
canceled. No true anthologies series have 

been picked up this season. The closest pro- 
gram resembling the anthology form is The 

Disney Hour, which will be a mix of stand- 
alone hour shows and two -hour movies 
shown in two parts. 

The cancellation of The Colbys by ABC 
leaves five prime time soaps on the air, com- 
pared to six last season. They are Dallas, 
Knots Landing and Falcon Crest on CBS 
and Dynasty and Hotel on ABC. 

As for the three- network picture, most 

agree believe NBC is in a very strong posi- 
tion to repeat for a third season as the leader 

in prime time. "The key is how good is 

CBS's development," said Allbritton's 
Cookerly. The network, he noted. tried un- 

successfully last season to address the 8 to 9 

p.m. time period, where it is generally ac- 

knowledged it has big troubles across the 

board. CBS has again addressed that time 

period aggressively. "They are kind of the 

swing in this whole thing," he said. As for 
ABC, Cookerly cited new shows as Hooper - 
man, from Steven Bochco and Terry Louise 
Fischer, Max Headroom and the new Dolly 
Parton variety hour as having strong poten- 
tial. "As to how it will work," he said of 
ABC's new schedule, "I have guarded opti- 
mism." But, he noted, "I had guarded opti- 
mism last year as well. I think [all the ABC 
affiliates] thought we'd do a little better than 

we did." O 

Mini -series plans. The three television networks have annnounced plans for a minimum 

of 10 mini -series totaling almost 50 hours of programing in the 1987 -88 season, and 

several more are likely to be announced in the months ahead. The trend toward shorter 

mini -series continues next season as half of those announced are only four hours in 

length. 
The longest announced to date is eight hours, NBC's James Clavell's Noble House, 

from De Laurentiis Entertainment Group. NBC has also announced three other mini -series 

for next season including: Poor Little Rich Girl: The Barbara Hutton Story, five hours, 

from ITC Productions; The Ballad of Mary Phagan, four hours, from Orion, and Mario 

Puzo's The Fortunate Pilgrim, four hours, from Carlo and Alex Ponti. 

At CBS the mini -series in production for next season include: Echoes in the Darkness, 

based on the best seller from Joseph Wambaugh, five hours, from New World; Kenny 

Rogers as "The Gambler" III, four hours, from Lion Share Productions, and Windmills of 

the Gals, four hours, from Michael Viner. 

At ABC, the three announced entries for next season include: Napoleon and Josephine: 

A Love Story, six hours; Elvis and Me, four hours, and Omrssis, five hours. 

The networks have regularly scheduled only four movie slots at the start of next season, 

compared to six a year earlier. But that is not expected to have a dramatic effect on the 

output of made -for -television movies for several reasons, including less and less network 

reliance on theatrical product for their movie windows. Also, ABC will add a second movie 

slot on Monday, after Monday Night Football has run its course next season. The network 

said it was ordering 23 made -for -television movies this year, the same as last season. 

Among the titles are Family Reunion, based on the network's critically acclaimed series 

from the mid -1970's Family. 
NBC says it has ordered more than 30 for next season, and may order more, compared 

to the 40 it aired this past season. Among next season's titles are Eight is Enough: 

Reunion, and several more Perry Mason movies. 

CBS executives in charge of made -for -television movie production could not be 

reached at all, but published reports indicate that the network plans more than 30 made - 

for-TV movies this year, despite cutback in movie slots. 
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The board of directors of NATPE International unanimously voted 

to cancel the organization's plans to hold its annual program confer- 

ence in Miami in 1990 and 1991, barring the repeal of the state's new 

advertising tax law. Association executive director Phil Corvo said 

that NATPE is currently getting dates from "six or seven" cities to 

replace Miami. Corvo said that roughly $10 million can be generat- 

ed by a NATPE programing convention for a city, based on atten- 

dance of 7,500. 
Paramount said last week that it will produce 50 more episodes 

of Webster through Paramount Network Television for its debut in 

syndication in 1988. Webster ran for four seasons on ABC before its 

cancellation this year. Lucie Salhany, president of Paramount Do- 

mestic Television, said that the extra episodes of the series will give 

stations the opportunity to strip 26 weeks worth of episodes without 

a repeat. The 50 additional episodes will be part of the overall cash 

deal on the show Webster is cleared in 145 markets. 

