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$121 million 
deals in the outs 
from spin -offs 
of Cox -GE deal 
Station sales necessitated by 
proposed merger would go mostly 
to new entrants in the business; 
11 outlets are to change hands 

In anticipation of their proposed merger, 
General Electric Co. and Cox Broadcasting 
Corp. have announced the sales of three 
television and eight radio stations worth, 
BROADCASTING has learned, a total of 
$121 million. 

The deals are distinguished by the ap- 
pearances among the buyers of several 
minority groups and others new to broad- 
casting. In announcing the proposed sales, 
all of which await definitive agreements 
and FCC approval, John F Welch, senior 
vice president and sector executive of 
GE's consumer products and services sec- 
tor, said that the entire approach to the 
divestiture program was to help meet the 
FCC's on -going objective of broadening 
ownership of the broadcast media by in- 
cluding groups not currently represented 
in ownership circles. 

"As currently proposed," Mr. Welch 
said, "more than two -thirds of the 
affected stations would be owned by new 
entrants into the broadcasting business. 
More than half of the stations would be 
locally owned, and more than three -quar- 
ters of the stations would have minority 
participation. Over half would have 
minority control." 

The GE -Cox merger, first announced 
last October, is valued at $460.5 million to 
$507.9 million- making it, by far, the 
largest broadcasting transaction in the in- 
dustry's history, although not the largest 
ever proposed. The merger is still awaiting 
formal approval by the shareholders of 
Cox, the FCC and other government 
agencies. 

FCC rules barring the ownership by one 
company of more than 21 broadcast prop- 
erties and the acquisition of co- located 
radio and television properties required 
the spin -off. Under the terms of the agree- 
ments announced last week, 11 stations 
will be sold, and GE, the surviving compa- 
ny in the merger, will acquire one new 

radio station- Metromedia Inc.'s 
wcBM(AM) Baltimore. Provided that all of 
the proposed transactions are approved, 
GE will own five television stations, five 
AM's and seven FM's. 

GE stations tentatively sold last week in- 
clude: 

WRGB(TV) Schenectady, N.Y.: Sold to 
Group Six Broadcasting Inc. for $24 mil- 
lion. Principals in the buyer are James J. 
Delmonico, vice president and general 
manager of the station, and four other cur- 
rent station executives who sold stock in 
the new company to 15 local investors. 
WRGB is an NBC affiliate on channel 6. 

WGFM(FM) Schenectady: Sold to Oc- 
tober Mountain Broadcasting Inc., which 
is owned by Antony B. Mason, owner of 
WOKOIAM) Albany, N.Y., for $1.75 million. 

WNGE(TV) Nashville: Sold to 
Nashville Televison Inc., a subsidiary of 
black -controlled North Carolina Mutual 
Life Insurance Co., for $25 million. The 
insurance company is based in Durham, 
N.C., and is headed by William J. Ken- 
nedy, president. WNGE is an ABC affiliate 
on channel 2. 

WSIx -AM -FM Nashville: Sold to The 
Katz Agency Inc., New York station repre- 
sentative firm, for $3 million. The stations 
will be the first owned by the firm, which 
began representing broadcast stations in 
1931. James Greenwald is president. 

KFOG(FM) San Francisco: Sold to Car- 
dinal Communications Corp. of that city 
for $3 million. Cardinal is a new company 
principally owned by Gene Washington, a 

wide receiver for the Detroit Lions football 
team; Reggie Jackson, designated hitter 
for the New York Yankees baseball team, 
and Thomas N. Williams, a San Francisco 
businessman. 

Cox stations to be spun off are: 
WSB(AM) Atlanta: Sold to 

Metromedia for $8.65 million, plus the 
swap of WCBM Baltimore. Metromedia is a 

major group broadcaster based in 
Secaucus, N.J., with six AM stations, 
seven FM's and seven TV's. John W. 
Kluge, 16.4% owner of the publicly traded 
company, is chairman and president. 

WSB -FM Atlanta: Sold to Atlanta OK 

Broadcasting Co., a subsidary of Broadcast 
Enterprises Network Inc., for $5.5 million. 
BENI, based in Philadelphia, is one of the 
leading minority -owned broadcasters in 
the country with four AM stations (in- 
cluding WAOK Atlanta) and two FM's. The 

(-} company has bought, subject to FCC ap- 
proval, WHEC -TV Rochester, N.Y., from 
Gannett Co. for $27 million (BROADCAST- 
ING. Aug, 28, 1978). BENI has also 
bought, subject to approval, WMlx(FM) 
Miami from Charter Communications Inc. 
for $1 million and WPDQ(AM) Jacksonville, 
Fla., from Mel -Lin Inc. for $1.36 million 
(BROADCASTING. March 26). Ragan A. 
Henry is president and principal owner. 

WSOC -AM -FM Charlotte, N.C.: Sold to 
Charlotte Broadcasting Co., another sub- 
sidiary of North Carolina Mutual, for $2.6 
million. 

Wltlo.ry Dayton, Ohio: Sold to Ohio 
Valley Broadcasting Corp., Dayton, for 
$47.5 million ( "Closed Circuit;' March 
26). Ohio Valley is owned by M &M Broad- 
casting Inc. and Dyson -Kissner Associ- 
ates. M &M is a new company formed by 
Stanley G. Mouse, executive vice presi- 
dent of Cox, and Jack P. McCarthy, vice 
president and general manager of WHlo- 
rv. Dyson -Kissner is a New York invest- 
ment partnership associated with Dyson - 
Kissner Corp., investment firm without 
other broadcast holdings. John Moran is 
president. WHIG -Tv is a CBS affiliate on 
channel 7. 

Stations remaining in the combined GE- 
Cox fold include: KOA -TV Denver; wsB -Tv 
Atlanta; wsoc -TV Charlotte; wllC -Tv Pitts- 
burgh; Krvu(rv) San Francisco; WGY(AM) 
Schenectady; KOA(AM) -KOAQ(FM) Denver; 
W.IIB(FM) Boston; WHIO -AM -FM Dayton; 
KFIIAMI- KOST(FM) Los Angeles; WIOD(AM- 
WAIA(FM1 Miami; wwsU(FM) Philadelphia, 
and WLIF(FM) Baltimore: 

In announcing the sales, Mr. Welch said 
that GE would be working with the 
minority groups in helping to provide fi- 
nancial and managerial assistance in con- 
nection with the proposed purchases. In 
addition, he said, GE "is developing ma- 
jor programs to enhance minority and com- 
munity participation in the industry." 

Station Seller Buyer Price 

WHIO -TV Dayton, Ohio Cox Ohio Valley Broadcasting $47.5 million 
WNGE(TV) Nashville GE Nashville Television $25 million 
WRGB(TV) Schenectady, N.Y. GE Group Six Broadcasting S24 million 
WSB(AM) Atlanta Cox Metromedia $8.65 million plus 

WCBM(AM) Baltimore 
WSB -FM Atlanta Cox Atlanta OK Broadcasting S 5.5 million 
KFOG(AM) San Francisco GE Cardinal Communications S3 million 
WSIX -AM -FM Nashville GE The Katz Agency $3 million 
WSOC -AM -FM Charlotte, N.C. Cox Charlotte Broadcasting $2.6 million 
WGFM(FM) Schenectady N.Y. GE October Mountain Broadcasting S1.75 million 
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