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ABC and Warner aim for new media 
Network sets up division headed 
by Granath to make and sell 
programs to cable, pay cable and TV, 
videodisk and videocassette markets; 
Warner brings in Fink to head 
operation geared to home VCR's 

ABC Inc. and Warner Communications 
Inc. last week became the latest to join the 
stampede of entertainment conglomerates 
planning or establishing arms to market 
software for new media markets. 

ABC created a new division to develop 
and market programing domestically for 
cable, pay cable, videodisks, cassettes and 
other new communications forms. Her- 
bert A. Granath, vice president and assis- 
tant to ABC Inc. President Elton H. Rule, 
was named to head the new unit, called 
ABC Video Enterprises. 

The actions were announced by Fre- 
derick S. Pierce, ABC Inc. executive vice 
president as well as president of ABC 
Television. In a memo to ABC department 
heads, President Rule praised the selec- 
tion of Granath and said the new division 
will "draw upon existing and potential pro- 
graming material not only within ABC 
Television but also ABC Radio and ABC 
Publishing, for presentation on the new 
means of distribution." 

Pierce was given responsibility for over- 
seeing production of programing for new 
technologies -as well as possible produc- 
tion of theatrical motion pictures -when 
he was named ABC Inc. executive vice 
president two months ago (BROADCAST- 
ING. May 7). 

In announcing last week's moves, he 
said that they "reflect our belief that there 
will be a substantial need for programing 
of all kinds for the new and developing 
methods of distribution." He said Gra- 
nath's "broad experience with all operat- 
ing divisions within ABC" and "his 
proved talents in programing, marketing 
and sales will provide successful leadership 
for our expansion into this promising 
area" 

ABC was the second network -related 
company to move into the field of software 
for new technology. RCA, parent of NBC, 
started exploring the programing 
prospects intently several years ago in con- 
junction with its development of the 
SelectaVision home videodisk. RCA's pro- 
gram development is under the direction 
of Herbert S. Schlosser, who moved into 
the role as an RCA executive vice presi- 
dent upon giving up the NBC presidency 
in June 1978. 

Last week. RCA announced the ap- 
pointment of David Heneberry as staff 
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vice president, marketing, for SelectaVi- 
sion videodisks. Heneberry, to be respon- 
sible for "planning and implementing the 
marketing effort" for RCA's new 'soft- 
ware' business, moves to the post from 
RCA Records, where he was vice presi- 
dent, music service. 

Granath has been ABC Inc. vice presi- 
dent and assistant to the president since 
October 1976. Before that, in an interrup- 
tion of an ABC career that started in 1960, 
he was senior vice president of 
TransWorld International. He had previ- 
ously been vice president of program de- 
velopment and marketing for ABC Sports, 
had headed TV network sports sales and 
had been vice president and director of 
sales for the ABC Radio network. 

Warner Chairman Steven Ross an- 
nounced the formation of WCI Home 
Video, a new division to be headed by 
Mort Fink, who moves to WCI from Sony 
Corp. of America, where he was senior 
vice president, responsible for corporate 
strategic planning and development. 

Warner termed itself "strongly posi- 
tioned to take advantage of the consumer 
demand for programing materials" for 
home video because of the company's 
"extensive programing experience and 
resources" Warner units that the Home 
Video division will draw from were listed 
as Warner Bros. Pictures, Warner Bros. 
Television. Atari (the video game 
manufacturer), Warner Cable, Qube, WCI 
record companies and Warner Publishing 
branches. Warner also expects to develop 
and create original product for the home 
video market. 

No target date is set for marketing, nor 
have specific titles been selected. However, 
Harvey Schein. executive vice president of 
WCI, sees the new media drawing at first 
on programing in existing formats. He 
cited the examples of early broadcast 
television turning to films like Hopalong 
Cassidy and cable systems retransmitting 
broadcast programs before moving on to 
develop software specially suited to their 
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respective formats. Asked what Qube 
might contribute to the Home Video 
spectrum, Schein pointed to the childrens' 
program, Nickelodeon, as a title that might 
be considered. 

Schein sees the market for original 
home video product as lying primarily in 
the entertainment field. with programing 
developed out of Warner's background in 
recorded music as a "very fertile" area. 
The company has no fear that opening its 
libraries to the home video market will 
dilute the value of its holdings as broad- 
cast properties. Instead, it concludes that 
there are distinct markets for each product. 

Schein and Fink will work closely 
together on the new division's projects. 
Each man moved to Warner after serv- 
ing successively at CBS and Sony. Starting 
as a general attorney with CBS in 1958, 
Schein advanced through various posts to 
become president of the company's Co- 
lumbia Group record unit. Joining Sony in 
1972 as president of Sony Corp. Of Ameri- 
ca, he departed that company last year to 
move to Warner. Fink went to his Sony 
vice presidency in 1974, after having spent 
five years as vice . president of the CBS 
Communications and Technology Group. 

Ladd news tied 
to nosedive in 
Fox stock price 
SEC wants to know how closely 
resignation announcement figured 
in drop, is investigating trade of 
large block before official word 

Twentieth Century -Fox Film Corp. stock 
experienced a steep decline on the heels of 
the announcement of Alan Ladd Jr.'s 
planned departure as president of the corn - 
pany's film division. The drop actually pre- 
ceded official word on June 26 of the Ladd 
move, and prompted a New York Stock 
Exchange inquiry into that day's trading of 
Fox shares. 

The Wall Street Journal reported that 
the exchange is "particularly interested" 
in the sale of a block of 135,000 shares at 
$40.50 before trading closed on Tuesday. 
Monday's closing price for Fox stock was 
$42.75. An exchange spokesman said the 
investigation would seek to make "an 
assessment of what went on" to deter- 
mine if the deal involved any infringement 
of NYSE regulations. Fox had no com- 
ment on the subject of the investigation 
and says it has received no notification that 
one is under way. The Fox slide continued 
through Thursday, closing at $36.88. 

The recent decline also follows the an- 
nouncement in mid -June that Fox antici- 


