
Hockey League and the Commissioner of 
Baseball (BROADCASTING, Sept. 1), faulted 
the rule for not providing adequate protec- 
tion to cover the entire market from which 
a game draws its audience. The National 
Association of Broadcasters, Kaiser Broad- 
casting Co. and ABC echoed similar 
misgivings and were especially concerned 
with cable siphoning from UHF stations. 

The commission did make several 
refinements to the so- called "same -game 
rule" however. Cable systems will not be 
permitted to carry a substitute signal in 
cases where the normally carried station is 
blacked out because of the sports rule. 
Before they had to leave that channel 
black. 

The notification process by which sports 
teams alert cable operators of blacked -out 
games has also been changed. Previously, 
the sports team had to notify cable opera- 
tors as to which stations were carrying the 
game. Since that determination was some- 
times made at the last minute, depending 
on whether or not a game was sold out, 
proper notification was not always possi- 
ble. Now, a team need only alert a cable 
operator to the team's schedule of home 
games. The change was intended to cir- 
cumvent situations similar to the one that 
occurred last month in the Buffalo, N.Y., 
area, where a cable system brought in a 

blacked -out game to hometown subscri- 
bers (BROADCASTING, Oct. 27). 

Cable presses for 
tiered regulation 
in comments in 
definition proceeding 
Comments on the FCC's rulemaking on 
the definition of a cable system continued 
to arrive at the FCC last week, and in 
them, cable operators, as in earlier filings 
(BROADCASTING, Nov. 3), continued to 
make use of the occasion to ask for looser 
regulation of CATV. 

Various cable operators including: 
Central New York Cable TV, the Florida 
Cable TV Association and Booth Ameri- 
can Co. urged the commission to adopt a 

headend formula for counting cable 
systems. The present rules, which are 
based on a "separate but distinct com- 
munity" definition, keep cable out of un- 
derpopulated areas, contended Central 
New York Cable TV. Such areas cannot 
support a new system headend on their 
own and older systems often are not 
allowed to extend into new areas, the com- 
pany claimed. 

Several proposals were advanced by ca- 
ble groups that would establish different 
regulatory categories of systems with cor- 
respondingly different levels of FCC rule 
responsibilities. Systems with less than 
1,000 subscribers would be totally exempt 
from the FCC's cable jurisdiction; systems 
with between 1,000 and 3,500 subscribers 
would be held to less stringent require- 
ments (that would include the elimination 
of nonduplication requirements) and 

larger systems would be regulated under 
the current framework. 

When a system grows from one class to 
another, said the Arizona Cable Television 
Association, the FCC should allow "con- 
siderable time" to comply with the more 
stringent regulations of the larger system 
class. 

Cox Cable Communications, Sammons 
Communications, Televents Inc. and 
others in a joint filing urged the FCC to 
adopt a six -tier classification. Categories 
would range from 20- channel broadband 
systems to 12- channel reception -only 
systems to those with less than 250 
subscribers, which would be exempt from 
all FCC rules. The graduated categories 

would correspond with different levels of 
rule requirements and be based on a cable 
system's size and function. 

Gill Cable Inc., with systems in San Jose 
and Campbell, Calif., was opposed to 
any exemptions that would impair the 
ability of systems in major markets to 
compete on a fair basis with small systems 
that might be exempt from any FCC 
restrictions. If the commission allows non - 
regulated cable systems that are im- 
properly constructed to spring up, said 
Gill, it might cause serious injury to 
CATV systems that have fulfilled or ex- 
ceeded FCC requirements. 

Citizens for Cable Awareness in Penn- 
sylvania and the Philadelphia Community 

"Hazards of 
Everyday Life" 

A Public Service Series 
forRadio 

Your station's listeners face many threats to 
their physical and financial well- being. The State Farm Insurance 
Companies have produced a series of 13 public- service programs 
-each 31/2 minutes long -on some of the more universal hazards. 
The subjects include: 

The Drunk Driver. 
Boobvtraps Along our Highways. 
The Arson Epidemic. 
Your Cars Deadly Fuel Tank. 
Protect YourselfAgainst Burglary. 
Auto Theft. 
Safe Pleasure Boating. 
Escaping from a Burning House. 
No-Fault Auto Insurance. 
What to Do After a Fire. 
Inflation and Your Homeowners Insurance. 
'bung Drivers. 
The Right to Drive. 

These programs are non -commercial. They are designed to inform 
your listeners -not advertise State Farm. 

For free tapes and scripts, return the coupon below or call us 
collect at 309 -662 -2625. 

r 
Robert Sasser 
Public Relations Department 
State Farm Insurance Companies 
One State Farm Plaza 
Bloomington, III. 61701 

Please send me your public service series Hazards of Everyday Lite. I understand there 
is no charge. 
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