
markets covering 78.4% of the country, had 
a 4.9/21. Paramount's canceled America had 
a posthumous 4.4/15. Inday, whose four 
parts sold by LBS Communications in 68 to 
83 markets, according to Cassandra, had a 
0.5 average rating. In two first-run debuts in 
ate night programing, Comedy Break with 

Mack and Jamie, sold by Viacom in 40 mar- 

kets covering 48.1% of the country, edged 
Comedy Tonight, sold by Metromedia Pro- 
ducers Corp. in 71 markets covering 59.7% 
of the country. Comedy Break had a 1.7/6 
and Comedy Tonight a 1/6. Viacom's other 
late night entry, Bizarre, had a 1.6/6. Bi- 
zarre originated and continues on Show - 
time. And among other wee,)dy late night 

offerings that were new in 1985, Kin 
World's Dick Clark's Nitetime, sold in 87 

markets covering 72.8% of the country a 
competition for NBC's Saturday Night Live 
had a 2.3/10. 

In off -network nighttime soap operas 
which some stations paid dearly for, higl 
prime time ratings did not spell success it 

SyndkMl0n HaultoRpOsoe 

Television Program Enterprises has changed You Write the Songs 
from a strip to a weekly show At the same time, sales of the show will 
be changed from cash to barter. TPE said the move was made in 
response to station demand. The show is a song competition among 
contestants and is scheduled for a fall debut. It is hosted by Ben 
Vereen. Stations taking the weekly version of the show will have the first 
option if it becomes a strip. Carl Menk, former director of sales for 
Metromedia Producers Corp., and Glen Hagen, former general sales 
manager with Colex, have created Hagan-Menk, a sales and market- 
ing company that will specialize in helping distributors clear product in 
the top 50 markets. Properties that Hagan -Menk is currently helping to 
clear are Sale of the Century and The Judge for Genesis Entertain- 
ment, Purely Personal for Colbert Television Sales, What's in a Name 
for Lionheart Television, as well as films packages and specials for Bri- 
Ter Television Sales. The company has also acquired 32 episodes of 
Seeing Things from the Canadian Broadcasting Corp. If the show is not 
picked up by the networks, it will be sold for cash in syndication. The 
"mystery/comedy" series involves a reporter for the Toronto Gazette 
who possess clairvoyant powers that allow him to solve mysterious 
crimes he encounters in his work. The show has received strong "en- 
tertainment index" numbers (a Canadian form of ratings) in its five 
years on the CBC (the small number of episodes is a result of small 
season orders by the state -owned network). Menk said that the show 
could work in any part of a schedule. In an effort to expand its 
program offerings, Multimedia will enter NATPE with two new weekly 
shows. Breakthrough, hosted by Squire Fridell, will look at the latest in 
high -tech developments in a number of areas. For example, in the 
show's pilot, the purchase of tickets for outer -space trips (at $50,000 
each) is described. Another segment will look at surgery on pre -natal 
infants. Sales of the info-tainment show will be on a cash plus barter 
basis, with Multimedia holding back one minute. It is produced by 
Kelly Entertainment. Video Voyage is the working title of half -hour 
weekly international video show. Production of the show will be in 
Amsterdam at BePOP, the largest dance club in Europe, where people 
will dance to videos chosen from the European Hot 100. The videos will 
be projected onto 50 television monitors on the club's VideoWall. Rath- 
er than adhering rigidly to what's at the top of the charts in the 11 

