
Sunday and Monday evenings. Distributed by 
Rainbow Programing Services. Transponder 
4V, Comstar D2. 20 hours per day -8 a.m. to 4 

a.m. Cost to operator: $2.40 per subscriber per 
month for Escapade; $1.20 per subscriber per 
month for Bravo. 1355 South Colorado Boule. 
uard Denver 80222. 

Satellite Program Network (SPN) O Basic 
service, advertiser supported (local 
availabilities). Variety of program formats, ser- 
vice has expressed intention to emphasize 
programs within a "woman's channel" concept. 
Distributed by Satellite Syndicated Systems. 
Transponder 9, Westar III. 24 hours daily. No 
cost to operator. Box 45684, Tulsa, Okla. 
74145, (918) 481-0881. 
Showtime Pay service, no advertising. Prin- 
cipally a premium movie service, with original 
series and specials organized in "umbrella" 
concept. Distributed by Showtime Inc. (joint 
venture of Viacom and Teleprompter). Trans- 
ponders 10 and 12, Satcom 1. 12 hours per day 
week days, 14 hours per day weekends. Cost to 
operators: 50% of subscriber charge, dis- 
counts for volume. 1211 Avenue of the 
Americas, New York 10036. 
Trinity Broadcasting Network (TBN) 
Basic service, no advertising. Christian pro- 
gram service, variety of formats, with suppliers 
said to represent 14 denominations. TBN has 
access to transportable earth stations. Dis- 
tributed by Trinity Broadcasting Network. 
Transponder 7V, Comstar D2 and Transponder 
13, Satcom 1. 24 hours daily. No cost to opera- 
tors. Box A, Santa Ana, Calif 92711. 

UPI Newstime o Basic service, subscriber - 
supported. Slow scan video and audio news 
service. Distributed by United Press Interna- 
tional. Transponder 6, Satcom I. Cost to opera- 
tor: 5 cents per subscriber per month. 220 East 
42d St, New York 10017 (212) 682-0400. 

USA Network o Basic service, subscriber 
and advertiser supported. Professional and 
collegiate sports, children's programing and 
cultural programing. Distributed by UA Colum- 
bia Satellite Services Inc. Weekdays 6:30 
p.m.-2 a.m.; Weekends, 10 a.m.-1 p.m. Trans- 
ponder 9, Satcom I. Cost to operator: 11 cents 
per subscriber per month with "Thursday Night 
Baseball:' 9 cents per subscriber without base- 
ball. 208 Harristown Road, Glen Rock, N.J. 
07452 (201) 445-8550. 
WON -TV Chicago Basic service, advertiser 
supported. Coverage of Chicago professional 
sports, of classics and more recent films. Sta- 
tion recently acquired rights to White Sox 
games as well as Chicago Cubs. Distributed 
by United Video. Transponder 3. Satcom 1. 24 
hours daily. Cost to operators: 10 cents per 
subscriber per month, full time; 2 cents per 
subscriber per month, part time. 5200 S. Har- 
vard, Tulsa, Okla. 74135 (918) 749 -8811. 

Won -TV New York o Basic service, advertiser 
supported. In selling to cable programers, sta- 
tion's film library and coverage of sports are 
emphasized. W0R -TV covers New York Mets, 
Rangers, Islanders, Knicks and Cosmos 
games. Distributed by Eastern Microwave. 
Transponder 17, Satcom I. 24 hours daily, Cost 
to operators: 10 cents per subscriber per 
month, full time; 2 cents per subscriber per 
month, part time. Box 4972 Syracuse, N.Y. 
13221 (315) 455 -5955. 

WTBS Atlanta Basic service, advertiser sup- 
ported. First of the superstations, Ted Turner's 

station stresses its 40 movies a week, its 
sports and programing it says it has developed 
especially for cable audiences. Distributed by 
Southern Satellite Systems. Transponder 6, 

Satcom I. 24 hours daily. Cost to operators: 10 
cents per subscriber per month, full time; 2 

cents per subscriber per month part time. 1050 
Thchwood Dr. NW, Atlanta, Ga. 30318 (404) 
898.8500. 