Group W Productions reports that it has achieved coverage of 

80% of the country with The Wil Shriner Show. There are now 90 

stations in the lineup, cleared on a cash -plus -barter basis. In the top 

10, clearances include wNBC -ry New York, KHJ -Tv Los Angeles, WMAO- 

TV Chicago, Krw-ry Philadelphia, KPIx(rv) San Francisco, wez -ry Bos- 

ton, wxyz -ry Detroit, KDFI -TV Dallas, wac -Tv Washington and WKYC -TV 

Cleveland. 
Syndlcast Services says that Slim Cooking, the daily half -hour 

cooking show hosted by Richard Simmons, is a go for next fall. 

Clearances total 36 stations covering 43% of the country. The show 

is cleared on a barter basis with three minutes for Syndicast and 

three minutes for stations. 
America's Business, the financial news show produced by FNN 

subsidiary Century Business Productions, and syndicated by 

FoxlLorber Associates, ended its brief run in syndication as of May 

18. The show, cleared on 36 stations, was designed to fill the void 

created by the exit from the marketplace of Buena Vista Television's 

Today's Business. 
USN reports that The AIDS Connection: An All Night Dialogue 

has been cleared in 125 markets covering 85% of the country. The 

program, airing on July 24, will deal with the problem of AIDS now 

confronting young Americans, 18 -34, the age group considered 

most vulnerable to the disease. The program is five hours long. 

AGB Television research reports that it has signed D.L. Taffner for 

its National Audience Measurement Service, making Taffner the sec- 

ond syndicator to sign up for the service. International Advertising 

Sales was the first company to sign up. 

Blair Entertainment reports that it has cleared Fan Club, the 

first -run weekly interactive show hosted by Mitch Gaylord that puts 

fans in direct contact with stars, in 60% of the country. Recent clear- 

ances include wxIA -ry Atlanta; wcco -Tv Minneapolis; xMOV -w St. 

Louis; wrNH -TV Hartford, Conn.; wKRN -TV Nashville; wrvo(rvl Raleigh, 

N.C., and wvEC -Tv Norfolk, Va. Fan Club is distributed on a barter 

basis with three -and -a -half minutes for stations and three minutes 

for Blair. 
All American Television has agreed to sell the barter time in a 

package of Vestron Films and All American acquisitions being sold 

under the banner All American Feature Theater. The Vestron mov- 

ies, distributed by Vestron Television to 60% of the country so far, will 

begin in July with "Ghoulies," "Trancers" (September), "Re- anima- 

tor" (November), and "Troll" (February). Movies acquired by All 

American will appear in alternating months, beginning with "Boy 

and His Dog," in August. All of the movies are cut to two hours with 

11 minutes for All American and 13 minutes for stations. All Ameri- 

can also recently agreed to represent World Event Productions for 

barter sales of the animated Saber Rider, now cleared in 65% of the 

country. 
Orbis Communications says that Matchmaker, the half -hour 

game show strip hosted by Los Angeles disk jockey Dave Hull, is 

now a firm go with 52 stations covering 48% of the country. Barter 

distribution of the show gives stations three -and -a -half minutes of 

advertising and Orbis three minutes. There are 26 weeks of first -run 

episodes and 26 weeks of repeats. 

LBS Communications in association with The Gaylord Produc- 

tion Co. is offering stations Bonanza. -The Next Generation, a two - 

hour, first -run movie, for January 1988. Lome Greene and Dirk 

Blocker (son of the late Dan Blocker, "Noss" in the original series) 

will star in the movie. David Dortort, creator and executive produc- 

er of the original Bonanza series, will be executive producer of the 

film. 
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