
are currently seen on 20 stations in the Mid- 
west. Stations picking up Agri -Business Re- 
ports will also be required to give the pro- 
ducer one 90- second insert as part of the 
package of 15 inserts to be distributed each 
week. Warner Bros. Television Distribu- 
tion has sold its 10 -hour mini -series, The 
Thorn Birds, to stations in over 52 markets. 
Stations will begin airing it in the fall of 
1985. Top 10 market stations are WPOgTV) 
New York, KCOP(TV) Los Angeles, WON -TV 
Chicago, wTAF -Tv Philadelphia, KBHK -TV San 
Francisco, WBZ-TV Boston, wDIV(TV) Detroit, 
WDCA -TV Washington, KTxA -Tv Dallas -Fort 
Worth and KTxH -Tv Houston. 

No talks 

NBC and the National Association of Broad- 
cast Employes and Technicians have 
broken off discussions after intervention by 
the Federal Mediation and Conciliation Ser- 
vice in Washington failed to reach a settle- 
ment. The parties have been negotiating. for 
18 months to replace the contract that ex- 
pired on March 31, 1983. 

The latest round of talks, held in Washing- 
ton under the auspices of the federal agen- 
cy, went on for 15 days before they were 
terminated on July 28. An NBC spokesman 
said that agreement had been reached on 
the key issues of computers and the new 
technologies before the termination of talks. 

On July 28 NBC submitted what it called a 
"final" proposal. The union rejected it and 
several hours later returned with a list of 
demands. NBC said the demands were un- 
acceptable and the mediation meetings 
were concluded. Both parties agreed that no 

union strike or a company lockout would be 
taken without prior consultation between 
the two parties. 

Katz bout 
Katz Sports is producing its second Night of 
Champions boxing program for telecast on 
Sept. 7, on a lineup of about 120 television 
stations. 

Michael Spinks, the present WBC and 
WBA world light heavyweight champion, 
will oppose Dwight Muhammad Qawi, for- 
mer WBC champion in the same weight 
category. In another championship bout, 
WBC cruiserweight champion, Carlos De- 
Leon, will defend his title against Alfonzo 
Ratliff. 

Stroh Brewery Co. is the major sponsor of 
the telecast, which is offered to stations on a 
barter basis. LBS Sports, a division of Lex- 
ington Broadcast Services, New York, is the 
exclusive distributor of Katz Sports pro- 
graming. 

Westinghouse U. 

To further the business and economic edu- 
cation of journalists, Westinghouse Broad- 
casting & Cable Chairman Daniel L. Ritchie 
told the California Broadcasters Association 
in Monterey that Group W will establish an 
annual scholarship to ground reporters in 
the basics of business. "We're going to send 
a seasoned broadcast reporter to a major 
university's special program of economics 
and business affairs," said Ritchie. "At the 
end of the year's study, we'll place that re- 
porter in one of our stations as an economics 
and business journalist. He also said that 

Group W is "going to install training courses 
in economics and business as on- the -job 
programs in all our stations." 

Group W spokeswoman Jane Hartley said 
that several universities are being contact- 
ed about cooperating with the scholarship 
program, and that Group W is urging other 
broadcasting companies to consider joining 
the program. 

Ritchie defended the news practices of 
broadcasters, noting that those who singled 
out broadcasters ignore some of the more 
egregious slanting that newspapers have 
committed over the years. "The all- impor- 
tant fact is simply this: Broadcasting, and 
especially television, is for the American 
people the most -trusted source of news- 
... and our margin of trust over the other 
media is still increasing," stated Ritchie. 

At the same time Ritcliie said that "over 
half the public thinks television arrogantly 
fails and even refuses to correct its own er- 
rors." But that, he added, is "caused by the 
behavior of a few. I'm just afraid that total 
competitive pressures could lead others to 
follow their bad example." 

Making deals 

North Ave. Productions, consisting of the 
writing /producing team of Michael Baser 
and Kim Weiskopf, has signed an exclusive 
production contract with Columbia Pictures 
Television, moving from 20th Century Fox 
Television, where they created television 
projects in association with IPC and Glen A. 
Larson Productions. They had previously 
been associated with Tandem Productions. 

Independent producers Bob Parkinson 
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Delta DASH' delivers the same day to over 
90 cities across the U.S and abroad, covering 
10,000 communities. Why get that small package 
delivered tomorrow when you can DASH it today? 
DASH (Delta Air Lines Special Handling) delivers 
packages up to 70 lbs ... to over 10,000 communities. 
So give us a ring at the Delta Marketing Office in the 

Miami Nassau 

Sanluan 

city nearest you. Or call DASH at (800) 638 -7333 for 
pick up or delivery. 

For top priority shipments over 70 lbs., use 
Delta Air Express. It guarantees your shipment 
gets on the flight specified. For full details, call your 
nearest Delta Marketing Office. 
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