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Record -breaking MIPCOM expected 
Annual international TV programing 
show should break attendance and 
exhibitor records in Cannes 

With Western Europe spending well over 
$800 million on U.S. programs this year, 
more than half the estimated $1.3 billion 
worldwide pie for American syndicators, 
the rapid growth of the fall international 
program fair opening in Cannes, France, 
later this week should be of little surprise. A 
tiny home video show when it began earlier 
this decade, the little sister to Cannes's MIP - 
TV in the spring has grown large indeed. 
The Oct. 14 -18 MIPCOM, which last Octo- 
ber drew more than 4,000, this year has a 
record number of preregistrants and 20% 
more exhibits in an expanded floor space at 
Cannes's Palais des Festival. 

Some six dozen American exhibits will 
count among the stands, with Paramount 
and independent Reeves Entertainment on 
the exhibit floor for the first time, along 
with British producers Granada TV, York- 
shire TV and Polygram Music Video, and 
another two dozen first -time exhibitors. 

This year's market will also be the first 
for many of the 100 European independent 
producers joined under an umbrella exhibi- 
tion of the Common Market -supported 
EuroAim project. 

Expected to have little, if any, effect on 
this year's program market was the lengthy 
U.S. TV writers' strike earlier this year. 
Despite delaying the start of the new season 
in the States, the pre- existing lag in film lab 
delivery of shows to foreign outlets will 
leave any slowed distribution imperceptible 
to their audiences. One noticeable result of 
the strike, however, may be American pro- 
ducers working on shortened network sea- 
sons having fewer episodes to sell overseas. 

The formal presence of Hollywood major 
Paramount on the exhibit floor for the first 
time is not necessarily a validation of the 

show's importance, argued international 
sales head Bruce Gordon. But the degree to 
which MIPCOM has become the fall exten- 
sion of the still larger spring MIP -TV seems 
clear. According to Gordon, two -thirds of 
the Paramount clients on hand at MIP are 
expected at MIPCOM. 

Another first -timer at this year's show 
will be a man with his own library to sell - 
Ted Turner. Turner is hosting a cocktail re- 
ception Monday evening, Oct. 17, for the 
1990 Goodwill Games and to celebrate the 
launch of Turner Network Television in the 
U.S. (BROADCASTING, Oct. 3). Turner In- 
ternational, in addition to its extensive 
MGM and RKO libraries, has heading up its 
sales lists the new TNT co- production A 
Man For All Seasons, starring Charlton 
Heston. Turner is also offering home video 
products through its newly formed subsid- 
iary, Turner Home Entertainment Interna- 
tional, with programs including Cold Sassy 
Tree with Faye Dunaway and the TNT biog- 
raphy of entrepreneur Donald Trump. 

The Columbia Pictures International TV 
contingent will be headed this year by Ex- 
ecutive Vice President Arnold Messer, who 
will be selling the new show Angels '89, 
a one -hour Fox Broadcasting action -drama, 
along with the animated half -hour Slimer 
and the Real Ghostbusters and NBC's one - 
hour drama Something Is Out There, hour 
drama Trackdown and two -hour dramas The 
Diamond Trap, Higher Ground, Intrigue 
and Police Story. 

Among the large independents attending, 
Vestron TV's offerings will include the new 
CBS series Dirty Dancing, as well as the 
live concert special derived from the film, 
while Viacom will have its new ABC com- 
edy Roseaun. Republic Pictures will have 
the new reality program On Trial and new 
made -for -TV movie Liberate. Reeves En- 
tertainment will focus sales efforts on the 
new The Home Show and Life's Most Ernbar- 
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rassitty Moments. 
CBS Broadcast International will have 

the half -hour Katts and Dog, and the ani- 
mated children's Raggedy Ann and Andy, as 
well as 30 episodes of The Twilight Zone 
and the mini -series The Rebellion of the 
Hanged. NBC will be on hand, as will ABC 
Distribution, with the two -hour TV movie 
Ladykillers and animated children's series 
The Timberwood Tales. Capcities /ABC- 
owned cable sports channel ESPN will also 
exhibit, offering its U.S. sports programing 
material, as well as non -ESPN material it 
distributes on an international basis, includ- 
ing National Hockey League games, indoor 
soccer and karate. 

Expect an announcement from Henson 
International at the start of the show on three 
new joint ventures with Japan's NHK, and 
on the company's stand, library additions 
including British animation special RARG, 
I 3-episode animated series Charlie Chalk 
and five Danish features from producer Met- 
ronome, in addition to the 13 half -hours of 
Ghost of Faffner Hall being co- produced 
with Britain's Tyne Tees Television. 

Orbis Communications will offer the 
weekly Public PeoplelPrivate Lives. and in 
the nonfiction category, five weekly half - 
hours of World Monitor and specials Un- 
authorized Biography and Final Report. 
Weintraub Screen Entertainment's recent 
product offerings include feature films 
Fresh Horses, My Stepmother is an Alien 
and The Karen Carpenter Story. 

ITC, with Entertainment Group President 
Jerry Leider attending, will add the new 
four -hour mini -series Onassis: The Richest 
Man in the World to its mini -series package 
and will also have the one -hour musical 
variety special A Musicala Celebration. 

Music programing distributor Radiovi- 
sion International will be pitching the Am- 
nesty Tour concert program and will be 
detailing a joint venture with the Soviets for 