MSO's look for 
a pot of gold 
in new Rainbow 
Programing service that offers 
cultural shows and R movies 
is launched by Daniels, Cox, 
Comcast and Woodbury with 
60,000 subs; 250,000 are hoped 
for by end of next year 

There is yet another company competing 
for pay cable dollars: Rainbow Programing 
Services. Last Monday night Rainbow 
launched its hybrid service that on Sun- 
days and Mondays features Bravo, produc- 
tions of classical music, dance and opera, 
and the rest of the week Escapade, mostly 
R -rated B movies. 

At start-up, Rainbow had only 60,000 
subscribers on line, but Jerry Maglio, 

president, said his firm has commitments 
from a number of cable MSO's that should 
push Rainbow's total subscribership past 
250,000 by the end of 1981. Maglio 
pointed out that the projection is conser- 
vative since it encompasses only those 
systems that signed on before Nov. 21. 

Rainbow is a partnership of four 
MSO's - Daniels & Associates, Cox Ca- 
ble, Cablevision of Woodbury and Corn - 
cast Corp. -which provide it with immedi- 
ate access to many homes. But Maglio is 
encouraged by the fact that of the 60,000 
homes to which the service was available 
last Monday, 62% were on systems that are 
not part of the Rainbow partnership. 
Among the MSO's (other than the 
partners) that have agreed to offer the 
dual -service on at least some of their 
systems are United Cable, Warner Amex, 
Viacom and Heritage. 

The service, which programs seven days 
a week from 8 p.m. to 4 a.m. or 6 a.m. 
NYT, costs a cable system with fewer than 
5,000 subscribers $3.20 per subscriber per 
month. As the number of subscribers in- 
creases, the per- subscriber cost 
decreases. A system with between 5,000 
and 10,000 subscribers, for instance, 
would pay $3.18. The lowest rate is $2.85 
for systems with more than 100,000 
subscribers. 

Despite the nature of the Escapade pro- 

continued to page 68 

Philly recovery. Mutual Broadcasting, which recently lost Philadelphia affiliates WWDB(FM) 

to NBC Radio Network, has signed wcAU(AM) there to carry Larry King Show. It does not yet 
have full affiliate in that city. Network has also moved King show in New York from WMCA(AM) 

to WOR(AM). 

Information source. The Business Report, daily 90-second program, is being offered by 
DWJ Associates Inc., New York. Marsh & McLennan, insurance broker, is underwriting 
program, scheduled to debut Jan. 1. Topics for first month's programs include white collar 
crime, worker safety, product liability and self -insurance. For information: 800 -221 -2236. 

Moving along. Drake- Chenault Enterprises is extending deadline for Top Five Talent 
Search from Nov. 28 to Dec. 28. Company is looking for undiscovered radio talent and is 
accepting 10- minute airchecks and brief resumes. Top five tapes from five format 
categories will be included in album to be available tree in early 1981. Response to search 
has been good, according to company, except in country and album -oriented -rock formats. 

New ratings service? Car Audience Rating Service, CARS, has published first survey of 

car radio listening done during September and October in Chicago. Company polled 3,777 

drivers at key intersections during morning and afternoon drive time and at shopping 
centers at night, and published results for four different sections of city. Company 
president, Jim Channell, former radio announcer and program director, is taking survey to 

advertising agencies and hopes to have stations signed by spring, when company plans to 

do next survey. 

First fives. The top five songs in contemporary radio airplay, as reported by 
BROAOCASTINOs Playlist: (1) Lady by Kenny Rogers on United Artists; (2) Just Like Starting 
Over by John Lennon on Warner Bros.; (3) More Than 1 Can Say by Leo Sayer on Warner 
Bros.; (4) Love On the Rocks by Neil Diamond on Capitol; (5) Hungry Heart by Bruce 
Springsteen on Columbia. The top five in country radio airplay (1) That's All That 
Matters To Me by Mickey Gilley on Epic; (2) I Think I'll Just Stay Here And Drink by Merle 
Haggard on MCA: (3) Lovers Live Longer by Bellamy Brothers on Warner Bros.; (4) A 
Bridge That Just Won't Burn by Conway Twitty on MCA; (5) One In a Million by Johnny 
Lee on Asylum. 
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