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pilot provisions, etc.)," the Hollywood letter 
said. 

Naturally, the Justice Department would 
have had to be persuaded to seek changes in 
consent decrees, and the FCC would have 
had to change its own rules, for the proposal 
to stand. 

Mallardi, in his letter, said the networks 
could not "ignore the fact that the restric- 
tions imposed by existing governmental re- 
straints are relics of an earlier time and do 
not reflect the realities of the network econo- 
my in the 1980 -90's. Neither we nor the pub- 
lic would be well served by an agreement 
that would ignore these realities by perpet- 
uating most of the existing restraints for al- 
most a decade. 

"Finally, there do not appear to be any 
compelling reasons to rush to an agreement. 
The rules restricting the networks' ability to 
syndicate or obtain financial interests remain 
in place. Moreover, the networks are not sig- 

nificantly engaged in prime time in -house 
production at the present time, and they op- 
erate under production caps that do not ex- 
pire until November 1990. We and you 
should have a clearer idea of the direction 
our industry is taking well before then, and 
can perhaps reach a more informed judg- 
ment about an agreement that will be consis- 
tent with our interests and those of the public 
we serve." 

Mallardi said the proposal "was evaluated 
in the light of the most difficult economic 
environment the networks have ever faced - 
a fact that has become particularly clear to 
each of us as we (and our new managements) 
have focused on our 1987 and longer term 
financial forecasts. It is no secret that we 
face a declining share of audience for net- 
work television viewing; that the profitabil- 
ity of the three networks combined continues 
to diminsh; and that the capacity of the net- 
works to continue to provide the service 

which the public has grown to expect is, of 
necessity, changing. Thus, we are confront- 
ed simultaneously with significant cost and 
revenue pressures and growing competition 
from new media sources, including unregu- 
lated networks and studio /station conglom- 
erates. These problems affect not only us, 
but all aspects of the industry with which we 
deal- including the production and creative 
communities. 

"Unfortunately, we do not have quick so- 
lutions to these problems, and each company 
must struggle on its own from an investment 
and allocation of resources point of view. 
But one proposition is inescapable: you and 
we need flexibility to respond to this new 
and unprecedented economic environment. 
With that in mind, each of us has concluded 
that now is not an appropriate time to agree 
to additional governmental restrictions on 
how the networks can conduct their business 
in the 1990's and beyond." 

NBC's checkerboard 
Network lines up final three 
first -run comedies that will 
complete weeknight access schedule 

Executives at the NBC -owned stations put 
the finishing touches on an access checker- 
board schedule last week, which the network 
will debut on all five of its major -market 
O &O's in the fall of 1987. 

The latest additions to the two shows al- 
ready announced come from Lorimar-Tele- 
pictures, LBS Communications and 
MGM/UA. Lorimar- Telepictures' will pro- 
duce Suddenly Sheriff, based on a Lorimar 
pilot called Cass Malloy, which did not 
make the 1982 -83 CBS schedule. 

The LBS addition, in association with 
Procter & Gamble Productions and Harps 
Productions, will be You Can't Take it With 
You, based on the Moss Hart and George S. 
Kaufman play of the same name, first pro- 
duced in 1937, which was also made into a 
film by Frank Capra. You Can't Take it With 
You stars veteran actor Harry Morgan, of 
M *A *S *H. 

Last week sources said NBC and 
MGM/UA Television closed a deal on the 
fifth show, We've Got it Made, which will be 
produced by Fred Silverman and Gordon 
Fan. We've Got It Made ran on NBC during 
the 1983 -84 season from September through 
April. There was no word last week on 
whether the NBC stations will carry a sixth 
day of the checkerboard, but discussions 
with other producers leave that possibility 
open. 

The NBC stations division wanted to 
complete the checkerboard schedule well 
enough in advance of NAIPE to give each of 
the syndicators distributing the shows a 
chance to clear enough markets to make 
them "firm go's" ( "Closed Circuit," Oct. 
20). NBC's KCNC -TV Denver, owned by its 
parent General Electric, will not be part of 
the checkerboard. 

