
pany on KTTVÇrv), scoring a 10.2/18 in Ar- 
bitron and an 11.6/18 in Nielsen. Both ser- 
vices agreed that World News Tonight 
(KABC -Tv) was third, with an 8.4/14 in Arbi- 
tron and an 8.2/13 in Nielsen. And both ser- 
vices agreed on who finished fourth through 
sixth: the CBS Evening News on KCBS -TV, 

Entertainment Tonight on KNBC -TV and Bo- 
som Buddies on KTLA -TV, respectively. 

Arbitron and Nielsen disagreed, however, 
on which station led in the 7:30 -8 time peri- 
od. Arbitron said it was KABC -TV, with its 
locally produced Eye on L.A. (10.5/17), 
while Nielsen claimed it was KTTV(TV) with 
M *A *S *H (12.2/19). Nielsen had Eye on 
L.A. in second place with an 11/17, while 
reporting practically a three -way tie among 2 
on the Town on KCBS -TV (9/13), Price is 
Right on KNBC -TV (9.1/14), and New Newly- 
wed Game on KCOP -TV (9.3/14) for third. 
Arbitron had M *A *S *H in second (9.7/16) 
and Newlywed in third (8.9/15), followed by 
2 on the Town (7/11) and Price is Right 
(6.2/10). 

KTLA won in both rating services for the 
independent news at 10 p.m., with a 4.3/8 in 
Nielsen and a 4.6/9 in Arbitron. 

In the late news time period (11 -11:30 
p:m.), KABC -TV was the winner in both ser- 
vices, with an 8/24 in Arbitron and a 9.1/24 
in Nielsen. Both services agreed that KNBC- 
TV was second, with a 7.3/21 in Arbitron, 
and an 8.7/23 in Nielsen, while KCBS -TV 
scored a 6.5/19 in Arbitron and an 8.1/21 in 
Nielsen. 

Chicago 
In Chicago, the HUT level was up from 40 to 
41 but the big gainer during the year appears 

to have been VILS -Tv, which reported im- 
proved rating and share performance in ev- 
ery time period. WLS -Tv reported only Niel- 
sen numbers, for Although Arbitron results 
were generally more favorable for the ABC - 
owned station, it stopped subscribing to that 
service earlier in the year. 

WLS -Tv's gains in local news appear to 
have dethroned WBBM -TV from its long -time 
leadership perch, although the CBS -owned 
station still leads at 10 O'clock, according to 
Nielsen. Bill Kurtis, who began on Sept. 23, 
has found, as did Max Robinson before him, 
at NBC -owned WMAQ -TV, that Chicago 
viewers do not automatically favor a news- 
caster with network experience. Kurtis also 
has to work with a weaker early news lead -in 
and suffers from the increasing domination 
of wLs -Tv's early news lead -out, Wheel of 
Fortune. 

The Oprah Winfrey Show, produced by 
wLs -Tv and currently being sold for syndica- 
tion next fall, greatly improved its 9 a.m. 
numbers and now has a 10/37 in Nielsen, 
more than double the numbers of Donahue 
and other competitors during the hour. 

Competition from and among Chicago in- 
dependents will become more intense in fu- 
ture ratings books. Metrowest Corp. took 
wPwR -TV Aurora, ill., full time as of Oct. 
28- previously it was a shared- license sta- 
tion and after 7 p.m. had changed to Span- 
ish- language programing. And the owner- 
ship transfer of WFBN -TV Joliet, Ill., to Milt 
Grant should close within a matter of days. 
Both stations improved their sign-on-to- 
sign-off-share by one point over the year be- 
fore. 

In early news, wLS -TV, which has an hour - 
and -a -half of news, compared to WMAQ -TV's 

hour and waBM -TV's half hour, led all the 
way, posting a 10/21 in Nielsen and a 10/22 
in Arbitron. The roughly two rating points it 
gained compare to roughly the same amount 
lost by WBBM -TV, which at 5 p.m. posted a 
10/20 in Nielsen and an 8.5/18 in Arbitron. 
Finishing third was WMAQ -TV with a 9/18 in 
Nielsen for its hour and a 7/15 in Arbitron, 
about the same as last year. 

WLS -Tv had a bigger margin of victory for 
its 6 p.m. news, recording a 12/20 in Nielsen 
and a 14/24 in Arbitron, up four ratings 
points in the latter service. WBBM -TV was 
down in both services, although Nielsen 
gave the hour of news a 10/16 while Arbi- 
tron showed it as 7/13. WMAQ -TV posted a 
7/11 in Nielsen and was down a little in 
Arbitron to 6/10. 