countries that comprise the European Hot 100, the show will contain an 
American slant. Live performance will also be included. Cass Collins 
will host the show which will be sold on a barter basis with stations 
getting three- and -a -half minutes and Multimedia keeping two-and -a- 
half. Multimedia has U.S. and Canadian rights to the video show 
Warner Brothers Television Distribution says that for the 12 months 
ending Dec. 31, 1985 it had worldwide sales of $365,255,459, a new 
company record for yearly sales. Additionally, it said it set a new 
monthly sales record in January 1985, with sales of $70.5 million. As 
an outgrowth of the Capital Cities -ABC merger, Orbis Communica- 
tions has acquired 31 dramas previously syndicated by Capital Cities 
Productions. Among the properties is the four -part series of 30- minute 
Buchanan H.S. programs, 24 half -hour Family Specials and three 
one -hour programs, including The Juggler of Notre Dame, a Christ- 
mas special. With the exception of the Christmas special, all of the 
programs deal with controversial issues for teen -agers, such as preju- 
dice, divorce, vandalism, the elderly, narcotics and suicide, to name a 
few. Orbis is making the show available to cable or for broadcast 
syndication immediately. The Behrens Co. has cleared KIDS - 
WORLD as a strip in 20% of the country. Some 3,000 of the best stories 
from the weekly series, which formerly ran in 75% of the country, are 
being reformatted into 130 half -hours for the strip. It will be sold on a 
barter basis for two runs, with three -and -a -half minutes for stations and 
two-and -a -half minutes for Behrens. Among clearances are WHCT -TV 

Hartford, Conn.; WGPR -TV Detroit; wu v iv) Miami; wroc(ty) Tampa- St.Pe- 
tersburg, and wiii(rv) Cincinnati. Replacing KIDSWORLD will be the 
weekly Young Universe, which will draw material from the world, as 

opposed to only the U.S. Sales are on a cash plus one 30- second spot 
basis. Among clearances are the CBS O&O's, as well as KGO -TV San 
Francisco; KATUtrv) Portland, Ore.; KCW(TV) Kansas City; WFSBÇTV) Hart- 
ford, Conn., and wxvz -ry Detroit. Prijatel Productions will co-pro- 
duce and syndicate Bingomania with Griffin Television on a franchise 
basis. Griffin debuted the bingo show on its Kwrvtrvi Oklahoma City 
under the title TV 9 $25,000 Jackpot Bingo in late September and has 
been looking for a syndicator for the franchise version (BROADCASTING. 

Dec. 9). The bingo game keys on viewers ability to win through playing 
the game at home with locally distributed cards. Stations will get a 

"turnkey operation," including format, customized animation and mu- 
sic, a visiting producer, and materials including delivery of weekly 
game cards, promotional support and local advertiser assistance. 
Sherry Grant Enterprises says that it has cleared Halley Returns, a 
package inserts and a half -hour special, in 70 markets covering 65% 
of the country. The package is produced by the Lee Service Group in 

association with Sherry Grant Enterprises and includes a half -hour 
documentary, with a two- minute window for local personality inclusion; 
20 30- second advertiser -supported feature segments with opening 
and closing billboards, and 20 90- second features for news and local 
programing. Sales are on a cash basis. Recent clearances include 
worv(rv) Boston; wisN -1V Milwaukee; KGGM -TV Albuquerque, N.M.; 
wwBT(rv) Richmond, Va., and wLox -ry Biloxi, Miss. Acama Films is 

selling 65 episodes of King of Kensington, an off -network series from 
Canada's CBC. The series, which aired in Canada over four years, 
stars Al Waxman, who is currently seen in Cagney and Lacey on CBS. 
Sales will be on a cash basis for availability beginning in September. 
Acama is also offering seven made -for -CBC films for five runs over six 
years. Among the films are "Love and Larceny," "The Suicide Murders" 
and "The July Group." Among those appearing in the films is Nicholas 
Campbell, who appeared in ABC's The Insiders. Hal Roach Studios 
says it has already cleared The Laurel and Hardy Show in 15 markets 

Laurel & Hardy 
while at INN Previously available in shorter lengths, the classic com- 
edy team are now formated into 26 90- minute episodes. Some of the 
episodes have oeen converted to color. The show will be available 
beginning in May on a cash basis. RKO Pictures is offering the 13- 
part Soldiers -A History of Men in Battle, narrated by author Freder- 
ick Forsyth, on cash basis. Each one -hour segment looks at war 
through the eyes of those on the battlefield. The RKO Pictures/BBC -TV 
co-production previously aired on the BBC and is being offered for the 
first time in this country. Along with wcas -ry New York and KMOx -1v St. 
Louis has purchased Strike it Rich from Blair Entertainment for its fall 
debut. The two stations, along with KCBS -1V Los Angeles, have also 
purchased Blair's Divorce Court. In the nation's first and second mar- 
kets, the two will switch from wNEw nand Kru -TN respectively. 
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