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Co., a subsidiary of Advanswers Media 
Programming. "To see Poland play Yu- 
goslavia is not going to be a big number 
nationally." 

Schulman added that the climate for 
TV sports is not exactly right for buying 
multi -million dollar packages. "There's 
no worse timing for a network to be 
looking at a new sports property right 

now," he said, noting that with the ex- 
ception of NBA basketball on NBC, the 
sports marketplace is exceptionally soft. 

Negotiations for the U.S. TV rights to 
the 1994 World Cup will begin next 
month and should be completed by June 
1991, according to Jeffrey R. Bliss, vice 
president and chief marketing officer of 
the World Cup '94 Organizing Commit- 
tee. He said it is expected that about 40 
of the - w- will air live in the U.S., 
with 8 to 11 of those games being deliv- 
ered via a broadcast network. U.S. ne- 

gotiations might be tied to those for the 
Canadian TV rights, he added. 

All 52 games will be televised and 
produced for international distribution, 
said Bliss, adding that the EBU is a 
welcome host broadcaster because of its 
experience in producing the games. 

The 1994 World Cup games will take 
place at a variety of venues nationally. 
FIFA's plans call for the selection of a 
maximum of 12 venues representing all 
geographic areas of the U.S., to be de- 
cided by late 1991. -tle 

SYNDICATION MARKETPLACE 
Television Program Enterprises' Preview: First Look at the 
New (formerly Preview: The Best of the New) picked up a 
key 7:30 p.m. (ET) prime access upgrade (previously at 3 
p.m.) from WBZ -TV Boston, in addition to KDFW -TV Dallas 
(at 4:30 p.m. CT) and WJZ -TV Baltimore (at 12 a.m. ET). 
Following the November sweeps, Preview is at a critical 
crossroad with scarce access clearances and acknowledged 
$25 million first -year budget, making rumored pitch for 
WNBC -TV New York's 7:30 p.m. (ET) slot (see story, page 
59) all the more important to its future viability. The up- 
grades on WBZ -TV (effective Dec. 24) and KDFW -TV came as 
a result of vacancies on the Westinghouse -owned stations 
due to the cancellation of Group W- produced Evening Maga- 
zine. In Baltimore, Preview fills Entertainment Tonight's 
(from Paramount Domestic Television) midnight slot, so ET 
could be moved into Evening Magazine's 7 p.m. slot. 

LBS Communications has pronounced an early 1991 -92 firm 
go for Fmnily Feud, the three -year -old syndication revival 
hosted by Ray Combs. During the past two months, the game 
show has secured upgrades or new clearances on WCAU -TV 

Philadelphia, woz -TV Boston, WXIA -TV Atlanta and wsvN -Tv 
Miami, in addition to smaller markets where rookie first -run 
game shows have been failing in early fringe and access 
slots. LBS also said it has already received renewals from 
WRC -TV Washington, WFAA -TV Dallas, KOMO -TV Seattle, 
KGGM -TV Albuquerque and KHQ -TV Spokane. Family Feud 
currently counts 110 client stations, representing 85% cover- 
age of the U.S. 

In securing the recent addition of Tribune Co. -owned KTLA -TV 
Los Angeles, Samuel Goldwyn Theatre, a 14 -title film pack- 
age that counts 18 Oscar winners and 57 Academy Award 
nominees, has brought its clearance lineup to 125 stations 
(80% coverage) and 19 of the top 20 markets. Samuel 
Goldwyn Television is making the package available for fall 
1991 on even six -minute national and local barter splits per 
each hour. Classic features include "South Pacific," "Okla- 
homa," "The Secret Life of Walter Mitty," "Guys and 
Dolls" and "Pride of the Yankees," and the colorized 
premieres of "The Bishop's Wife," "The Hurricane," 
"The Westerner" and "The Cowboy and the Lady." KTLA- 
TV joins sister Tribune independent wPIX -Tv New York, 
among other major market stations WPWR -TV Chicago, WTXF- 
TV Philadelphia, KRON -TV San Francisco, WCVB -TV Boston, 
WXYZ -TV Detroit and WJLA -TV Washington. 

Twentieth (Fox) Television announced that Vice President 
Joseph F. Greene, a 23 -year syndication sales executive with 
the Los Angeles -based division, will be leaving the company 
at the end of the year to become an independent consultant. 
No replacement has been named. During his tenure, Greene 
was responsible for the marketing of M *A *S *H, one of the 
most successful off -network series launches in syndication 
history. Greene also handled the off -network sales of hour 
drama The Fall Guy and the sale of many 20th Century Fox 
feature film releases for syndication. 

Republic Pictures Domestic Distribution's The Cliffhanger 
Serial Sepcials, featuring B- serials "Zombies of the Strato- 
sphere" (with Leonard Nimoy of pre -Star Trek fame) and 
"The Crimson Ghost" (starring Clayton Moore of Lone 
Ranger fame), has added WNYW -TV New York, KCAL -TV Los 
Angeles and KTVI -TV St. Louis, to bring its station lineup to 
113 markets (representing 76% of the U.S.). The pair of two - 
hour specials, which originally were distributed to theaters 
throughout the 1940's as separate short features, have been 
edited together and colorized for individual broadcast win- 
dows starting in January 1991. Both serials are being offered 
to stations on 12 minute national/ 12 minute local barter 
splits. 

Group W Productions has confirmed that it will be expanding 
current weekly On Scene: Emergency Response franchise for 
daily stripping in fall 1991 ( "Closed Circuit," Dec. 3). 
Weekly half -hour, which focuses on heroic actions of rescue 
workers, premiered last September and is currently running 
in 125 markets. Terms of the deal are cash plus one minute 
barter. Strip format will be hosted by Steve Dunlop, formerly 
weekend news anchor and reporter for Newsl ire New York on 
WNYW -TV, while weekend host and executive producer Dave 
Forman will be field correspondent along with Katrina Dan- 
iel, a veteran reporter from WTVJ -TV Miami. 

Blair Entertainment has signed WWOR -TV New York, KCAL - 
TV Los Angeles and KRON -TV San Francisco to its new 
weekly reality -based action series, Stuntmasters. Those sign- 
ings give Blair all top five markets- wPwR -Tv Chicago and 
WGBS -TV Philadelphia are already sold -and a total of 72 
markets, representing approximately 60% coverage of U.S. 
Weekly hour, set to launch in April 1991, is being offered on 
even 61/2- minute local/national barter split. 
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