
FCN ADOPTS "MOPPET BABIES" 
Fox will have hour block of kids programing for weekdays 

The Fox Children's Network has ac- 
quired the broadcast rights to 
Muppet Babies from Jim Henson 

Productions, thus creating an hour block 
of FCN children's programing weekday 
mornings for the 1991 -92 season. Ap- 
parently losing out on the negotiations to 
continue syndicating Muppet Babies is 
Claster Television, which has distributed 
the half -hour cartoon since the 1989 -90 
season. 

According to sources close to the ne- 
gotiations, Henson Productions Presi- 
dent Brian Henson, the 27- year-old son 
of late founder Jim Henson, apparently 
declined Claster's most recent rights of- 
fering. Henson and Claster officials de- 
clined comment on the negotiations. 

Although the off- syndication cartoon 
has had two years of prior exposure in 
syndication and another seven seasons 
of exposure on CBS's Saturday morning 
schedule, FCN President Margaret 
Loesch said the series has "evergreen 
appeal" and "compatibility" with Peter 
Pan and the Pirates. Loesch said FCN is 
"suggesting" to Fox affiliates that Mup- 
pet Babies be teamed with sophomore 
Peter Pan in the 7:30 and 8 a.m. (ET) 
slots, respectively, for next season. 

Under terms of the FCN deal, affili- 
ates will have 65 episodes available for 
stripping, with another 19 episodes be- 
ing produced by Marvel Productions for 
exclusive airing on CBS's Saturday 
schedule. If FCN should renew its op- 
tion beyond the initial single- season 
contract (1991 -92), Fox stations would 
be able to air those additional episodes 
the following season. 

According to a source, the agreement, 
which was negotiated by Creative Artist 
Agency's co- founder Bill Haber and fel- 
low agent Steve Smoot (representing 
Brian Henson), included a "discounted 
license fee" in exchange for a "finan- 
cial guarantee" on the percentage of 
dollars Fox will generate from national 
advertising. Gerald Walsh, vice presi- 
dent and general manager, wFXT(TV) 
Boston, said that FCN has informed af- 
filiates that their barter split on each 
morning series will be four minutes lo- 
cal, while Fox will retain two minutes of 
national advertising time. 

The deal comes on the heels of FCN's 
signing for an expansion of its $100 
million -plus output arrangement with 
Warner Bros. Domestic Television Dis- 
tribution (BROADCASTING, June 3), 
whereby the latter is pulling Tiny Toon 
Adventures and Merrie Melodies from 
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syndication and producing new episodes 
of Beetlejuice and Batman for insertion 
in 1992 -93. TAZ-MANIA and another 
undisclosed Steven Spielberg project are 
the other animated series that Warner 
Bros. will produce over the next four 
seasons. 

Regarding scheduling for early fringe, 

Loesch says that Beetlejuice will air on 
most affiliates at 4 p.m. next season, 
while the 1992 -93 season will usher in 
Tiny Toon Adventures at 3:30 or 4 p.m. 
(possibly pushing Beetlejuice to 3 p.m.), 
Batman at 4:30 p.m. and a vacant half - 
hour slot to be filled by one of FCN's 
existing Saturday morning programs. -w 

THE SHOW 
THAT SHOOK UP 

LA. 
HARD COPY LAUNCHES KNBC TO #1 IN PRIME ACCESS! 

MAY 1991 ADI RATINGS 
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KNBC/N HARD COPY 9 16 6 7 

(ADI SHARE) (15) (17) 

RANK 
KCBS/C JEOPARDY 8 14 4 

KTTV/F A CURRENT AFFAIR 7 12 4 4 

KCOP/I NIGHT COURT 6 10 4 4 

KCAL/I GOLDEN GIRLS 6 10 3 3 

KTLA/I CHECKERBOARD 4 8 2 3 

KABC/letti INSTANT RECALL 4 7 3 3 

'AND PRODUCES HIGHEST MAY 18 -49 AND 25 -54 
DEMOS IN 8 YEARS 
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