
NEA credit lines fade 
CBS and ABC follow PBS in 
dropping endorsements: NBC said 
to be reconsidering its position 
The National Education Association, 
which for more than 10 years had had its 
endorsements appear in the credit lines of 
select network programs, apparently 
won't be getting free network exposure in 
the future. 

Although network spokesmen disagree 
on their precise reasons for not wanting to 
air NEA's credit line, which reads: 
"recommended by the National Education 
Association," most agree it isn't fair to 
give NEA, a labor union that claims about 
1.7 million members, what amounts to 
free plugs while denying the same plugs to 
rival or other organizations. 

The endorsements have been appearing 
on programs the NEA judged suitable for 
the whole family since 1969. Network 
spokesmen said the networks were more 
than happy to run the endorsements in the 
past because they saw the NEA as only a 

"professional" organization. But over the 
years, the spokesmen say, NEA became 
more and more political (it in fact started 
pursuing collective bargaining for its 
members in the mid-1960s), blossomed 
into a full-fledged teachers' union, and the 
networks' enthusiasm for running NEA's 
endorsements exclusively waned. 

One problem, some network spokesmen 
said, is that NEA isn't the only teachers' 
union around. And the American Federa- 
tion of Teachers, the NEA's 580,000 - 
member rival, hasn't been pleased with 
what it sees as NEA's monopoly of on- 
air endorsements. As a result, in the late 
1970s, the AFT, which makes program 
recommendations to its own members 
through its publications, tried to work out 
a deal with the NEA cooperate on running 
on-air endorsements. But when NEA 
declined to share its turf, AFT went to the 
networks and asked that they either give 
AFT equal exposure or end the practice. 

The Public Broadcasting Service was 
the first network to decide to pull the plug 
on NEA endorsements. In 1979, under 
pressure from the AFT and other 
organizations that were eager to endorse 
programs and share in the on-air credit, 
the PBS board decided to discourage 
public television producers from including 
NEA endorsements in programing in- 
tended for distribution over the network. 

However, PBS's attempt to "dis- 
courage" producers from including the 
endorsements proved ineffective; pro- 
ducers continued to include them. 

Spokesmen for both CBS and ABC said 
they have been reviewing their endorse- 
ment policies over the past several months 
and have decided not to run NEA endor- 
sements in the future. 

Although NBC hasn't established an of- 
ficial policy on on-air endorsements, an 
NBC source said its executives are cur- 
rently circulating a memo that "strongly 
recommends" dropping on-air endorse- 
ments altogether or opening them up to 
more- organizations. 
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Host Lear. Television producer Norman Lear will take on new role as ho it with revival of 
The Quiz Kids on CBS Cable, basic service set for Oct. 12 launch. CBS Cables immediate 
plans are for 18 half-hours with gifted children aged 8-14, found through schools. 
Executive producers are Don Fouser, who handles special projects for CBS Cable; Harve 
Bennett, former "Quiz Kid," and Geoffrey Cowan, son of late Louis G. Cowan who developed 
original series. 

Complete. Beginning with November survey period this year, Nielsen Station Index will 
begin local measurement in Alaska, meaning all 50 states will be covered. Anchorage DMA 
(designated market area) will include metro area, Kenai-Cook Inlet, Matanuska-Susitna 
and Seward counties and will be measured in November, February, May and July. Special 
report will be produced for Fairbanks county only in November. Subscribing stations in 
Anchorage are KENT -TV, KIMO(TV) and KTVA(TV), and in Fairbanks, KFAR-TV and KTVF(TV). 

Developer Dawson. Richard Dawson, host of television series, Family Feud, has signed 
exclusive development contract with Raster Television. in association with Dawson's EM 
Productions and Columbia Pictures Television. Deal calls for exclusive services of 
Dawson as performer. 

Sentry goes after programing. Sentry Insurance Co. has formed new production 
subsidiary, Centerpoint, which will create programing, initially for network television and 
later for cable television. Official said offices will be set up in New York and Los Angeles. 
Bill Ellis, who has been vice president of advertising and public affairs for Sentry Insurance, 
becomes chief executive officer of Centerpoint. Nick Durrie is vice president and treasurer 
Sentry, through its Century Communications Corp., owns and operates 20 cable TV 

systems. Through Century Broadcasting, it owns and operates six radio stations and, 
official said, is looking to acquire TV stations. 

0 

'Mystery' kudos. Mystery!, Public Broadcasting Service anthology series of detective 
stories, will be presented special Edgar Award at Mystery Writers of America's annual 
Edgar Allen Poe awards dinner on June 12 at Biltmore hotel in New York. 

0 
Moving east. Gold Key Media, Los Angeles-based television program distribution firm. 
has opened New York office at 575 Madison Avenue, 10022, (212) 486-1274. Howard 
Mendelson, executive VP of I.C.M. Television Marketing, New York, has been named 
director of media sales for Gold Key's New York office. Gold Key Media specializes in 

barter programing. 

Broadcaster demands 
catalogue of music 
licensed by BMI 
Radio station owner sends letter; 
organization says it has no such 
list except in computer, that it 
is not required to provide one 

E.D. Rivers Jr. of the Dee Rivers group of 
radio stations wants a copy of Broadcast 
Music Inc.'s music catalogue. In a letter he 
told BMI officials he was "flabbergasted" 
to learn "that BMI does not have a reper- 
toire which can be furnished immediately 
to people who are paying your license fee." 

"You may consider this [letter] legal de- 
mand for me to be furnished, instantly, a 
full complete repertoire for each of the 
radio stations which are under my control 
and supervision," Rivers wrote. "Since 
most of the AM and FM operations pro- 
gram different kinds of music, I would 
need 12 copies. 

"Unless this request is immediately 
complied with, you may rest assured that 
we will not continue to pay you fees for a 
license that is completely worthless and 
unusable to us as above set out." 

A BMI attorney told BROADCASTING 
that the music-licensing organization is 
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not required to furnish catalogues or 
repertoires and that, in any event, it would 
be impossible to provide one that would 
not be out of date by the time it was 
delivered. The catalogue includes more 
than a million songs, he said, and the list 
is constantly changing. "We're adding and 
subtracting every day, every hour," he 
said. 

Rivers and any other BMI licensee, the 
attorney said, can send in lists of songs 
they have questions about and BMI will 
notify them which are licensed by BMI. Or 
licensees may visit BMI headquarters in 
New York and examine the latest com- 
puter run. Another BMI executive noted 
that most recordings identify the licensing 
organization involved. 

The attorney had no comment on 
Rivers's promise to withhold license fees 
until he gets a catalogue. But both BMI 
and its counterpart, the American Society 
of Composers, Authors and Publishers, 
have been known to file copyright-in- 
fringement suits when their music has 
been used without the appropriate license. 

As for the comment made by the BMI 
attorney that the catalogue may be in- 
spected in New York, Rivera's letter said 
he'd been told as much, and that he didn't 
believe this answer "is legal, moral or 
proper in any imaginable context." 


