
TOP OF THE WEEK 

In- house warming 
It became clear last week that ABC and CBS are both making serious attempts to 
catch up to NBC in in -house program production, seen by all three as an important 
supplemental revenue stream to advertising sales. NBC Productions, which geared 
up several years ago under the direction of John Agoglia, has four comedies, seven 
dramas, three movies and one mini -series currently in development for next season. 
Beside the additional potential revenue those shows could generate for the network, 
they could also contribute to the development of a sixth night of series programing 
on NBC (Sunday is the prime candidate), which the network is considering for next 
season. That is something NBC has not done in over 25 years. Brandon Stoddard, 
who resigned as president of ABC Entertainment last week, will resume his role as 
head of the network's in -house production unit, ABC Circle films, which he headed 
earlier, and expand its operations to produce series as well as television movies (no 
theatricals) and mini- series. Circle Films has only produced one series up to this 
point -Moonlighting, which is currently on hiatus. "I've always been convinced that 
an undertaking like this would be an essential component of the future success of a 
network," Stoddard said last week. At CBS, Norman S. Powell took over as vice 
president, CBS Entertainment Productions, one year ago with a mandate to get the 
network back into series production. In addition to the 10 or 12 made -for -television 
movies CBS will do in house next season, three pilots are in the hopper, including 
two drama pilots and a reality pilot from Arnold Shapiro. 

program development presentation last 
week (see story, page 40). 

John Sias, president, ABC Television 
Network Group, downplayed the timing of 
last week's developments. "Brandon Stod- 
dard isn't going away," he stressed, indi- 
cating the outgoing program chief will have 
considerable input in evaluating this year's 

prime time pilots in the coming weeks. 
The timing of the announcement last 

week was in large part dictated by Stod- 
dard, who, in a private meeting with Capci- 
ties chairman Thomas Murphy, stated his 
desire to step down at the earliest possible 
moment. According to Sias, after assessing 
the situation, Murphy simply decided it was 

"better to move on it." 
Last week, industry insiders said Stod- 

dard made no secret of the fact he was 
unhappy in the job and was looking forward 
to getting out and back into day -to -day pro- 
gram production. At the development pre- 
sentation to advertiser agencies last week 
Stoddard opened with the question, "Why 
is this man smiling ?" referring to himself, 
reported Steve Grubbs, senior vice presi- 
dent, national broadcast buying, BBDO. 

NBC Entertainment President Brandon 
Tartikoff, commenting on Stoddard's de- 
parture last week, observed that Stoddard 
was offered the post long before he finally 
accepted, and had "resisted it for many 
years. I don't know that he was ever fully 
committed to the job," in terms of the 
tremendous time commitment required and 
the many frustrations that come with the 
territory, he said. 

Tartikoff added that he thought Stoddard 
brought "class and dignity to the job, and 
started programing again to the young ur- 
ban audience" that had traditionally been 
the network's core audience. In a phone 
conversation he had with Stoddard last 
Wednesday (March 22), Tartikoff reported: 
"He sounded a lot happier today," corn - 
pared to a month earlier when the twc 
shared a podium in New York discussing 
problems associated with network program- 
ing. "It was clearly getting to him," Tarti- 
koff said. E 

Hollywood prepares for networks' deregulatory push 
Battle over programing and 
ownership rules heating up 
as networks and Hollywood 
vie for ears in Washington 

A major public policy debate may soon 
sweep Washington as the three television 
networks advance their deregulatory agen- 
da, which includes repeal of the FCC's 
financial interest and syndication rules and 
the network -cable crossownership rules. 
ABC, CBS and NBC's ambitions to see 
those regulations eliminated pits them 
against the motion picture and independent 
television industries. The syndication com- 
munity also has a stake in preserving fin - 
syn. The fin -syn rules prohibit the networks 
from investing in most of the programing 
they air and from getting into the syndica- 
tion business. 

"There is no doubt this is heating up," 
says one observer close to the fray, al- 
though both Hollywood and network offi- 
cials deny it is a "live issue." Neverthe- 
less, in April, Motion Picture Association 
of America President Jack Valenti will an- 
nounce the formation of a new coalition of 
studios, syndicators, independent broad- 
casters and others that will counteract what 
sources describe as a "clever and impres- 
sive PR campaign" on the part of the net- 
works to sway public opinion. 

Such was the case when network officials 
talked with reporters several weeks ago to 
convey their view that the rules are outdat- 
ed and put them at a disadvantage when 
trying to compete with the likes of Time 

Inc. and Warner Communications, whose 
merger would make them the largest media 
and entertainment company in the world 
(BROADCASTING, March 13). 

A source close to the MPAA camp cred- 
its the networks for their effort over the last 
18 months in "telling the world" that their 
market share has diminished and that the 
landscape has changed immensely since 
1983, when the parties battled ferociously 
over fin -syn until the FCC withdrew its 
proposal to abolish the rules. 

Also, the Program Producers and Distrib- 
utors Committee, which was a key partici- 
pant in the first fin -syn fight, has been 
reactivated and is preparing to block the 
networks' initiative. Spearheaded by Ralph 
Baruch, former Viacom chairman and cur- 
rently chairman of the National Academy of 
Cable Programing, PPDC will work closely 
with MPAA. "There are still only three 
networks which can cover 99% of the coun- 
try," says Baruch concerning network ar- 
guments that the landscape has changed. 
Moreover, Baruch points out that they re- 
main profitable. "The networks' advertis- 
ing revenues increased from $8.5 billion in 
1987 to $9.5 billion in 1988." 

Congress directed the networks and Hol- 
lywood to settle this at the bargaining table, 
but over the years the talks proved fruitless. 
Then last fall, the negotiations picked up 
and they began meeting on a regular basis. 
Another session is scheduled for April 4. 
"We remain hopeful that the negotiations 
will produce a compromise agreement," 
said one network official. But reports out of 
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those talks have not been encouraging, and 
many observers feel the issue will wind up 
at the FCC and eventually on Capitol Hill. 

The Hollywood contingency contends 
the networks are not bargaining in good 
faith. Rather, they say the networks are 
biding time until they see how the new FCC 
is constituted and may pursue the initiative 
there. Up to four new commissioners coulc 
be making policy by the end of the year. 
and the networks are anticipating appoint- 
ments that will be more receptive to fin - 
syn, says the motion picture industry con- 
tingency. 

But network officials scoff at those 
claims. They say it is Hollywood that re- 
fuses to discuss the "main issues." Twc 
weeks ago NBC's Bob Wright, presiden 
and chief executive officer, was reported tc 

have said that if the negotiations do no 
produce an agreement by the end of the 

third quarter, the networks will seek anoth 
er course. Later, however, Wright dis 
tanced himself from that report in a state 
ment issued to BROADCASTING. 

"Nothing has changed. I have ever 
hope the negotiations will be fruitful," sail 
Wright. "We intend to continue our good 
faith efforts to resolve this at the negotiat 
ing table in accordance with the wishes o 
Congress. Furthermore, whatever steps an 
taken will be agreed upon by all three net 
works." 

Also on the table is the issue of in-housi 
production. The networks signed consen 
decrees with the Justice Department tha 
restrict the amount of in -house progran 




