
TOP OF THE WEEK 

AtzDeadline 
WORLDVISION LAYOFFS 

Worldvision laid off about a 
dozen staffers last week, includ- 
ing company veteran Jerry 
Kaufer, creative services VP. 
The company said the layoffs 
represented a "restructuring 
consistent with what was go- 
ing on throughout the industry in 
the recession." Kaufer was 
said to be the only executive -lev- 
el staff laid off, the rest being 
support staff. The creative ser- 
vices staff continues to report 
to Gary Montanus, senior VP, 
marketing. 

TPE GETS 'GARFIELD' 
The Program Exchange, the 
syndication arm of Saatchi & 
Saatchi Advertising, has ac- 
quired the rights to Garfield and 
Friends, the second -ranked 
Saturday morning network car- 
toon (CBS) behind Teenage 
Mutant Ninja Turtles (also 
CBS). The rights were ac- 
quired in a long -term deal from 
United Media Mendelson 
Productions. The show will be 
available in syndication on a 
barter basis beginning in Sep- 
tember 1993. 

For other late -breaking news, 
see "In Brief, " pages 64 -65. 
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one of the nation's leading research- 
ers into television's future. "Your in- 
dustry's going digital. Everyone here 
will be in the bit radiation business," 
he said, "and the separation of radio 
and TV will be arcane. You'll get li- 
censes to radiate so many bits per 
second." 

Negroponte was most controversial 
on the subject of high- definition televi- 
sion, whose current development he 
called "dead wrong." There is no evi- 
dence that anyone wants such wide - 
screen sets with high resolution; in- 

deed, he said a better approach 
would be to offer NTSC pictures with 
greatly improved audio. 

NAB's executive vice president for 
operations, John Abel, was another 
who endorsed the bit radiation ap- 
proach. He and Michael Rau, senior 
vice president for science and tech- 
nology, urged members to become 
active in data broadcasting, defined 
as the provision of all kinds of infor- 
mation to consumers, a business esti- 
mated to grow from $180 million in 
1990 to more than $400- million in 

NAB'S 1992 -93 BUDGET 

INCOME 92 -93 Change from 91 -92 

Radio dues $3,336,000 ( -1.8 %) 

TV dues 3,650,530 ( + 0.6%) 
Adjusted radio income (115,560) ( -5.6 %) 

Adjusted TV income (30,000) ( -2.2 %) 

Associate members dues 1,076,508 ( 4.0 %) 

Annual convention net income 7,117,229 ( + 0.8%) 
Radio convention net income 428,142 ( + 29.1 %) 

NAB services 1,101,500 ( + 12.9 %) 

Advertising income 152,100 ( + 128.7 %) 

Interest income 340,000 ( -5.6 %) 

Miscellaneous income 30,000 (0 %) 

TOTAL INCOME $17,086,449 ( +2.1 %) 

EXPENSES 
Government relations $2,981,273 (- 10.8 %) 

Legal 1,046,851 ( +3.3 %) 

Public affairs/communications 737,118 (- 15.2 %) 

NAB services 1,001,612 ( +4.6 %) 

Advertising 238,050 ( + 18.3 %) 

Science /technology 1,086,881 ( 19.9 %) 

Research /information 1,222,739 ( + 4.7%) 
Radio 861,834 ( -3.8 %) 

TV 670,800 (0 %) 

Human resources /development 163,569 ( + 3.6%) 
Meetings & special events 579,400 (- 16.7 %) 

Conventions /exhibitions 19,900 ( -4.9 %) 

General /administrative 6,373,664 ( + 2.0%) 

TOTAL EXPENSES $16,983,691 ( -1.0 %) 

NET INCOME OPERATIONS $102,758 (NA) 

Footnotes: Board contingency, ($75,000); Net income (expense), $27,758; fund 
balance, $3,702,118. 
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