
ABC stations, the suit says SBN "directly 
interferes" with the "fundamental right" of 
those stations to have first call on all ABC 
network programing in their respective com- 
munities. 

And ABC's senior vice president for af- 
filiate relations, George H. Newi, in a letter 
to affiliates explaining the suit, said SBN 
would be distributing the network program- 
ing in the mountain and Pacific time zones in 

advance of the .hour they are broadcast on 
some stations. On others, Newi said, affili- 
ates' programing will be duplicated through- 
out the service area. The letter also de- 
nounces SBN for attempting to build "a 
counterfeit network," contending: "It is us- 
ing our inventory to stock its shelves." 

But SBN, in a press release issued last 
week, said the ABC suit is "totally without 
merit," and expressed confidence the court 
would uphold SBN's "statutory right to sup- 
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ply network programing" to home satellite 
dishes. "We feel we have a federally granted 
statutory right to retransmit network pro- 
graming to people who cannot get it other- 
wise," SBN said in the release. "That's the 
base business of Prime Time 24," the service 
mark for the three signals SBN distributes. 
And Kazie Metzger. SBN president, was 
quoted in the release as saying that SBN two 
weeks ago rejected ABC's "demand" that 
SBN halt its supply of programing to earth 
stations, "and is proceeding with its plans to 
launch Prime Time 24 in the first quarter." 

The release also cited what it saw as "a 
definite paradox" in ABC's position. "For 
years," it said. "ABC has shown no interest 
in providing programing to dish owners and 
little or no interest in serving those homes 
itself, but is now seeking to deny our right to 
do so." 

Indications are that CapCities/ABC will 

have a number of allies in its court fight. As 
CapCities/ABC did in advance of filing its 
complaint, CBS and NBC wrote SBN to 
warn that its retransmission of their signals 
would constitute a violation of their rights as 
copyright owners and that they would take 
whatever action was necessary to protect 
their rights. However, spokespersons for 
those two networks said no decision had 
been made as to whether copyright-infringe- 
ment suits would be filed against SBN. 
Some believe that the ABC, CBS and NBC 
affiliate groups will participate in the case, 
possibly as intervenors. When SBN an- 
nounced its plans early in December, James 
Lynagh, of Multimedia Inc., who is presi- 
dent of NBC's affiliates' board, said it "will 
be very aggressive" in opposing the importa- 
tion of network affiliates into local markets. 
There is no indication he has changed his 
position. n 

Taft Broadcasting now Taft -less 
Dudley Taft leaves vice chairmanship 
and takes TV station for $55 million; 
Lindner increases holdings and 
gets clearance to match Bass Group; 
entertainment division may be sold 

There is no longer a Taft at Taft Broadcast- 
ing, and soon there may not be a Taft Enter- 
tainment. Last week Dudley Taft, the com- 
pany's vice chairman and, until recently, its 
president and chief operating officer, is reli- 
ably said to have resigned his post and board 
seat, taking with him WGHP -TV Greensboro, 
N.C., whose continued ownership by the 
company was in doubt following its pur- 
chase of co- located cable systems included 
in the acquisition of Wometco Cable TV. 
Also the company issued a statement last 
week saying that it was "evaluating" its en- 
tertainment group, which primarily com- 
prises primarily a program distribution arm. 
Worldvision Enterprises, and television pro- 
duction through the Taft Entertainment Co. 
(TECO) and its animation subsidiaries. 
Hanna -Barbera and Ruby -Spears. That eval- 
uation, the statement said. might result in 
the sale of those operations. 

Meanwhile American Financial Corp. 
said last week that its ownership in Taft was 
increased to 15.6% -up from 14.3% at year 
end and 13.1% a month before that. The 
Robert M. Bass Group, which was a co- 
purchaser with Taft in the $620- million Wo- 
metco deal, held its ownership position at 
24.9 %, while the stock itself missed the re- 
cent market upturn and continues to flutter 
around the same price level it has held for the 
past six months. There is no shortage of ru- 
mors suggesting that other major changes 
may soon be announced. 

The rumored purchase price for WGHP -TV 

was $55 million, a $15- million increase over 
its assessed value two years ago when Taft 
purchased the ABC affiliate from Gulf 
Broadcasting. The station is said to be the 
first part of what will soon be a group headed 
by the former vice chairman, who is also 
said to be contemplating the purchase of an- 
other station not owned by Taft. Taft's depar- 

ture did not come as a total surprise. It was 
earlier reported that he had bid for the com- 
pany's five independent TV stations that in- 
stead are to be sold to TVX Broadcast Group 
( "Closed Circuit," Nov. 17). 

Observers do not have a hard time figur- 
ing out why the Robert M. Bass Group has 
not increased its ownership in Taft. since a 
nudge over 25% might raise an ownership- 
transfer question at the FCC. The Fort 
Worth -based Bass Group already has four 
members on Taft's 16- member board. 

American Financial Corp.'s SEC filing 
last Thursday said that regulatory approval 
was given for AFC to increase it's holdings 
to up to 24.9 %. The filing added the co- 
located insurance /finance company had no 
plans to acquire control of Taft, although it 

reserved the right to change current plans, 
"depending on future developments." 

Taft is now reported to be AFC's largest 
stock investment, at roughly $150 million. 
although since the purchases began last fall, 
the investment has not performed very well. 
Media companies have long been favored as 
investments by AFC, which previously 
owned the Cincinnati Enquirer, and cur- 
rently owns more than 5% of Scripps How- 
ard Broadcasting. 

As for any additional AFC motives, there 
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are many guesses but no answers. Some 
think that the insurer's chairman and 45% 
owner, Carl Lindner, may have decided to 
play the "white knight" for Taft's manage- 
ment- Lindner and Taft Chairman Charles 
S. Mechem Jr. are reportedly nearby neigh - 
bors-in the event that the Bass Group's 
presence on the board becomes too power- 
ful. Another possibility is that Lindner is 
thinking that the Bass Group influence will, 
over the long term, increase the value of the 
stock, or perhaps AFC may see itself as a 
broker in any future power struggle. 

Last Tuesday Taft released its third -quar- 
ter results, reporting revenue of $143.4 mil- 
lion, up 5 %. Losses related to the announced 
sale of its five independent television sta- 
tions ("Top of the Week," Nov. 24, 1986) 
reduced net income by $57.1 million, result- 
ing in a total net loss for the quarter of $54.5 
million, or $5.85 per share. Taft said that 
revenue for its affiliate television stations 
was up 14 %. to $46.5 million, while operat- 
ing profit for the stations was up 21%, to 
$19.6 million. For the entertainment group, 
revenue increased 81% to $80.9 million, 
while operating profit dropped 33 %, to $5.8 
million. 

The announcement that Taft is considering 
a sale of its entertainment operations to con- 
centrate on its radio, affiliate TV stations 
and cable holdings would seem to confirm 
rumors that Bass representatives on Bass's 
boards have been questioning the future of 
that business and of obtaining an adequate 
profit from it. 

One oft repeated rumor at Taft suggests 
that the difficulty of achieving entertainment 
profitability has led some board members to 
suggest selling at least part of that group. 
Lindner might be in a position to find a buy- 
er; AFC also owns 10% of Spelling Produc- 
tions, which has neither its own syndication 
division nor production facilities. Mean- 
while the corridors of Taft's hilltop head- 
quarters are less crowded these days. An- 
other officer, John D. Chapman, senior vice 
president, corporate affairs. is expected to 
soon leave the company. D 




