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Bill Nye is BVT's educational guy 
Disney teams with LIN Television on half -hour syndicated offering 

By Harry A. Jesse!! 

Buena Vista Television dropped 
the other shoe last week, reveal- 
ing the second half of its 

planned hour syndicated educational 
children's program lineup. 

Confirming a "Closed Circuit" in 
BROADCASTING & CABLE April 19, 
BVT announced it is teaming with 
LIN Television Corp. to produce Bill 
Nye the Science Guy. a half -hour 
weekly science series. (The show will 
join the already announced off -Disney 
Channel Adventures in Wonderland.) 

BVT and LIN are producing 26 epi- 
sodes of the series at noncommercial 
KTCS(TV) Seattle, which developed the 
show. The series will be offered to 
stations on a 31/4- minute national /2- 
minute local barter split. 

Disney has always been interested 
in educational programing, said Walt 
Disney President Rich Frank at an 
NAB press conference. But the de- 
mand was not there to justify the qual- 
ity Disney would want to put into such 
a show, he said. That's all changed, 
however, with the Children's TV Act 
and its requirement that broadcasters 
serve the educational needs of chil- 
dren. 

"We are trying to take education 
and make it accessible to children," 
said Frank. "You have to do it graphi- 
cally and in an exciting fashion." 

Burnie Clark, president of KCTS, 
said LIN and Disney are paying 
$115,000 per espisode. But, he says, 
the station is making its money mostly 
from back -end participation. KCTS will 
also broadcast the show in Seattle, but 
not exclusively, he said -BVT also 
signed on a commercial outlet in the 
market. 

Other than KCTS, the only stations 
now set to air the series are the eight 
LIN stations. Buena Vista President 
Bob Jacquemin said the syndicator 
will have to work hard to clear the 
show in other markets, the kid's up- 
front ad market having already bro- 
ken. 

"We're behind the eight ball; we 
have to get moving," he said. 

The show is being made available 
weekends. "We don't think it will be 
difficult for broadcasters to find some- 

Bill Nye (c) is flanked by Frank (1) and LIN President Gary Chapman. 

thing to replace," said Frank. The 
fast -paced half -hour is hosted by Bill 
Nye, a stand -up comic and former 
Boeing mechanical engineer, and is 
aimed primarily at children 6-11. 

"These are the people who we have to 
start getting excited about science," 
said Frank. 

Combining science and entertain- 
ment "seems like the simplest thing in 
the world," he said. "Science to me is 
the most interesting thing there is. It 

may be the best thing humans have 
come up with." KTSC's Clark said the 
pilot was produced with $250,000 in 
grants from the National Science 
Foundation, 
and Target stores. 

The show was originally intended 
for PBS, but Nye's agent (Paul Frank, 
with the William Morris Agency, and 
son of Rich Frank) pitched it to Dis- 
ney, which immediately snapped it 
up, he said. 

Interactive cable classifieds on tap 
rvine, Calif. -based Freedom Newspapers and Dallas -based IT Network 
have joined to develop, market and sell an interactive TV classified 

service as part of IT Network's Interactive Channel, a new cable service 
set to debut in first -quarter 1994. 

Privately held Freedom Newspapers -which owns five TV stations, the 
Orange County Newschannel and several newspapers -has also be- 
come a "significant" corporate investor in privately held IT Network as 
part of the deal, according to the companies. 

As planned, the Interactive Channel will work with local newspapers to 
offer regional versions of the classified service. Cable systems will pro- 
vide viewers with a menu that will let them watch regular TV or one of a 
number of interactive services, including the classified channel. In some 
cases, the interactive setup will enable the buyer and seller to complete a 
transaction using the technology. 

IT Network's interactive programing will be available over existing 
coaxial TV cable and telephone lines, but cable operators interested in 
carrying the service will have to insert a special chip into each set -top 
converter box. The company is currently providing interactive TV pro- 
graming through a demonstration of its technology in 40 homes in Bir- 
mingham, Mich. -RB 
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