There is also a wide discrepancy between 
Nielsen and Arbitron for the 10 p.m. ratings 
of waBM -TV, with the result that it either is 
still the number -one station for late news or, 
according to Arbitron, has slid into second 
place. Nielsen showed the station down just 
barely from November of last year to 
18.5129, from Monday through Friday, 
while Arbitron reported it falling to 15/24. 
Both services show the other two owned sta- 
tions up from last year with wts -Tv rising 
two rating points to a 16/25 in Nielsen and a 
16/27 (on a Tuesday- through -Friday basis to 
discount delays fromMondayNightFoot ball) 
in Arbitron. WMAQ -Tv did not manage to 
hold onto the strong lead -in provided by 
NBC's prime time programing and dropped 
from a 19.5 /30 in Arbitron, during the Mon- 
day- through -Friday quarter hour preceding 
the news, to a 15/24 for the half hour of 
news. Nielsen gave a similar 14/22. But 
those numbers are still two -to -three ratings 

Programing with NATPE in mind 
The supply of syndicated television programing is growing as produc- 
ers prepare new offerings in anticipation of the annual NATPE Inter- 
national convention Jan 17 -21 in New Orleans. The following are 

some of the most recent announcements: 

DFS Program Exchange, a division of Dancer Fitzgerald Sample Inc., 

is producing and distributing on a straight barter basis 65 first -run half - 
hours of Dennis the Menace, based on the comic strip character. The 

animated series is a co-venture between DFS, General Mills (the sole 
national barter sponsor) and the animation house DIC Enterprises Inc. 

The strip will be available in September 1986. DFS also acquired the 
future U.S. syndication rights for Woody Woodpecker and Woody 
Woodpecker and Friends from MCA -TV The show is currently distribut- 
ed on a cash basis by MCA -TV, but effective January 1988 it will be 
bartered by DFS Program Exchange -the date when the final MCA -TV 

commitments expire. As is the case with Dennis the Menace, General 
Mills will be the sole barter advertiser. DFS Program Exchange also 
distributes other General Mills- sponsored shows, including Bewitched 
and I Dream of Jeannie. 

Fox/Lorber Associates has acquired the rights to 1,800 hours of 
David Susskind interviews and will edit them down to 130 hours for use 
as a half -hour strip, The David Susskind Show, beginning in late 
spring. Sales of the one -hour show currently seen. in 40 markets are 
handled by Susskind. First-run episodes will end this winter, and re- 
peats will air until the episodes sold by Fox/Lorber begin on June 1, 

1986. The new package will include episodes from 28 years ago as 
well as those from the most recent first -run season. Among shows are 
episodes such as "How to be a Jewish Son," with Mel Brooks, and 
"Confessions of a Hit -Man," with a masked killer of 38 men. Sales will 
be for cash for two runs over one year. Fox/Lorber will also be selling 
the videocassette rights to Susskind specials. 

New for SFM Entertainment at NAIPE this year will be three 
weekly series, a children's strip, a movie package, an animated mini- 
series and package of short stories for television. Stanley Moger, presi- 
dent of the company, said the lineup represents the largest and most 
diverse groups of offerings the company has ever presented. Market- 
ing plans have yet to be determined for a number of the shows. The 
Stamp of Greatness, a weekly half -hour that aired previously in Great 
Britain, tells the stories behind postage stamps from around the world. 
Moger said the series will most likely be used during afternoons, or 
early evenings on weekends. Directions, also a half -hour weekly, will 
explore fashion trends. Host for the series will be Carol Alt, a top model 
who has been featured in the annual Sports Illustrated bathing suit 
issues. Directions will be aimed at weekend access. Another weekly 
half -hour will be the The George Steinbrenner Show, a debate show 
between two sports figures moderated by the owner of the New York 
Yankees. Zoobilee Zoo is a live- action children's strip, with an artistic 
bent. SFM will also be selling an as-of -yet untitled package of seven 
pictures for five runs over five years on a cash basis; a five -part "Huga- 
bunch" mini -series, and Faces of Love, 10 bittersweet love stories 
produced by Britain's Granada Television. Faces will be available on a 
cash basis for three runs over three years. 

Procter and Gamble Productions and Taft Entertainment shared the 
production costs on Throb, a pilot for a first -run sitcom about a di- 
vorced mother who works for a record company of the same name. 
The Taft syndication arm, Worldvislon, has yet to determine the show 
terms of sale. The 12 Taft Broadcasting stations will run the show if it 

becomes a series, except in cases where scheduling is impossible. 
Throb will star Diana Canova as Sandy Beatty, who will cope with 
"manic colleagues" at the record company, and who maintains a close 
relationship with her 12 -year old son. Sy Rosen is the executive pro- 
ducer, and Freddy Towbin producer. 
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