
TOP OF THE WEEK 

portraying the before- and -after lives of big 
winners and losers. 

Saturday 
ABC introduces another new comedy, 

its title to be announced, at 8 -8:30 p.m. to 
lead off its Saturday schedule, this one also 
derived from "Animal House," but a bit 
more directly (its producers and several of 
its stars worked on the film). The faltering 
Welcome Back, Kotter goes in behind it. 
NBC will stick with macho drama 
throughout the evening by hammocking 
the new truck -driving series, BJ and the 
Bean between the successful CHiPs at 8 -9 
p.m. and Rockford Files at 10 -11 p.m. 

Sunday 
NBC, like ABC and probably CBS, es- 

sentially stands pat on Sunday, planning to 
fill its 8 -10 p.m. events slot primarily with 
theatrical films when Centennial runs out 
in mid -February. Weekend replaces 
Lifeline at 10 -11 p.m. 

ABC's Mr. Thomopoulos, acknowledg- 
ing that the Sunday lead -off hour has been 
a traditional problem for ABC, said of the 
new Osmond variety hour's placement 
there, "If any show fits the connotations 
of that time period, it's the Osmond 
family." But he also said that two new 
shows specifically designed for that time 
period, Wonderland Cove and Friends, are 
assured of test runs in the spring. Friends 
in particular needs "some nuturing and 
some protection" away from the heavy fir- 
ing at mid -season, he said. 

The concentration of new activity from 
mid -January to early February, when the 
networks plan to stagger their second - 
season premieres, belies the notion that 
prime -time "seasons have expired; 
they've proliferated, but they're still well 
defined. The next cycle comes in March 
and April, although there may well be 
sporadic changes before then. As Mr. 
Weinblatt put it, "We're preparing for it 
[the next move in spring], and it's pretty 
thought out." 

NBC is committed to giving short -flight 
runs this season to Joe and Valerie, 
Hizzoner, Harris & Co., The Duke, a 
Susan Anton variety series and a couple of 
other projects that Mr. Weinblatt declines 
to name. He does acknowledge, however, 
that not all the shows on NBC's second - 
season schedule have been given full 13- 
episode orders, but he begged off naming 
them. NBC also plans to have as many 
projects from which to choose next fall's 
entries as it had for second season, claim- 
ed to be 50 or so. 

"We're going to keep coming," Mr. 
Weinblatt declared. 

ABC also plans equaling its second - 
season inventory of about 25 projects for 
fall schedule- making. Besides . the afore- 
mentioned Sunday lead -off projects, series 
promised air time in the spring of 1979 in- 
clude these offerings: The Ropers (a 
Three's Company spin -off), Five Women, 
Miangle, Doctor's Private Lives and Julie 
Farr, M.D. 

WRTV Indianapolis 
latest to heed 
ABC's siren song 
It's 20th captured by ABC 
from other networks since 
prime -time ratings upheaval; 
Syracuse may be next to go 

ABC -TV announced last week that it 
would be switching its primary affiliate in 
Indianapolis from WTHR(TV) there to 
WTTV(TV), the fourth major- market NBC - 
TV affiliate to defect and join the number - 
one network in the past two years. The 
new Indianapolis outlet is the 20th station 
ABC has picked up from another network 
since January 1976, after it moved into 
the leadership in prime -time ratings. The 
announcement of the affiliation switch 
was made by James Duffy, president of the 
television network, and Norman Walt, 
president of McGraw -Hill Broadcasting 
Co., the parent of the channel 6 station 
that had been with NBC for 23 years. 

Reports were circulating late Friday 
(Dec. 1) that ABC was having conversa- 
tions looking toward signing WTVH(TV) 
Syracuse, N.Y., a CBS affiliate on channel 
5 owned by Meredith Broadcasting Corp. 
Larry H. Israel, president of wlxT(Tv) 
Syracuse, the present ABC affiliate there, 
said he was "not aware" of an imminent 
switch. "I assume I'd know about it," he 
said. WIXT has filed a law suit against two 
other stations in that market charging anti- 
trust violations. Among allegations in the 
suit is one that Meredith has been holding 
talks with ABC (see story, page 27). 

