
much alike. Unlike Cox's plan, which 
relies heavily on statewide broadcast 
news operations, Hearst's will have its 
own "significant newsgathering capabil- 
ities. We will not be built on a broadcast 
base, which is not to say we won't want 
to work with broadcasters at all," he 

said, speaking from Los Angeles where 
he was trying to drum up support for 
Hearst's proposal. 

Hearst may have its work cut out for 
it. Cox Cable President Jim Robbins 
flew up to Continental in Boston last 
week to pitch Continental on its news 

channel. Continental, with 600,000 Cal- 
ifornia subscribers, has been thought to 
be in Hearst's camp, given the two com- 
panies' alliance in a planned New En- 
gland cable news service. "Any compa- 
ny would be foolish not to listen to both 
sides," said Hearst's Balboni. -ssr 

TCI, NBC, CABLEVISION CALL REGIONAL SPORTS TRUCE 
A!though a merger of their national 
sports services has hit a wall, 
NBC, Cablevision Systems, and 

Tele- Communications Inc. have man- 
aged to hammer out agreements involv- 
ing regional networks in San Francisco, 
Chicago, and Florida. TCI, NBC and 
Cablevision's ability to make the deals 
underscores what has reportedly been 
the primary stumbling block of merging 
the national services. Prime Network 
and SportsChannel America: reluctance 
to the terms being negotiated by Bill 
Daniels, who shares ownership of Prime 
with ICI, and other minority partners. 

"We are in regional sports with ICI 
and Liberty, and we are hopeful more will 
follow in sports with them, both on a 

regional and national level," said Marc 
Lustgarten, vice chairman at Cablevision. 

In Chicago, ICI has purchased a 25% 
equity stake in SportsChannel Chicago for 
an undisclosed amount, leaving NBC and 
Cablevision to equally split the remaining 
stake. Rainbow will continue as managing 
partner, and TCI has signed a long -term 
agreement to carry SC Chicago. 

In Florida, TCI has signed another 
long -term affiliation agreement to carry 

SportsChannel Florida, rival to Sunshine 
Network, which TCI and a host of other 
cable operators own. SC Florida will 
immediately be carried in TCI's 250,000 
cable homes in southern Florida, but no 
plans have been made to launch the ser- 
vice in the other 300,000 ICI cable sub- 
scribers in the rest of the state, according 
to Daren Miller, director of business de- 
velopment, Liberty Sports. Storer Ca- 
ble, owned and operated by ICI, picked 
up SC Florida several months ago. 

In San Francisco, as expected (see 
"Closed Circuit," June 10) Sports 
Channel Bay Area acquired certain as- 
sets, largely the programing, of Pacific 
Sports Network (Golden State War- 
riors), but no cash changed hands, ac- 
cording to one source. The new channel, 
called SportsChannel Pacific, will be a 

50 -50 venture between ICI's spin -off 
Liberty Media and NBC /Cablevision. 
Viacom, which had been a partner in 
PSN, is pulling out. Both Viacom 
(which had carried SCBA on its sys- 
tems) and TCI (which did not) have 
signed long -term affiliation agreements 
to carry SC Pacific, giving it reach into 
1.7 million households. 

The channel will be a hybrid basic /pay 
service in the Bay Area inner market, 
which covers 1.4 million homes. All pro- 
fessional teams-SCBA's Giants and A's, 
and PSN's Warriors -will be offered as 

scrambled pay product, while the rest of 
the programing will be a basic service. 

Cablevision's Rainbow Programing 
Holdings Inc. will be the managing part- 
ner, with SCBA's Mike Bair heading up 
the network. 

According to Tom Rogers, president, 
NBC Cable, the regional deals stand 
apart from a possible merger of the na- 
tional services SC America and Prime. 
"It indicates our desire to approach re- 
gional sports in partnerships that make 
sense," he said. 

Although the alliance breaks new 
ground, the biggest regional issue for 
Daniels has yet to be resolved. That is 
the continued existence of SportsChan- 
nel Los Angeles, which keeps Daniels's 
Prime Ticket from having the market all 
to itself. Sources say NBC is willing to 
give up on SCLA, but Cablevision, 
which is managing partner, does not 
want to lose its inroad into the Los An- 
geles market. oar 

CABLE REREG BILL BOGS DOWN 
enate floor action on cable reregulation legislation (S. 12), 
once expected this month, appears to be slipping until 

after Congress's August recess, according to both opponents 
and proponents of the controversial bill. The bill watchers 
attribute the slippage primarily to the plethora of more press- 
ing bills now demanding attention on the Senate floor. 

They also say S. 12's prime mover, Senator John Danforth 
(R -Mo.) has been distracted of late by his campaign to win 
confirmation to the Supreme Court of Judge Clarence Thom- 
as, who worked for Danforth in the Missouri Attorney Gen- 
eral's office and on Capitol Hill. 

The cable industry, which is adamantly opposed to the 
legislation, may also have a hand in the delay. The industry 
has launched an assault on the bill's retransmission consent 
provision that went public last week with ads in major 
newspapers. The effort got a boost from the Motion Picture 
Association of America, which sent an 18 -page letter to 
Commerce Committee Chairman Daniel Inouye (D- Hawaii) 
last Wednesday, outlining MPAA's continuing problems 
with retransmission consent. 

Senate Majority Leader George Mitchell (D- Maine), who 
controls the Senate's agenda, told the New England Cable 
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Television Association last Monday that there was still a 

possibility the bill could come up in July, but that nothing 
was definite. With Mitchell on the dais, National Cable 
Television Association President Jim Mooney took the op- 
portunity to blast retransmission consent. 

Mooney's theme carried over into the ads NCTA took out 
in the Washington Post, New York Times and Boston Globe 
that warned: "The TV networks will continue to transmit 
television for free. But they want to tax you 20% when you 
watch it on cable." 

In the real world, said Valenti, "retransmission consent 
repeals the compulsory license." The general counsel of the 
Copyright Office expressed a similar conclusion at a House 
hearing last week, Valenti said. The Copyright Office said 
that "retransmission consent does have an effect on the 
compulsory licensing scheme and alters the copyright bal- 
ance struck in 1976," he said. 

Valenti said retransmission consent would give broadcast- 
ers more control over a program than the copyright owners, 
would distort market strategies of copyright owners and 
potentially limit cable diversity and the ability of smaller TV 
stations to compete. alt 
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