
POSNER HOPES TO BE SOVIET TV OWNER 
Commentator, often seen on American TV, is one of group of investors 
hoping to be allowed to run independent network 

Vladimir Posner, the commentator 
on Soviet television who frequent- 
ly delivers his views in his Ameri- 

can- accented English on American tele- 
vision, appears to be on his way to 
becoming part owner of what would be 
the first independent television network 
serving the Soviet Union. "It's going to 
happen," he says of the network pro- 
ject. "I'd say by the end of 1990." 

Posner, who was in Washington as 
part of the Soviet Gostelradio contingent 
covering the summit, disclosed plans for 
the television network while speaking at 
a symposium of the Center for Strategic 
and International Studies. His topic was 
"New Electronic Media Horizons in the 
Soviet Union," but it was not generally 
known that he had one of those horizons 
in his personal sights. 

Posner did not identify anyone else in 
his group. He said only that it includes 
30 people "from different walks of 
life." He said the group "will look for 
joint ventures." And he said he had 
been approached by "powerful Ameri- 
can organizations" who expressed an 
interest in the project, but he did not 
identify them either. Posner said he had 
advised the Americans there would be 
"no quick return." Still, he said, they 
plan to visit Moscow in two weeks to 
discuss the matter. 

Posner said there is a need for an 
independent television service. The state 
service offers on its three channels enter- 
tainment that he finds to be less than 
exciting and advertising that is not well 
done and often promotes products not 
available to viewers - Japanese electron- 
ic products that are sold only for hard 
currency, which few Soviet citizens pos- 
sess. But he said perestroika has led to 
two developments. 

One is the emergence of some 3,000 
unlicensed cable television systems, all 
of them small, most of them master an- 
tenna television operations' limited to a 
single apartment house, that offer mov- 
ies and home video including "home - 
produced pornography." 

The other development is the pay tele- 
vision service many of those systems 
offer, with menus loaded with Soviet 
and Western movies. And while the av- 
erage Soviet citizen earns 250 rubles a 
month, Posner said some 100,000 de- 
scramblers needed to watch the pay 
channel are rented at 12 rubles a month. 

Posner said his group is considering 
"a satellite -based system," perhaps 
with a television tower in Moscow, to 
serve the capital city and its surrounding 
region, where 25 million people live. As 
for the availability of dishes, Posner said 
TVROs are being produced in the Soviet 
Union. And although the price -3,500 
rubles -seems high, considering the 
earning power of the average citizen, 
Posner said that "tons of rubles have 
been salted away" by individual citi- 
zens. The dishes, he said, "will be 
snapped up." 

There are no restrictions on home 
dishes in the Soviet Union. "We have 
nothing like the FCC," Posner said. 
"There are no rules to control this." A 
"so- called media law is being debated," 
he said. But we don't know if it's to 
protect the media and the audience, or to 
control the media and the audience." 

Posner expressed confidence the in- 
dependent television network could 
succeed, once on the air, offering pro- 
graming desired by Soviet citizens -he 
talked of Western programing and co- 
productions -and operating as at least 
a quasi- form of pay television. Own- 
ers of 50 million television sets would 

be asked to pay 40 rubles a year. That 
would produce a theoretical total of 
two billion rubles. Posner said there is 
a division of opinion within his group 
as to whether it should accept advertis- 
ing. Some in the group would. Others, 
he said, caution against becoming "de- 
pendent" on advertising, fearing it 
could become "counterproductive. " 
Posner indicated he is in the latter 
group. "I think advertising is fine as 
long as it is not the primary source of 
support, and serves a purpose," he 
said. He indicated he meant a purpose 
other than earning money. 

The problem would be in getting the 
network on the air. Posner said the 
group needs "a lot of rubles" but that an 
article in the press about the project led 
to a number of offers of financial assis- 
tance. But it is hard currency that would 
be needed to buy the necessary equip- 
ment. That is the problem. And that is 
where joint venturers would come in, 
including, presumably, "the powerful 
American organizations" he mentioned. 

What would the new venture in capi- 
talism in the Soviet Union be called? 
"People's Television," Posner said, 
grinning broadly. -LZ 

PANDORA'S BOX OFFICE 

Vestron Television has sold North 
American TV rights for its library 
of 160 feature films, plus specials 

and series, to Paris -based distributor 
Pandora Group. Principals at both com- 
panies declined to comment on the 
deal's dollar value. 

Among Vestron's films are "Dirty 
Dancing," Arnold Schwarzenegger's 
"Red Heat," Madonna's "China Girl" 
and a pair of John Sayles features. The 
company currently has in domestic syn- 
dication three feature film packages - 
already sold to pay and basic cable, as 
well as pay -per -view outlets -along 
with a limited number of specials and 
series. 

Pandora President and Chief Execu- 
tive Officer Christian Bourguignon told 
BROADCASTING from Paris last week 
that the firm, formed in 1982 and backed 
by leading European and U.S. banks, as 
well as Luxembourg media conglomer- 
ate CLT, will now take over distribution 

of the library in the U.S., hiring a new 
sales head in a New York. 

Vestron retains international rights to 
the library, although in some territories, 
such as the UK, those rights and other 
Vestron assets have been sold to third 
parties. 

Pandora has an existing library of ap- 
proximately 1,000 titles, including CBS 
TV mini -series I'll Take Manhattan, 
Mistral's Daughter and Dadah is Death, 
along with U.S. theatrical releases such 
as "Three Days of the Condor" and 
"Serpico." The company maintains a 
program acquisition arm in Los 
Angeles. 

Bourguignon said the Vestron acquisi- 
tion will round out the company's distri- 
bution activities, which until now have 
been worldwide with the exception of 
the U.S. He added that the company will 
continue to acquire selected properties, 
looking for worldwide or more limited 
international rights. -MS 
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