
Original episodes of 'Cops' are helping fuel Fox's summer surge. 
Above: 'Cops in Russia,' which aired July 15. 

Hills, 90210 and Cops, the lineups on 
Friday and Sunday nights have also im- 
proved since the premieres of the two 
shows in July. "Even though it's not as 
much, Friday night is up two share 
points over the May sweep numbers, 
and Sunday is up one share point. That 
growth is driven by the originals of just 
those two shows. That shows a tremen- 
dous amount of potential." 

If Fox can sustain viewing levels, ad- 
vertising executives said, the fourth net- 
work may be the beneficiary of a robust 
scatter market, and perhaps rebound in 
next year's upfront market. Fox's up- 
front revenues this season were estimat- 
ed to be about $150 million off last 
year's mark. 

"We may get an advantage this 

year," said Richard Kostyra, an execu- 
tive vice president who buys national 
television time at J. Walter Thompson, 
referring to Fox's viewing gains this 
summer. "But next year they'll price it 
accordingly." 

Fox's viewing gains could come at the 
expense of the big three networks, said 
Kostyra. "If the big three don't start 
providing some new [summer program- 
ing] to combat this Fox activity, it will 
cost them money. Our rates are based on 
the existing track record." 

At the local level, Fox affiliate num- 
bers, in many cases, are even more im- 
pressive than the network's July perfor- 
mance. For example, wTTG(TV) 
Washington was the number -one -rated 
station sign -on to sign off in July, with 

SHUKOVSKY, ENGLISH NEAR CBS DEAL 

Shukovsky /English Productions, producers of CBS's Murphy Brown, is close to 
an agreement with the network for a "far- reaching, non -exclusive" deal that 

will include several series commitments and deficit financing of future projects, 
according to a source close to the negotiations. "Some important points remain 
open but we're at a point where we're cautiously optimistic the deal will be 
finalized shortly, probably within the next 10 days to two weeks," said the 
source. The arrangement will enable husband and wife producers Joel Shukovsky 
and Diane English to establish an independent production company with autono- 
my similar to that enjoyed by Carsey -Wemer. Shukovsky/English Productions 
will have no back -end partners, giving it full ownership of syndication rights to 
future series. Under the deal, CBS will have right of first -refusal for any new 
project. The deal was characterized as a "broad- strokes type" similar to arrange- 
ments signed by Steven Bochco and Jim Brooks, both with ABC. Currently 
producing on the Warner Brothers lot, Shukovsky /English Productions will likely 
look for home at smaller studio. The source said a link -up with the M'FM -CBS lot 
is a possibility, while it appears staying at Warner Brothers "is unlikely" because 
the studio probably won't be as cost -competitive as a smaller production outlet. 
The first project from the newly independent company could come as soon as 
mid- season 1991 -92. 

four of the top -five programs in Mar - 
ried...with Children, Beverly Hills, 
90210, Top of the Heap (with a lead -in 
from Married...with Children) and In 
Living Color. The station's 10 p.m. 
newscast is the highest -rated late news 
in the market, and is also the number - 
one program in the 10 -11 p.m. time slot. 

In New York, Fox -owned WNYW(TV) 
won Thursday 9 -10 p.m. with Beverly 
Hills and was third overall in the market 
with its Thursday 10-11 p.m. newscast, 
beating wCBS -TV. 

The numbers were much the same at 
KTVU(TV) San Francisco, where the sta- 
tion was number one in prime time, and 
whose 10 p.m. newscast was the high- 
est -rated newscast all day, and number 
one in the 10 -11 time period. 

CBS, which heightened the drive to 
improve summer programing last year 
when it debuted Northern Exposure, 
Top Cops and Prime Time Pets, has not 
succeeded with this year's summer crop. 
"We think Morton and Hayes and The 
Golden Years are terrifically executed 
shows," said Steve Warner, vice presi- 
dent, special projects, CBS. "Obvious- 
ly, we'd always like to see better num- 
bers," he said. 

Morton and Hayes, a half -hour come- 
dy from Rob Reiner, has averaged a 
5.1/10 during July. Stephen King's The 
Golden Years scored an 8.5/16 in its 
four telecasts. Reruns of the 1982 ABC 
series Police Squad, which serves as the 
lead -in for Morton and Hayes, have per- 
formed almost two rating points better 
than its lead -out, averaging a 7.0/14. 

Despite CBS's showing, Warner said 
the network remains committed to pro- 
viding original summer programing. 
"You can expect another three to four 
series from us next year," he said. "We 
view the summer as another place for 
development. It's also a place where 
producers can come in and pursue the 
vision they have for their project. We 
want to be producer friendly, advertiser 
friendly and viewer friendly," he said. 

This will likely be the last time CBS 
and Fox are alone in their programing 
efforts during the summer. Warren Little- 
field, NBC Entertainment president, in an 
Aug. 5 interview with BROADCASTING, 
said his network is looking at develop- 
ment projects now so that it can schedule 
two three original series next summer. 
ABC has resisted any moves toward the 
summer (with the exception of original 
episodes of Primetime Live), recently cit- 
ing research that showed how viewers 
watch less television until the summer 
ends. As a result of the research, ABC 
executives said efforts in the summer 
would not result in raising HUT (homes 
using television) levels. -SC SO 
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