
Water and Power. About 36% of the 
150,000 -home franchise is now built and 
there are about 10,000 subscribing house- 
holds. 

The agreement between Valley Cable 
and Standard Broadcasting is expected to 
become final by next February, assuming 
city council approval. As a "silent" partner 
in the franchise, SBC would have no man- 
agement control over Valley's operations, 
although it would retain 55% of the fran- 
chise's profits or losses. 

The Valley Cable affiliate is competing 
with United Cable TV and Group W Cable 
for the East San Fernando franchise, dur- 
ing which some questions have been 
raised about Valley's financial ability to 
build that 160,000 -home system. A city 
council subcommittee is still evaluating 
franchise proposals. Standard would not 
be involved in East Valley Community Ca- 
ble Inc., which is owned by Cable America 
and many of the same local investors who 
are involved in the West Valley company. 

Surprise 

Polls can be deceiving. That's the mes- 
sage Group W Satellite Communications 
was putting out last week, via a news 
release that said GWSC's Satellite News 
Channel (a joint venture with ABC) would 
be picked up by Cable TV of Coral Gables, 
Fla., instead of Ted Turner's CNN Head- 
line News. 

The system had conducted a contest in 
September, asking subscribers to choose 
between SNC and CNN Headline News. 
Turner had widely trumpeted the 59.9% - 
to-36% vote favoring CNN Headline 
(along with other, similar survey results). 
GWSC's interpretation of the results, 
which it, in turn, trumpeted last week 
with news of the system signing, was 
that with Turner's CNN and wrBS(TV) At- 
lanta (which uses CNN news product) on 
the system for some time, and CNN 
Headline News on a local broadcast sta- 
tion, CNN got a substantial cross- promo- 
tion boost. The SNC release quotes Sys- 
tern Manager Tom Horne agreeing with 
the cross -promotion theory, and saying 
he was "rather impressed by SNC's show- 
ing" after the 30 -day test. 

Security protected 
Warner Amex Cable has received a patent 
from the federal government for a comput- 
er -based home security system that it cur- 
rently offers to 8,000 customers (both cable 
and noncable subscribers) in Columbus, 
Ohio; Cincinnati; Dallas; Houston, and St. 
Louis, all Qube markets. Two -way cable or 
telephone lines can be used as the trans- 
mission vehicle for the system, which has 
a central computer to monitor sensors in 
subscriber homes every few seconds, 24 
hours a day. The sensors can detect heat, 
smoke, fire, burglar intrusion and can also 
be used to signal medical emergencies. 
The system is marketed by Warner Amex 
Security Systems. Miklos B. Korodi is 
president and one of the six developers of 
the system. The subscriber pays a one- 
time installation and equipment fee of 
$1,250 plus a monthly monitoring fee of 
between $16.50 and $18.50. 

On board 
Hearst/ABC has signed nine new adver- 
tisers for schedules on its ARTS and Day- 
time cable services and has renewed four 
previous clients. Five new advertisers 
were signed for ARTS, including Taylor 
California Cellars, AT &T Long Lines, Yves 
St. Laurent, Prudential -Bache and Piper - 
Heidsieck champagne. New advertisers 
on Daytime include Ralston Purina (multi- 
year), Dow Chemical American Home Pro- 
ducts and Kikkoman (soy sauce and other 
condiments). Chevrolet renewed for both 
ARTS and Daytime while Ore -Ida, Golden 
Grain Macaroni Co., and Universal Pic- 
tures renewed Daytime. 

Consultant wanted 

The city of Santa Monica, Calif., has is- 
sued a request for proposals in seeking "a 
qualified consultant to assist in preparing 
a plan for the development and utilization 
of cable communications." The Los Ange- 
les suburb's city manager has put a Jan. 
21, 1983, deadline on the RFP, which 
comes three months after the city council 
set up a cable task force to make recom- 
mendations on cable policy for Santa 
Monica and six months after the city's at- 
torney raised questions about a change of 
ownership of Theta Cable, holder of a San- 
ta Monica franchise, from Teleprompter to 
Group W Cable. The city is looking into 
whether terms of the franchise were 

breached when the transfer was carried 
out last year. 

Alaska ad spree 
MultiVisions Ltd. of Anchorage has 
launched an advertising campaign to build 
up subscribers for the company's new ca- 
ble television service. The campaign, cre- 
ated by Mingo -Jones Advertising, New 
York, is expected to bill about $1 million 
annually. Television, radio and print adver- 
tising in Alaska will be used. 

Full time 

Cox Cable San Diego, the nation's largest 
single cable television system, will expand 
its offering of the USA Cable Network to 24 
hours a day beginning Jan 1. Cox has been 
programing selected material from USA on a 
channel shared by that network with Kcox, 
the system's local origination channel. Kcox, 
moves to channel 24 on the system to make 
room for USA on channel 2. 

Parton party 

HBO has lassoed Dolly Parton. The country 
music star will tape her first television spe- 
cial for that pay network. The in- concert 
solo performances are set for March 28 -29 at 
London's Old Dominion Theater, with a 
spring 1983 debut air date. 
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JIfiIC 
The next wove 
of the easy sound 

Tanner has spent over three years developing the contemporary 
beautiful sound you've long desired. 
This brighter, livelier, easy format is designed to reach and hold 
today's listeners. 
For your Pacific Green demo simply fill out and mail to us the 
information below. 
Or even better call Dick Denham collect at 901 -320 -4340. 
Name 

Station Title 

Address 

City State Zip 
The William B. Tanner Co., Inc., 2714 Union Extended, Memphis, 
TN 38112 
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