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Across the board 
he networks are ready with 
ie first drafts of their fall 
rime time schedules; tight race 
redicted: lots of mini -series 
id films among the offerings 

13C and CBS unveiled their fall prime time 
neups for the advertising community in 
kw York last week. Strategies revealed by 
oth networks. combined with those out - 
ned in ABCs plans for next season. an- 
ounced a week earlier (BROADCASTING. 
lay 9), point to the possibility of a more 
ompetitive race among the three. 
NBC, which finished the recently ended 

:ason three rating points behind the other 
wo networks and without a consistently 
'inning lineup on any night of the week. has 
ssembled a Tuesday roster that many ob- 
:rvers believe could be a winner. and a Sat - 
rday lineup some predict will shake ABC's 
ominance of that night. CBS, which won 

29 weeks last season on the 
rength of its Thursday, Friday and Sunday 
neups, hopes to add Monday to that list 
ext year, and to experiment with introduc- 
ig new series late in the fall, after heavy 
3mpetition during the baseball playoffs, the 
Jorld Series and the November sweeps has 
oded. To that end. it surprised many ob- 
:rvers by leaving three movie nights - 
uesday, Wednesday and Saturday -in its 
:hedule. 
Other surprises included cancellation of 

BS's Archie Bunker's Place and NBC's 
ante and retention of NBC's critically -ac- 
aimed, but consistently poor ratings 
:hiever, St.Elsewhere. Both NBC and CBS 
Ave heavier commitments to mini -series 
:xt year and both claim better- than -average 
iovie packages. 
In what NBC Entertainment President 

randon Tartikoff called the "reversal" of a 

aditional network pattern. NBC plotted 
ore comedy programing than either of the 
her two networks for next season, charting 
total of IO half hours in comparison with 
ght for ABC and six for CBS. This is the 
rst time in modern history that NBC has 
:en the network with the most comedies," 
.id Tartikoff, who is hoping a pattern estab- 
;hed by CBS in the 1960's and by ABC in 
e 1970's that the network that is number 
e in comedies is number one" will contin- 

NBC scheduled nine new programs for 
:xt fall. including three half -hour comedies 
id six hour -long drama series. It retained 
to movie nights -Sunday and Monday - 
:cause of "a heavy movie inventory," al- 
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though, according to Tartikoff. it had 
"enough in the way of production" to go to 
six nights of series. "We're primed to go to 
six nights next year." he said. "I believe that 
is the future of network television." 

On Monday. NBC replaced Little House 
on the Prairie: A New Beginning, with a 

show it believes will attract a similar demo- 
graphic profile. Boone, a series about the 
rise of a country music star in Nashville in 
the 1950's. On Tuesday. it will continue 
opening the night with A Team, a program 
Tartikoff said has the "highest Q score (a 
measure of audience satisfaction) of any 
show on television." Following it will be 
Remington Steele and the new MTM Enter- 
prises entry, Bay City Blues. 

St. Elsewhere replaces the canceled Quin- 
cy on Wednesday at 10 p.m., while the rest 
of that night will line up as it did last fall: 
Real People, followed by Facts of Life and 
Family Ties. Tartikoff expressed surprise at 
CBS's scheduling of a hospital drama, Cut- 
ter to Houston, at 8 p.m. Wednesday. a move 
he said would make Real People "the corn - 
edy alternative" in the time period, especial- 
ly if episodes skewing heavily toward worn- 
en and younger viewers are plotted for early 
fall. 

On Thursday, NBC will open with half - 
hour comedies. Ginnie a Break and Manta's 
Family. Following them will be We Got It 
Made, a new half -hour comedy from Fred 
Silverman's InterMedia Entertainment about 
a pair of young male roommates who hire a 

beautiful young live -in maid. Following that 
will be Cheers, which Tartikoff noted has 
gained four share points since moving to the 
same time period this spring, in front of Hill 
Street Blues. 

Friday's all -new lineup represents NBC's 
biggest gamble, although a similar move last 
fall yielded a surprise success in Knight Rid- 
er and the relatively successful Remington 
Steele. In a lineup Tartikoff described as 
"high concept," NBC will open Friday with 
Mr. Smith, a half -hour comedy from the 
producers of the now -eliminated Taxi, about 
an orangutan with an I.Q. of 256 and the 
ability to talk, who becomes a consultant to 
the U.S. government and lives in Washing- 
ton with a brother who in temperament bears 
a strong resemblance to former President 
Jimmy Carter's brother, Billy. Following 
Mr. Smith will be Jennifer Slept Here. a 

half -hour comedy -not well received by the 
advertising community last week -about an 
adolescent boy who moves with his family 
to a house in California that is haunted by the 
glamorous ghost of a dead movie star, who 




