
and CHiPs, a new police series, on NBC's 
fall schedule. 

In domestic and foreign syndication, ac- 
cording to a company spokesman, MGM 
has racked up big sales in the last year on 
the How the West Was Won miniseries, on 
a series of made -for -TV movies called 
7hilor- Mades, and on the off- network 
reruns of Medical Center, among other 
product. 

Mr. Katleman resigned "with great 
regret," according to a statement issued by 
MGM. But, the statement continued, 
quoting Mr. Katleman, "1 feel the time is 

right for me to move on to new challenges 
without the daily burden of executive and 
administrative responsibility." One relia- 
ble, although unconfirmed, report was 
that Mr. Katleman has joined forces with 
Harve Bennett, who left Universal re- 
cently after serving as executive producer 
of The Six Million Dollar Man and The 
Bionic Woman, to form their own TV -pro- 
duction company, which will operate out 
of Columbia Pictures Television in Los 
Angeles. 

Markle- funded study 
urges radio and TV 
council for young 
Other recommendations: legislation 
for such a national endowment, 
search for alternate system 
of presenting children's fare 

A 10 -month study has concluded that a 

National Endowment for Children's 
Broadcasting, to underwrite "many kinds 
of radio and television programs for 
children," is not economically or politi- 
cally feasible now, but that "a prestigious 
private- sector National Council for 
Children and Television" should be estab- 
lished to work for betterment of children's 
programing. 

In addition, the study leaders recom- 
mend that legislation to create a national 
endowment be introduced in Congress 
even though its chances don't look good, 
because the legislation would focus atten- 
tion on the problems and issues -and just 
might get enacted. The leaders also recom- 
mend that alternative distribution systems 
for children's programs be developed, 
starting with pay cable. 

The study was conducted by the Center 
for Action Research, Princeton, N.J., 
under a grant from the John and Mary R. 
Markle Foundation. It was directed by 
Eliot A. Daley, chairman of the center, 
who was credited with conceiving the idea 
of a national endowment, and Dr. 
Nicholas B. Van Dyck, the center's presi- 
dent, over the period from Sept. 1, 1976, 
through June 30 of this year. 

A large part of the study consisted of in- 
terviews with 218 "decision makers" in 
commercial and public broadcasting, ad- 
vertising, education, child psychology, 
programing, federal agencies, Congress 
and consumer advocacy. 

The report, entitled "Toward a National 

Endowment for Children's Broadcasting" 
and being distributed by the center, says 
that "it is the consensus of participants 
[those interviewed] that the present state 
of the children's broadcasting environ- 
ment, the economic priorities of the 
broadcast industry and the future 
possibilities of children's programing give 
rise to the need for a National Endowment 
for Children's Broadcasting." 

The endowment deemed "most ade- 
quate" would be wholly funded by the fed- 
eral government and would underwrite - 
not itself produce -TV and radio pro- 
grams for presentation in prime time or in 
traditional children's time, on commercial 
broadcasting, public broadcast or cable. Its 
total cost, if operated on the scale pro- 
jected for it, would be $40 million a year. 

Its "optimal objectives" would be the 
funding of 20,000 person /days a year in 
research, public education and training ($5 
million) and an annual total of 200 hours 
of children's TV programing, including 
promotion to build audiences, plus 200 
hours of children's radio programing ($32 
million), with administrative costs put at 

$3 million. 
In general, the endowment would pro- 

vide up to a designated percentage of the 
total costs of a program. Programs to be 
carried by the Public Broadcasting Service 
would get the rest of their money from the 
Corporation for Public Broadcasting or 
corporate or foundation grants; those 
going on cable would get the rest from gov- 
ernment, tax- exempt industry contribu- 
tions and foundations, and those going on 
commercial stations with advertising 
would get the rest from advertisers, broad- 
casters or syndicators. 

But the idea of federal funding was criti- 
cized, the report says, on First Amend- 
ment grounds, among others -including 
the contention of citizen -group spokes- 
people that taxpayers shouldn't have to 
remedy broadcasters' shortcomings, and 
that federal funding would "lead to unjust 
enrichment of an already profitable broad- 
cast industry." Private funding also was 
criticized on several grounds, including 
the fear that corporate donors would run 
the show and, like commercial broad- 
casters, tend to program for mass au- 
diences. 

The National Council for Children and 
Television envisioned in the report would 
be composed of "nationally recognized 
and personally committed persons who 
will lend their energy and influence" to 
see that the issues of children and broad- 
casting "receive continuing attention at 
the highest levels of government, educa- 
tion and industry," to advance the cause in 
general. 

The report was not wholly critical of 
broadcasters' programing for children, but 
concluded that that "the major portion of 
the child's broadcast environment consists 
of adult programing." It also stressed the 
multiplication of distribution system that 
may result from satellites, computers, 
fiber optics and other technological devel- 
opments, perhaps leading eventually to a 

sort of "vast TV juke box." 
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Universal takes 
different tack 
with movie plan; 
Paramount signs 
two sponsors for 
fourth network 
Observers cite clearance problems 
with network affiliates 

The latest news from the fourth -network 
front is that Universal Pictures Television 
has abandoned the scheme it was floating 
six weeks ago to produce as many as a 

dozen two -hour made -for -TV movies 
(BROADCASTING, June 20). 

Meanwhile, Paramount Pictures Televi- 
sion said it has signed Gillette (BBDO) 
and Bristol -Myers (direct) for full 52 -week 
commitments to its proposed three hours 
a week of fourth -network programing en- 
compassing 22 new 60- minute episodes of 
Star Trek and an equal number of original 
two -hour made- for -TV movies. Bristol - 
Myers has offered to buy two minutes a 

week and Gillette 90 seconds a week. 
Universal, according to Al Masini, the 

president of Telerep Inc., New York, and 
the motivating force behind Operation 
Prime Time, will produce three or four 
"major projects" (rather than a dozen 
movies) along the lines of OPT's first ven- 
ture, the six -hour miniseries, Testimony of 
Two Men. 

Mr. Masini envisions OPT as an "occa- 
sional network" rather than as a fourth 
network, and he's convinced that the only 
way to make an impact is for OPT to sign 
on a number of major- market network 
affiliates to supplement the line -up of in- 
dependent stations. 

Network affiliates, he added, will be 
much more willing to go along with OPT if 
their prime -time schedules are interrupted 
only three or four times in a calendar year 
for promotable miniseries rather than a 

dozen times a year for run -of- the -mill 
made -for -TV movies. 

Industry insiders say Paramount's big- 
gest stumbling block will be getting an 
affiliate to dump three hours' worth of net- 
work programing each week. (Saturday 
from 8 to 11 p.m. NYT is the time period 
Paramount appears to have settled on.) 
One rep source said Paramount would per- 
mit a network affiliate to delay the two - 
hour movie until, say, Saturday at 11:30 
p.m. 

A further problem with network affili- 
ates, according to those sources, is that in- 
stead of paying them compensation, the 
way their networks do, Paramount is ask- 
ing them to pay some fairly substantial 
sums of money to get the fourth network 
off the ground. Paramount will also arrog- 
ate to itself 40 of the 30- second spots with- 
in the three -hour block each week, those 
sources say, and will parcel out 28 30 -sec- 
ond spots to the stations within each 
week's programing package. 


