
gramed the second half hour of the affiliates' 
local news with Laverne & Shirley, which 
tied with WSBK -TV's The Jeffersons with a 
3.8/8 Nielsen. In Arbitron, The Jefferson 
received a 4.1/9, edging out L &S's 3.7/8. 
Mork & Mindy on wxNE -TV averaged a 2.4/5 
in both services. 

In early fringe, CBS's WNEV -TV's block of 
game shows remained strong from 4 to 6, 
beginning with Let's Make a Deal (4- 4:30), 
which emerged on top with a 5.1/18 Nielsen 
and a 5.2/18 Arbitron. It was followed by 
The Match Game, which won the 4:30 -5 pe- 
riod, registering a 5.8/19 Nielsen and 6.3/20 
Arbitron. WBZ -TV's first half -hour of Love 

Boat had a 3.9/14 Nielsen and 4.8/16 Arbi- 
tron (4- 4:30), just edging wcvB -TV's Rit- 
uals, which received a 3.7/13 Nielsen and a 
4.6/16 Arbitron. Love Boat's second half - 
hour was a strong second (a 4.8/15 Nielsen 
and 6.2/19 Arbitron) against WCVB -TV's 
Rhoda, with a 3.8/12 Nielsen and 4.0/12 
Arbitron at 4:30 -5. WBZ -TV's People's Court 
(5 -5:30) remained ahead in the Nielsen 
sweeps with an 8.2/21. WNEv-Tv's The New 
$100,000 Name That Tune had a 7.2/19, and 
WCVB -TV's Too Close for Comfort a 5.4/14. 
According to Arbitron, however, Name That 
Tune took the time period with a 7.3/19, 
followed by People's Court (6.8/18) and Too 

Close for Comfort (6.7/18). 
Wheel of Fortune on WNEV -TV once again 

dominated the 5:30 -6 slot in both Nielsen 
and Arbitron, with an 11.2/25 and 9.9/23, 
respectively. WBZ -TV's local news broad- 
cast, Live on 4, was second with an 8.8/20 
Nielsen and 8.8/21 Arbitron, compared to 
WCVB -TV's AU in the Family (7.1/16 Niel- 
sen and 7.0/17 Arbitron). 

In prime access (7:30 -8), WBZ -TV's Even- 
ing Magazine remained the leader in Nielsen 
(10.5/21) and Arbitron (9.2/18). WCVB -TV's 
local news magazine, Chronicle, was sec- 
ond in both services with an 8.3/17 Nielsen 
and 8.5/17 Arbitron, followed by WNEV -TV'c 

Syndication 1 Marketplace 
Telepictures announced last week in New York that it has acquired 

exclusive worldwide off -network syndication rights to Alvin and The 
Chipmunks from its producers, Ross Bagdasarian, Janice Karman 
and Ruby- Spears Entertainment. In making the announcement, Dick 
Robertson, executive vice president, said that Telepictures "hopes the 
series will be around as long as M *A *S *H and I Love Lucy." The 
show is currently the number -one rated children's program in house- 
holds among all Saturday morning childrens shows. It is in its third 
season on NBC -TV. The agreement calls for production of additional 
episodes, beyond the 65 half -hours now available in the package, 
regardless of whether NBC continues the series. The show will be 
available for stripping in syndication no later than the fall of 1988, and 
has been sold for a three -year commitment to WNEw -ry New York, wFLD- 

TV Chicago, wcvB -ry Boston, WTTG(rv) Washington, KRLD -TV Dallas -Fort 
North and KRIV-TV Houston, all Metromedia stations, which cover 20% 
of the country. The terms of sale for the 65 episodes, with production of 
additional episodes possible, are barter, with Telepictures getting two - 
and -a -half minutes and stations getting three- and -a -half minutes in the 
first three quarters of the year. In the fourth quarter, Telepictures will get 
two minutes and stations will get four minutes. All deals are for a 
minimum of three years, and episodes are run four times a year. Tele- 
pictures has also cleared 65 half -hours of Thundercats, a first -run 
animated series in 110 markets, or 85% of the country, under the same 
terms of sale as the Chipmunks. All stations have committed to a 
three -year agreement, and will air episodes of the strip four times a 

