
who refuses to accept his blindness as a dis- 
ability, from executive producers Henry 
Winkler and John Rich at Paramount Televi- 
sion. 

Sam, starring Loretta Swit as a working 
single mother, is from 20th Century Fox 
Television. 

Moscow Bureau, focusing on news corre- 
spondents in the Soviet Union, written by 
David Lloyd for Witt- Thomas Productions, 
in association with Paramount. 

Growing Pains, from Warner Bros. Tele- 
vision, with Neal Mar lens and Tom Cher - 
ones co- producing, Mar lens writing and 
John Pasquin directing. 

The 14 drama pilots are: 
The Brothers -in -Law, from Stephen J. 

Cannell Productions and starring Mac Davis 
as one of two business partners fighting for 
"the common man." 

Spenser: For Hire, starring Robert Urich 
as a private detective in a Warner Bros. Tele- 
vision production based on the mystery se- 
ries of the same name. 

Northstar, with Greg Evigan in what is 
termed "a 1985 version of The Six Million 
Dollar Man" about a solar- powered astro- 
naut, also from Warner Brothers, in associ- 

ation with Phillips -Grodnik Productions. 
Writer is Howard Lakin, director is Peter 
Levin, with Clyde Phillips and Dan Grodnik 
executive producers. 

Family Honor, starring Eli Wallach and 
focusing on two families, one dedicated to 
police work and the other to gangsterism, 
from Lorimar Productions. The director is 
Robert Butler, with Lawrence and Chuck 
Gordon executive producers. 

The Insiders, dwelling on the adventures 
of an investigative reporter teamed with an 
Eddie Murphy -type character, executive 
produced by Leonard Hill at Universal Tele- 
vision. 

J.O.E. and Michael, also from Universal, 
has a robot in a co- starring role. 

MacGyver, from executive producers 
Henry Winkler and John Rich at Paramount 
Television. 

In Like Flynn, from Glen Larson Produc- 
fions, follows a woman reporter in her ad- 
ventures around the world. 

Triple Cross (working title) is from Tisch - 
Avnet Productions in association with ABC 
Circle Films. It highlights three detectives 
who handle cases that challenge themselves 
and each other. Dusty Kay is writer -produc- 

er; David Green director. Co -stars are Ted 
Wass, Markle Post and Gary Swanson. 

Generations, about a family living in the 
year 2000, is a dramatic entry from Embassy 
Television. 

Braker, starting Carl Weathers as a police- 
man, with Joseph Bottoms, from MGM -UA 
Television. Joe Stern is producer, Victor Lo- 
bel is director and Eric Bercovici writer. 

Hollywood Beat, from Aaron Spelling 
Productions, is about two undercover police 
officers working on the street. 

55 Lime Street (tentative title) stars Robert 
Wagner as an international insurance investi- 
gator. The pilot is from R.J. Productions in 
association with Columbia Pictures Televi- 
sion. 

Shadow Chasers, an action- adventure 
from Johnson -Glazer Productions in associ- 
ation with Warner Bros. Television and the 
creative team of Ken Johnson and Brian 
Grazer. 

The single variety pilot is an updated ver- 
sion of That Was The Week That Was, with 
David Frost reprising his role in the original 
network topical humor program as host. 
Frost and Woody Fraser are co- producers. 

Country concerns: beer -wine ad ban, competition 
Nashville is gathering place for 
16th annual Country Radio Seminar 

It was country radio's annual turn in the spot- 
light as a record crowd of nearly 800 radio 
and record industry executives gathered at 
the Opryland hotel in Nashville, March 7 -9, 
for the 16th annual Country Radio Seminar, 
sponsored by Country Radio Broadcasters. 
The event has grown considerably since 
1970 when it had 43 paid registrants. 

Country music continues to be a strong 
force on radio with 2,332 commercial sta- 
tions listing it as their primary format, ac- 
cording to the New York -based Radio Infor- 
mation Center. However, in welcoming 
remarks on Friday morning (March 8), CRB 
President Al Greenfield, president of KYSR- 
AM-FM El Paso told attendees that 1985 will 
be the "year of challenge" for country radio 
( "In Brief," March 11). "Never before have 
we been faced with challenges of so much 
competition for our audience and revenue," 
said Greenfield in reference to the influx of 
country music programing on both cable and 
broadcast television. 

The opening speaker on Saturday (March 
9) was Radio Advertising Bureau President 
Bill Stakelin who touched upon the citizen 
group movement to ban beer and wine ad- 
vertising from radio and television. "If radio 
loses beer and wine advertising, it's $183 
million out the window," said Stakelin. He 
added that "although things appear good on 
the national side, that doesn't mean that all is 
well on the local level." (Action in Congress 
has been limited to a Senate hearing and a 
bill introduced in the House calling for a 
study to be conducted to determine if there is 
any relationship between alcohol advertising 
and alcohol abuse.) Stakelin said that cur- 
rently there is activity in Pennsylvania, Tex- 
as and Washington to get legislation passed 
banning alcohol advertising. Stakelin ad- 
vised the country broadcasters to "get in- 
volved" in the issue. "If it's won or lost, it'll 
be on the grass -roots level," said Stakelin. 

Closing remarks were delivered that after- 
noon by noted broadcaster and radio pro- 
gram innovator Gordon McLendon who em- 
phasized that "the station that concentrates 
the hardest on its programing will win in the 

McLendon Stakelin 
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ratings." 
Among the highlights of the conference 

was a Friday afternoon session that present- 
ed what was billed as the "first ever research 
survey of station program and music direc- 
tors on radio, records and the trades." The 
session was presented by Rob Balon, presi- 
dent of Balon Associates, Austin, Tex., and 
featured top executives of four major record 
labels in Nashville (see story, page 62). 

For the second consecutive year, the semi- 
nar featured six sessions specifically geared 
to the record industry called MIPS (Music 
Industry Professional Seminars), coordinat- 
ed by the Country Music Association. 
"MIPS was established to broaden the base 
of the seminar," noted Helen Farmer, direc- 
tor of special projects for the CMA. These 
sessions allow the radio and record indus- 
tries to exchange ideas, which, in turn, help 
foster a better relationship, according to con- 
ference agenda chairman, Beverlee Bleisch, 
program director, KJJY(FM) Des Moines, 
Iowa. 

It was also the second year that the show 
featured an exhibit floor. This year's covered 
nearly 14,000 square feet of space -more 
than double last year's. Among the 33 ex- 
hibitors were: Motorola and its C -Quam AM 
stereo system; Tapscan, Birmingham, Ala.; 
Shane Media Services, Houston; radio pro- 
gram suppliers MusicWorks, Nashville, and 
TM Communications, Dallas, and National 
Public Radio, Washington, which was mak- 
ing available its excess satellite capacity on 
Westar IV 

The seminar ended on Saturday evening 
with its usual banquet and "New Faces" 
show where broadcasters and music industry 
personnel get a chance to review 10 up -and- 
coming country acts. On tap were the fol- 
lowing performers: Craig Dillingham, Ma- 
son Dixon, Vince Gill, Mark Gray, Becky 




