
1LI1113i110 

comedy from MGM /UA, Karen's Song, still 
in development. The company has also 
picked up a comedy from Carson Produc- 
tions with the working title, Mr. President. 
Ed Weinberger is overseeing the develop- 
ment of that program for Carson. 

Previously announced FBC shows in- 
clude the one -hour Jump Street Chapel from 
Stephen J. Cannell; a comedy from Ubu Pro- 
ductions, Duet, and from Touchstone (the 
Disney subsidiary), Down and Out in Bever- 
ly Hills, based on the theatrical film. 

FBC's launch plans for the prime time 
block are not totally in place, but the corn- 

pany says the new programs will be rolled 
out during March and perhaps the first week 
of April. When all the programs are rolled 
out, the regular schedule will feature four 
comedies on Saturday nights from 8 p.m. to 
10 p.m., and on Sunday nights, beginning at 
7 p.m., Jump Street followed by four other 
comedies from 8 p.m. to 10 p.m. 

FBC told advertisers that it guarantees the 
prime time slate will average an eight rating 
over the course of the first year. (Fox Broad- 
casting has guaranteed an average four rat- 
ing for advertisers that buy its late -night 
loan Rivers show.) 

Silverman -Farr to produce second 
'California Girls' will join team's 
'Honeymoon Hotel' as syndication 
offerings for 1987 -88; each show 
will feature 95 episodes 

The creative team of Fred Silverman and 
Gordon Farr will attempt to enter the syndi- 
cation market in the 1987 -88 television sea- 
son with two daily first -run syndicated half - 
hour sitcoms, each debuting with 100 
episodes and no previous inventory. In addi- 
tion to the previously announced Honey- 
moon Hotel (BROADCASTING, Aug. 25) star- 
ring Isabel Sanford, which is a cooperative 
effort between the two -man producing team 
and De Laurentiis Entertainment Group, Sil- 
verman and Farr hope to line up enough sta- 
tion clearances to produce California Girls. 
"Right now it's 50 -50; it can go either way," 
Silverman said. The new program, he add- 
ed, will be similar to Three's Company 
which was launched on ABC in March 1977 
when he was president of the network's en- 
tertainment division. 

Silverman and Farr, the lone producers of 
California Girls, have lined up Viacom as 

the distributor for the series. A Viacom 
spokeswoman would only confirm that the 
company "expects to have an announcement 
in two weeks" regarding California Girls. 
However, Silverman said last week that Via- 
com was close to reaching an agreement 
with several station groups. While Viacom 
will sell California Girls, DEG, Silverman 
and Farr have selected Access Syndication 
for the domestic distribution of Honeymoon 
Hotel, said Richard Colbert, Access presi- 
dent. 

DEG chose Access instead of forming its 
own domestic syndication arm because it 
was seeking an established company with a 

sales force in place that could market Honey- 
moon Hotel immediately, said Dennis Miller, 
president of Access Entertainment Group, 
the parent company of Access Syndication. 
DEG's international sales division has initi- 
ated presentations to 50 foreign networks 
and stations. Two separate domestic distri- 
bution companies were chosen for both se- 
ries, Farr said, because it is easier for a com- 
pany to market one show than two. 
"Otherwise, they would be competing with 
themselves," he said. 

For Honeymoon Hotel, which will be 
available to affiliates in the top 50 markets as 
well as to independents for use during access 
(5 -8 p.m.), Access Syndication has signed 

three of CBS's four owned stations: KCBS -TV 

Los Angeles, WBBM -TV Chicago and WCAU- 

TV Philadelphia, Colbert said. He said Ac- 
cess has obtained clearances from about a 

dozen stations so far. Honeymoon Hotel will 
be sold on a cash -plus -barter basis, with 
DEG and Access retaining one minute of 
commercial time. The sales method for Cali- 
fornia Girls is not known. Silverman said 
the show will run in the early fringe and 
access time periods because of its appeal to 
young adults, teen -agers and children. 

Like Honeymoon Hotel, California Girls 
will have a five -day trial run. The first five 
episodes of Honeymoon Hotel are scheduled 
to be delivered to stations Dec. 15 and air the 
week of Jan. 5. Three episodes of Honey- 
moon Hotel and four of California Girls 
have been written. We chose January be- 
cause the HUT levels (homes using televi- 
sion) are highest... and it will encourage 
more viewer sampling," Colbert said. Dur- 
ing January and February, stations put pilots 
on during the best time periods because they 
have a low sales inventory and adequate 
time to promote them, Silverman added. 
The stations will have until March 15 to de- 
cide whether to commit to Honeymoon. A 
definite test date for California Girls has not 
been selected. If both shows go forward, 
Silverman said the plan is to have each test 

Program shuffling. CBS, which two 
weeks ago was the first network to start 
fiddling with its new season prime time 
schedule, announced another change 
last week. It said it would move The Wiz- 
ard, third in ratings in its time period on 
Tuesday, 8 -9 p.m., to Saturday, 8 -9 p.m., 
starting Nov 8. Downtown, a weak sec- 
ond in that Saturday time period, will 
move to Tuesday on Nov 11. CBS said it 
was a one -time -only move, but sources 
said it could become permanent if ei- 
ther of the shows showed improvement 
with the switch. Two weeks ago, the net- 
work announced the first cancellation of 
the new season, Better Days, while two 
more shows were put on hiatus -To- 
gether We Stand and Twilight Zone. 
CBS also said it would introduce a third 
weekly movie on Saturday nights and 
move The New Mike Hammer to 
Wednesday at 8 -9 p.m. (BROADCASTING, 

Oct. 27). 
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KHTV M -F 7 PM 
* Leading indie in 

time period 
* Time period rating 

leaps 150 %, share 
up 100% over last 
year 

* Boosts rating 67 %, 
share 60% over 
previous program in 
time period 

* Soars 67% in rating 
& 33% in share 
over sitcom lead -in 

MCATV 
OUR HOURS WILL 
MAKE YOUR DAY. 

Source: Nrelsen Metered Markel Overnights. 
August 18.5eptember 12, 

and October 13 -IZ 1986. 
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e 1984 umn role LV6gf,- A. '4't rev,' ,c11 