year. Multimedia Entertainment says that Sally Jessy Raphael is 

now in 57 markets, or more than 47% of the country. Among the new 
markets, according to Multimedia's Marsha Greenberg, are w4GA -ry 
Atlanta, KVVU -iv Las Vegas and WKTR -ry Norfolk, Va. Sally is sold on a 
cash basis and went into syndication in May 1984. Since January, the 
half -hour strip has been picked up in 25 markets. Sale of the show is for 
45 weeks of first -run episodes and seven weeks of repeats. Among the 
stations carrying the show are WNec -ry New York, wcve -ry Boston, 
WPxl(rv) Pittsburgh, KTzo(rv) San Francisco and KusA -ry Denver. In- 
day, a two-hour joint project of Thbune Broadcasting, LBS Commu- 
nications and Columbia Pictures Television has announced that 
Inday News will open the daily strip. The show will be hosted by Donna 
Hanover, co- anchor of the INN: Midday Edition, and Brad Holbrook, 
a frequent anchor on the INN and Midday editions. There are 88 
stations which have cleared Inday, or 77% of the country. The pack- 
age, which premieres Sept. 30, is sold on a barter basis with stations 
getting four -and -a -half minutes, and LBS, the distributor, getting three - 
and -a -half- minutes per half hour. The other three half hours of Inday 
are What's Hot-What's Not, a popular phenomena show, hosted by 
Fred Willard and Melanie Chartoff; All About Us, a personality maga- 
zine hosted by Ron Hendren, and It's a Great Life, a look at exotic 
people and places, hosted by Robert and Rosemarie Stack. The target 
audience for the four half hours is primarily women, 25 -54, and secon- 
darily, women, 18 -49. Stations carrying Inlay include wpixav) New 
York, KrLA(TV) Los Angeles, WGN -TV Chicago, wwsG -ry Philadelphia and 
KTZG(rV) San Francisco. Satori Television is selling three film pack- 
ages on a cash basis. The films are available for five years, with runs 
and scheduling depending on the individual deals. The "Dimension" 
package includes 15 titles, such as "Tim," "Lion of the Desert" and 
"The Catholics," and has been cleared in 15 of an expected 100 

Chipmunks with Metromedia's Bob Bennett (I) and Telepictures' Dick Robertson 

markets. "Shock Theater" includes eight titles, among them "The Per- 
secution" and "The Shout." In addition, there is a package titled "Fam- 
ily Entertainment, " which includes 13 films. "Family Entertainment" and 
the other two packages have been cleared in 15 markets, including 
KBHK -ry San Francisco, WLVI -TV Boston, Krvr(rv) Dallas -Fort Worth, 
woZL(rv) Miami and wATL- rvAtlanta. SFM Entertainment has cleared 
65 half hours of a new animated strip, Jayce and Wheeled Warriors, on 
72 stations or 78% of the country. The show is produced by WWP and 
premieres Sept. 16. Episodes are available for eight runs over two 
years. The shows are not "bicycled" but are fed to stations via satellite 
or by mailed tape. Sale is on a barter basis with stations keeping four 
minutes and SFM two. All national commercial minutes have been 
sold. Stations carrying the show include WNEW-TV New York, Kmçrv) Los 
Angeles, WFLD -TV Chicago, wpHn.-ry Philadelphia and KBHK -TV San Fran- 
cisco. SFM is also distributing a separate introductory hour of Jayce, to 
air Sept. 19, under barter terms that allows the station seven minutes 
and SFM five minutes. Under the same terms, it is also selling Time 
Travel: Fact, Fiction, Fantasy, a production of Steven Spielberg's 
Amblin Asta Co. in association with Universal. The show deals with the 
"fourth dimension" and features clips of old films, such as "Its a Won- 
derful Life." Time Travel is available for July 12 -28 and is currently 
cleared by WNEW-ry New York, lc-a rv) Los Angeles, wFLD -ry Chicago, 
KWw-TV Philadelphia and KPIx(rv) San Francisco. Orbis Communica- 
tions has cleared its "Metroprime "' package of mini -series in 115 
markets. The second of the three minis, Jamaica Inn, posted a 
13.2/20 its first night in New York, Monday, June 3, according to Nielsen 
overnights. The show has a window that ends June 16. The third mini- 
series is "Far Pavilions," and has a window of late September and 
October. Terms of the sale are not disclosed. New stations cleared, in 

addition to a list that includes all the Metromedia stations, are KENS-TV 

San Antonio, Tex.; WHUFÇTV) Rochester N.Y.; wtcz -ry Binghamton, N.Y.; 
woLF -ry Scranton Pa., and WGTU(TV) Traverse City, Mich. 
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