
Gerber, ITC form production unit 
David Gerber, the former MGM television network president who was 
largely credited with keeping MGM's network series division afloat during 
the turbulent ownership regimes of Kerk Kerkorian and Giancarlo Parretti, 
has aligned himself with ITC Entertainment Group to form the long-form 
Gerber/ITC Productions unit. 

ITC is in the midst of a management restructuring under recently 
installed President/CEO Jules Haimovitz, who is attempting to move the 
independent Los Angeles studio back into producing hour-long network 
series, as well as to bolster its output of telefilms and miniseries for 
broadcast and cable networks. 

In the works at Gerber/ITC is a two-hour made-for-TV spy adventure, 
Royce. which will have a shared licensing window between ABC and 
Showtime. It is also developing a western movie for Turner Network 
Television called Lords of the Land. Gerber also said the company has at 
least one ongoing series development project with each of the four 
networks, 

"I'll come up with the series ideas, then have Jules [Haimovitz] look at 
the economics and see whether deficit-financing a series makes sense to 
go forward with a series project," Gerber said. 

Gerber, who at one time owned his production company, produced 
Police Woman for NBC (1973-77). During his tenure at MGM in the mid-
1980's, he kept the network division afloat by selling thirtysomething to 
ABC and In the Heat of the Night to CBS, However, last year, with MGM 
under the ownership of French bank Credit Lyonnais, network production 
was phased out and Gerber left for independent production. —WIF 

SGT readies 
return of 'Flipper' 
Touted as 'Jacques 
Cousteau meets Baywatch' 
By Mike Freeman 

The popular I960's network series 
Flipper may swim again—this 
time in first-run syndication. Los 

Angeles-based Samuel Goldwyn Tele-
vision hopes to develop the dolphin 
drama for 1994-95 to exploit the in-
creasing viewer and legislative de-
mands for "advertiser-friendly" non-
violent family programing. 

Julie Resh, SGT vice president of 
television production and develop-
ment, says the company is also devel-
oping a companion piece to Flipper 
and to the company's five-year-old 
syndicated weekly hit American Glad-
iators. Although she declined to elab-
orate on the Gladiators spin-off, Resh 
did say it would be a similar "athletic 

"Radio — The Forgotten Medium," the summer issue of the Media 
Studies Journal, takes a comprehensive look at America's most pervasive and 
most overlooked medium. In this issue, journalists and scholars survey the air-
waves to debunk the recurring myth that radio is dying. Topics examined by the 
authors include the impact of new technologies and a new regulatory climate on 
the radio industry, the radio talk show boom and its influence on politics and 
society, radio's fragmented music scene, radio economics, the BBC, and the 
overall health of AM, public radio, comedy, drama and news, Authors include 
FCC Commissioner Andrew Barrett, Steven Salyer, president of American 
Public Radio, and David Bartlett, president of the Radio Television News 
Directors Association, 
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