - 
owned wcas -Tv New York, KNxT(Tv) 
Los Angeles and WCAU -TV Philadelphia 
for weekly prime- access slotting of new 
version of The $64,000 Question, with 
kickoff slated for fall 1976 (BROADCAST- 
ING, March 10). Show was one of king- 
pin series during prime -time quiz era of 
50's. 
Michener's maxiprogram. James Mich - 
ener's best -selling novel, "Hawaii," is 
being developed as ABC "Novel for Tele- 
vision" by United Artists /Convivium 
Productions. Epic -proportioned story is 
history of Hawaii and its great families, 
and will have final length of approxi- 
mately 12 hours. David Chasman will be 
executive producer, with Ron Shedlo and 
J. Lee Thompson co- producers. 
Reiner production. Carl Reiner has joined 
Columbia Pictures Television as execu- 
tive producer and star of Everything 
Money Can't Buy, new half -hour comedy 
series that will premiere on ABC -TV in 
fall. Series was originally scheduled for 
current season but was shelved when fed- 
eral court delayed modification of FCC's 
prime -time access rule. 
TV now. Public Affairs Broadcast Group, 
Los Angeles -based radio production firm 
that provides public affairs programs to 
broadcasters, has formed television unit. 
TV series scheduled to start this fall, 
will consist of half -hour documentaries 
and one -minute featurettes. Topics to be 
discussed on TV series, as well as on 
radio programs, are based on analysis 
of member -station's ascertainment of 
community problems. Mark Bragg is 
president of company; Ed O'Donnell, 
executive vice president, and Jim L. Key, 
vice president -marketing. 




