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Cincinnati sports coverage 
Sports Channel has reached an 
agreement to carry the Cincinnati Reds in a 
three -year agreement that begins this 
year. The Reds games will be the foundation 
of the newly launched SportsChannel 
Cincinnati regional sports network, which 
premieres April 1. SportsChannel Ohio 
operates in the northern part of the state and 
carries the Cleveland Indians and 
Cavaliers. The new service will serve the 
southern and western portions of the 
state, as well as systems in Kentucky, 
Tennessee, Indiana and portions of West 
Virginia, Mississippi and North Carolina that 
are strong Reds territory. The total 
potential reach will be four million cable 
homes. 

SCC will carry 30, 35 and 40 games, 
respectively, in '90, '91 and '92. It will be a 
"moderately to lower" priced regional, 
SCA said. Service provides link between 
SportsChannel services in Chicago and 
Cleveland, giving SCA a strong presence in 

Midwest. 

More Midwest sports 
Prime Network will launch Minneapolis - 
based Prime Sports Network -Upper 
Midwest regional cable sports service, 
by late winter or early spring, using 25 NBA 
Timberwolves games as a "foundation," 
said Prime Vice President Bob Thompson. 
The partnership comprises affiliates of 
Paragon Cable, TCI, Continental 
Cablevision, King VideoCable Co. and 
Hubbard Broadcasting, the last of which 
holds the rights to eight of its own 
Timberwolves games and will provide 
production expertise. Thompson said 
TCI- Daniels -owned Prime expects strong 
Upper Midwest viewer interest in Big 10 
and Big Eight sports to be shared by other 
Prime regionals in Indianapolis and 
Denver. Midwest Sports Channel, which 
holds regional cable rights to Minnesota 
Twins baseball through 1992 and to 
Minnesota Northstars hockey through 
1991, already claims about 330,000 basic 
subs there. Midwest (wholly owned by 
Midwest Communications) also signed two - 
year contract for access to 
SportsChannel America programing last fall. 

Growing pay per view 
Scientific Atlanta has joined Tele- 
Communications Inc., Continental and 
CableLabs as the fourth corporate 
sponsor in Eidak Corp., which is developing 
an anti- taping technology that is seen as 
a key to the growth of pay per view. 

Those four companies will hold a 27% 
equity stake in Eidak. Previous corporate 
investors put in $1.5 million each. 

Eidak President Dick Leghorn said, 
"This investment assures compatibility of the 

Eidak system of copy protection with S- 
A's B -MAC encryption system for satellite 
transmission." 

Pizza Hut's cable support 
Pizza Hut and the National Academy of 
Cable Programing are teaming together to 
help push April as National Cable Month. 
The joint promotion is valued at $7 million. 

Pizza Hut will produce a 30- second 
spot, featuring a product promotion and 
NCM, and it will buy time on seven cable 
networks. It will also create and produce 
discount coupons to be placed in bill 
stuffers. Pizza Hut will also feature the NCM 
calendar in an April co -op campaign that 
will reach 25 million households and be on 
20 million Pizza Hut placements. 

The 17 networks who have their own 
nights during NCM will carry the Pizza Hut 
spot. Pizza Hut will also be included in a 
generic NCM spot that will be distributed for 
use by more than 50 cable networks. 

In addition, CableData and American 
Express will offer cable operators an 
insertion discount for the bill stuffier 
coupon. 

Separately, Pizza Hut and Nickelodeon 
have teamed up in a multimillion -dollar, 
multiyear marketing venture, the largest 
sponsorship deal ever for the network. Pizza 
Hut will have "an active role" in 
Nickelodeon's new magazine, to be 
launched in May, developing premiums 
and promotions for specific programs and 
participating in channel special events, 
as well as running commercials on the 
network. 

The new Nickelodeon magazine will be 
distributed at the nation's 6,000 Pizza Huts, 
and the restaurant will also be a 
presenting sponsor of Nickelodeon Studios, 
part of Universal Studios, in Orlando, Fla. 
Pizza Hut will also co- sponsor a 20 -city May - 
October audition tour. 

VISN board 
Tele- Communications Inc. has made a 
several -million -dollar commitment to be a 
charter incorporator of the Vision 
Interfaith Satellite Network. The VISN board 
expects other MSO's that helped to 
initially fund the service - Jones, Post - 
Newsweek, TKR, Heritage and UA -will 
also become charter members by 
increasing their initial investments. VISN 
said the total group will commit between $5 
million and $12 million. The quicker the 
service reaches a break -even point, the less 
money will be needed, VISN said. 

Companies signing on as charter 
incorporators will be part of VISN Group 
Inc., which will have no equity interest in 
VISN. VISN will continue to be run by the 
National Interfaith Cable Coalition, made 
up of representatives of the 22 faith groups. 

The operator financing will mean an 
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expansion of VISN affiliate sales and 
marketing staff, VISN said. It will also 
better position the network to sell 
advertising, it said. 

Zappa -ing FNN 
FNN has new a correspondent, per se: 
rock musician Frank Zappa, who is curréntly 
touring Eastern bloc countries to meet 
with officials concerning his own business 
ventures. 

FNN said Zappa is interviewing 
business and government officials (he's met 
with Hungarian President Vaclav Havel) 
and portions of those interviews will be 
carried on FNN in early February. Zappa 
will also be visiting Yugoslavia and Russia, 
FNN said. There are negotiations for 
Zappa to do a whole week -long series of 
reports, based on his interviews. 

Zappa has previously appeared on 
FNN and also is an avid viewer of C -SPAN, 
according to that network. He was one of 
a number of viewers profiled in a book 
published by C -SPAN last year. 

Court network 
Rainbow Programing plans to launch a 
new cable service, In Court, in September, 
which will focus on judicial and legal 
issues. It will provide live coverage of 
various courts in 44 states which permit 
such coverage, commentary from legal 
experts, news of trials around the world, 
profiles and interviews with prominent 
judges and lawyers, and legal advice 
consumer call -in shows. Weekend 
programing will include the week's 
highlights as well as "movies and television 
classics featuring courtroom dramas." 

Rainbow said it expected TOI, Century, 
Adelphia and Lenfest to be charter affiliates. 
The companies together serve 15 million 
basic subscribers. The service will be 
offered to operators "at minimal cost," in 
the several penny range, when taken with 
other Rainbow services. In Court will sell 
advertising, but at natural breaks in the 
proceedings. 

Sharon Patrick, president, Rainbow 
Programming Holdings, said when Long 
Island News 12 has covered courtroom 
proceedings, viewers have shown strong 
interest. That experience, plus the 
syndicated success of courtroom shows, 
provided the impetus for Rainbow to 
launch the channel. 

Super cops 
Prime Ticket and Sunshine Network will 
carry Super Police Bowl I, football game 
between Los Angeles and Miami police 
departments, with proceeds going to 
benefit local children's charities in each 
locale. The Feb. 3 game will be seen Feb. 
4 at 4 p.m. 