Lorimar -Telepictures' Suddenly Sheriff is 
about a woman (Prisilla Barnes) who takes 

ready to go 
over as sheriff in a small town near Lake 
Tahoe, Nev. , after her husband dies. Among 
the supporting players are George Wyner, 
who plays an annoying deputy with whom 
Barnes continually is at odds. When Lorimar 
produced the original Cass Malloy pilot, the 
series was set in Indiana. In moving the set- 
ting to Lake Tahoe, the series can accommo- 
date guest star appearances by ostensible 
visitors to the resort. 

Barnes is best known for her role as Terri 
in Three's Company. Wyner has played as- 
sistant district attorney Irwin Bernstein on 
Hill Street Blues since 1982. Mark Rothman 
will be executive producer of the series. 
Rothman was the co- creator of Laverne and 
Shirley and has also worked as a writer /pro- 
ducer on The Odd Couple and Happy Days. 

There will be 22 episodes of Suddenly 
Sheriff, which will be sold in one -year deals 
on a cash -plus -barter basis with Lorimar -Te- 
lepictures holding back three 30- second 
spots. Lorimar- Telepictures announced that 
it has also cleared Suddenly Sheriff on KPHO- 
TV Phoenix and KCRA -TV Sacramento, Calif. 

The deal on You Can't Take it With You 
was concluded last Tuesday, and to make the 
classic Kaufman and Hart story available to 
television as a series, the principals had to 
negotiate with the authors' estates. The pro- 
gram's 22 episodes will also be sold for cash 
plus three 30- second spots, which will all be 
taken by Procter & Gamble. John Bowab 
will be executive producer. He has produced 
Facts of Life, Who's the Boss, Benson, Soap 
and It's A Living as well as 120 stage pro- 
ductions. 

The first two announced shows on the 
checkerboard are MCA -TV's Out of This 
World, produced by Bob Booker Productions 
and starring Donna Pescow, and Paramount's 
Marblehead Manor, produced by Gary Nar- 
dino Productions in association with Rob 
Dames and Bob Fraser (BROADCASTING, 
Sept. 29). Out of This World, which will be 
the lead -in to Cosby on Thursday, is the only 
show of the five that has been assigned a day 
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of the week. 
Al Jerome, president of the NBC -owned 

stations division, said that the real challenge 
to the checkerboard will be proper promo- 
tion. "It's something were going to have to 
work real hard on." Jerome said that the 
shows will be promoted as an addition to the 
network's 8 -1 l p.m. lineup. 

Jerome said that the checkerboard, put to- 
gether by Wes Harris, vice president of pro- 
graming for the station division, was not an 
outgrowth of the success that KTLA(TV) Los 
Angeles has had with its checkerboard, 
which debuted Sept. 22, at 7:30, although 
the ratings for its checkerboard have been 
encouraging. Since its debut through Friday, 
Oct. 4, the KTLA checkerboard has placed 
first in the market in Arbitron with a 8.8/14 
(KABC -TV's Eye on L.A. is second with a 
8.2/14)). It is second in Nielsen with an 
8.7/13, compared to a 9.1/14 for M*A*S*H 
on KCOP(TV) Los Angeles. In its first five 
weeks, the checkerboard was first four out 
of five times in Arbitron, and has a first, two 
seconds and two thirds in Nielsen. 

Producers acknowledge that the shows 
will be deficit financed, although being part 
of the top network's lead -in schedule was 
considered a plus. Henry Siegel, chairman 
of LBS Communications, said production of 
You Can't Take it With You will be at a 
deficit of between $50,000 and $100,000 
per episode. 

Dick Robertson, member of the office of 
the president at Lorimar -Telepictures, said at 
the announcement on Suddenly Sheriff that 
whereas other first -run sitcoms are being 
produced for between $250,000 and 
$300,000 per episode, Lorimar- Telepictur- 
es's current stable of first -run sitcoms cost 
mere than $400,000 per episode. Robertson 
said that shows with great writing and edit- 
ing "hold up better." On the first 22 episodes 
of Suddenly Sheriff, Lorimar- Telepictures 
will swallow a deficit of $2 million to $2.5 
million. 

If the checkerboard shows are renewed by 