Indianapolis is the 11th largest city in 
the U.S. and the 20th largest television 
market. The ABC announcement was 
made two months after the network 
achieved another affiliation coup with the 
signing of KsTP -ry Minneapolis, also an 
NBC outlet, in the 14th largest market 
(BROADCASTING, Sept. 4). Other major 
NBC affiliates lost to ABC were KGTV(TV) 
San Diego (also a McGraw -Hill station) 
and WSOC -TV Charlotte, N.C. 

The effective date of the switch has 
been put at "on or before May 31, 
1979 " -depending, in large part, on 
whether NBC picks up WTHR or the VHF 
independent (ch. 4 wrry Bloomington) 
serving the Indianapolis market. 

Richard L. Beesemyer, ABC vice presi- 
dent for affiliate relations, conducted most 
of the negotiations for the WRTV switch. 

Although ABC has managed to pick up 
11 CBS -TV affiliates in the last two years 
and only nine from NBC, qualitatively the 
NBC raids have been far more serious. As 
one observer put it, four of the switches 
have involved "very strong stations" - 
especially, another pointed out, the KSTP- 
Tv situation. 

Ancil Payne of King Broadcasting Co. 
and chairman of the NBC affiliates con- 
fided that he was "amazed" ABC has 
taken as few of NBC's outlets as it has. 
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"I'm pleased we've been able to hold as 
many as we have," he said. 

According to Mr. Walt, NBC did not 
seriously contest the switch -over. "I 
wouldn't say they tried at all," Mr. Walt 
said, although he did meet with the net- 
work's station relations people and Robert 
Mulholland, president of the television 
network. Mr. Walt said, however, that 
NBC made no "last ditch effort" to save 
the affiliation. NBC did ask McGraw -Hill 
to "consider delaying" the switch to ABC. 

Mr. Walt declined to comment on the 
hourly compensation ABC will be paying 
the Indianapolis station, but he said that 
was not an overriding factor in its decision 
to swap networks. 

What was his major consideration was 
the "judgment" that ABC would continue 
to lead the other networks in ratings. (The 
network is the leader in prime -time pro- 
grams -the only area in which WRTV was 
not doing "quite favorably," according to 
Mr. Walt.) 

Although, as one station representative 
put it, change of affiliation to a network 
ratings leader has little immediate impact 
as far as the local station's own time -sell- 
ing is concerned - outside, that is, of the 
"relatively small portion" of station 
revenues generated by sales in network ad- 
jacencies -there is a potentially profitable 
interplay between network and local sta- 
tion. The station can offer the network a 
stronger, farther -reaching signal, for ex- 
ample, as "the network helps the local sta- 
tion get its own local programing to a 

larger audience." 
It has been suggested that the upheaval 

in the network -affiliate relationship could 
lead to a virtual redefining of that marriage 
contract -that affiliates will be likely to 
switch networks more readily and more 
often in the future. 

Mr. Walt, however, belittled that idea: "I 
can see how others could see it that way." 
But McGraw -Hill, he said, was looking 
forward to a "long- lasting relationship" 
with ABC and does not see "changing net- 
work affiliations the way we change access 
slots." Even if ABC drops from the num- 
ber -one slot? Even though "we might 
look very foolish if NBC turns it around" 
and deposes the present ratings leader, he 
said. 

The wooing of WRTV began two years 
ago with a serious courtship commencing 
over a year ago. Mr. Beesemyer, who has 
been involved in most of the ABC affiliate 
acquisitions, said such a lengthy period 
was "not unusual." Often, he said, an 
affiliate switch may take "months or even 
years" to be consummated. "You don't 
change affiliates on a whim," he remarked. 

Mr. Payne seconded those sentiments. If 
network switching were really the case, he 
said, "you'd have had a fantastic change to 
ABC. I just don't think most management 
is that transitory." 

Networks, he said, "can't be expected 
to keep a constant number -one position," 
and affiliates are often wiser to ride out 
rough network weather rather than bail 


