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New life in old TV shows 
Network series of the past 
come back as growing number of 
independents increases demand 
for product once considered marginal 

If you happen to live in Tucson, Ariz., Alba- 
ny, N.Y., or Hartford, Conn., chances are 
you're seeing a good deal of Steve Douglas 
and his kids, Ernie, Chip and Robbie. De- 
pending on the town, you may also be run- 
ning into Rob Petrie, head writer on The 
Alan Brady Show, and his wife, Laura. And 
no matter where you go today, it's hard to get 
away from newspaper reporter Tim O'Hara 
and that suspicious uncle of his, Martin. 

The characters in three popular former 
network series, My Three Sons (ABC, 1960- 
65 and CBS, 1965 -72), The Dick Van Dyke 
Show (CBS, 1961-66) and My Favorite Mar- 
tian (CBS, 1963 -66), are on the tube again 
as a growing number of old half -hour and 
hour network series make their way back to 
television, attracting a whole new genera- 
tion of viewers. 

The past couple of years have seen a re- 
surgence of such programing, variously 
called "vintage," "classic," "perennial" or 
"evergreen." But whatever it's called, sta- 
tions are buying and airing more of it than 
ever before. A major factor in the return of 
these series, broadcasters and program dis- 
tributors agree, is the growth of independent 
stations, especially those in markets where 
product availability decreases as second or 
third independents go on the air. 

Another factor in the return of these older 
series, programers say, is the price -in a day 

when six figures per episode for new off - 
network series are routine, these series are, 
relatively, a bargain. (However, some dis- 
tributors warn that that, too, is changing.) 

Distributors also note that many new inde- 
pendents, especially the new sign -ons in the 
50 -plus markets, cannot afford to stock their 
shelves with a Magnum, P.1., Cheers or 
Facts of Life. But many of the older series, 
they explain, are tested, tried and afforda- 
ble- with the added plus that there are mil- 
lions of viewers for such shows as Cisco Kid 
(1950, syndicated) or Combat (ABC, 1962- 
67) that are, in effect, "first -run, off -net- 
work" series because it's been years since 
their first television exposure. 

In response, at least four major program 
distributors have established separate divi- 
sions charged with marketing this special 
product, and several other distributors have 
begun marketing older series product hereto- 
fore unavailable. The response, they claim, 
is overwhelming. 

And the market is not only limited to new 
independents. Established major -market in- 
dependents, as well as some network affili- 
ates, are beginning to schedule old series in 
noncritical time periods. 

Some recent developments: 
Over the past year MCA formed its En- 

core Division charged with exploiting older 
series, some of which formerly were not 
available in syndication. 

iblepictures established a division 
called Perennial to concentrate on selling 
such series as My Favorite Martian, Here's 
Lucy (CBS, 1968 -74), Mayberry RFD 
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(CBS, 1968 -71) and The Dick Van Dyke 
Show. 

Previously, Worldvision Enterprises set 
up its Evergreen Division with responsibility 
to distribute Ben Casy (ABC, 1961 -66), The 
Mod Squad (ABC, 1968 -73), Combat and 
Dark Shadows (ABC, 1966 -71), among oth- 
ers. 

Columbia Pictures Television Distribu- 
tion banded together with LBS Communica- 
tions last year to distribute Gidget (ABC, 
1965 -66) for a limited summer run on an 
advertiser -supported basis. 

And DFS Program Exchange, a subsid- 
iary of the New York -based advertising 
agency, Dancer Fitzgerald Sample, secured 
the rights to I Dream of Jeannie (NBC, 
1965 -70), The Brady Bunch (ABC, 1969- 
74) and The Partridge Family (ABC, 1970- 
74), and has successfully launched those se- 
ries back into syndication on an advertiser - 
supported basis. 

In addition, middle -sized distributors 
such as Blair Entertainment and King World 
have also recently become more active in 
distributing older "vintage series." 

More Than the Classics 

And many of the older series being revived 
are not the well -known classics of perpetual 
reruns, such as Leave It To Beaver (CBS, 
1957 -58; ABC, 1958 -63), on 200 stations, 
or The Honeymooners (now in its 93d run on 
wPtx(TV) New York), which have devoted 
viewers and have achieved cult status. In- 
stead, many of the older series making their 




