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NBC PITCHES TEEN PROGRAMING BLOCK OVERSEAS 
'Saved by the Bell' and 'Guys Next Door' are being sold abroad by NBC International, 
which is introducing 'Guys' internationally for first time at Monte Carlo TV market 

NBC's international sales arm, in 
search of new ways to place 
NBC -produced programs over- 

seas, is pitching foreign broadcasters a 

new teenage -targeted program block 
comprising two Saturday morning half - 
hour hits, Saved by the Bell and Guys 
Next Door. 

The two shows, respectively number 
one and three among U.S. teenagers, are 
being sold abroad by NBC International, 
which is introducing Guys international- 
ly for the first time at the annual Monte 
Carlo TV market beginning Sunday, 
Feb. 10. 

Saved by the Bell has been available 
internationally since fall 1989 and has 
been sold (but not aired) in France to 
Antenne 2, in Italy to RAI, in Australia 
to the Seven Network and in New Zea- 
land to TV3. 

According to Gary Wald, vice presi- 
dent and managing director of interna- 

tional marketing for NBC International, 
such niche programing offerings are an 
important complement to the network's 
catalog of higher -profile, mainstream 
product, which includes top -rated mini- 
series and hour dramas such as NBC's 
Shannon's Deal. 

Programs targetted to segmented audi- 
ences, such as the hard -to -reach, but 
much -sought- after, teenage demograph- 
ic, are often less costly for producers to 
make and buyers to purchase, but can 
gain better ratings among targetted 
viewers, he said. 

Wald, an ad agency veteran who also 
worked in international marketing and 
distribution for Sunbow Productions and 
LBS before joining NBC in January 
1990, also said he believes advertising 
markets in France, Canada, Australia 
and possibly Spain and Italy are sophis- 
ticated enough to support such special- 
ized programing with targetted ad buys. 

DISTANT SIGNALS 
World International Network, run by former MGM executive Larry Gersh- 
man, has signed a joint production and development deal for TV movies 

and mini -series with Dove Communications. 
Dove is associated with Dove Audio, producer- distributor of pre- recorded 

audiotape programs. Under the agreement Dove will produce the programs 
and control book publishing and audiotape rights, while WIN will have 
exlusive worldwide TV and video rights. Dove has a book division in 
association with Warner Books. 

The first project between the two is the four -hour Sidney Sheldon's Memo- 
ries of Midnight, which begins production in Europe next May and will air on 

Tribune broadcast stations next November. Projects in development include 
two -hour movie The Lost Angel, based on the Mary Higgins Clark Novel. 

Viacom has signed Those Guys International, makers of the CBS comedy 
Wish You Were Here, to an exclusive development and production deal 

with a focus on appeal to international, as well as domestic, audiences. Those 
Guys' principals, Bob Altman and Steve Bawol, said they expect to develop 
programs that can be produced overseas with budgets comparable to current 
European license fees and meeting European Community quotas. 

The company, which produced Wish You Were Here in association with 
Viacom, shot the sitcom on location in France, Hungary, Spain and Morocco 
in conjunction with France's Atlantique, Hungary's Novofilm and Spain's 
Ovideo. Altman was also a producer of the 1988 program The Street, a short- 
lived, experimental cop drama from Bob Pittman's Quantum Media. 

"Not enough programs focus on 
teens," said Wald. "[Broadcasters] are 
not effective in reaching them." In 
many countries, programers who do 
well drawing children with animated 
shows, do less well chasing teenage au- 
diences with local productions or inex- 
pensive music video shows with local 
hosts. "We're saying we have a differ- 
ent form of entertainment effective in 
reaching teens. It's not just videos and 
not just animation." 

Saved by the Bell, now in its second 
season and set for a third season at the 
network, airs Saturday at 11 a.m., and 
according to the network, won its time 
slot over network competitors by mar- 
gins of 117% and 66%. 

The show, which focuses on six teen- 
agers in California, began as Good 
Morning Miss Bliss, an NBC special in 
the summer of 1987, which was later 
produced as a series by NBC Produc- 
tions with actress Hayley Mills for the 
Disney Channel in 1988. The NBC -Dis- 
ney deal was unusual in that it represent- 
ed the first time a broadcast network had 
produced series programing for an ex- 
clusive cable run before its network air- 
ing. 

NBC was expected to regain exclu- 
sive rights to the program from Disney 
after two years, but the arrangement 
came to an end when Disney did not 
renew the sitcom beyond its initial 13- 

episode commitment. NBC, however, 
moved the show -minus actress Mills - 
to Saturdays with the new title and a 

new focus on the the students. Thirty - 
three episodes have been produced by 
Peter Engel Productions in association 
with NBC Productions. 

Guys Next Door, which follows Saved 
by the Bell on Saturday at 11:30 a.m. on 
the NBC schedule, focuses on five 
youths who create a pirate TV station. 
The program, which combines music 
and comedy segments, includes original 
music videos of the show's five princi- 
pals, several of whom have toured with 
pop stars Michael Jackson, Madonna 
and Tiffany. -AM 
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