
Disney rings in new year with Belle 
Studio plans to launch FCC friendly show based on `Beauty and the Beast' 

By David Tobenkin 

B 
uena Vista Television will 
launch a weekly, half -hour 
FCC -friendly kids show in fall 

1995 combining classic Disney ani- 
mation and songs with "Beauty and 
the Beast" feature film character 
"Belle." 

Sing Me a Story at Belle's Book and 
Music Shop will feature a live -action 
version of Belle in her music and 
book shop talking to preschool chil- 
dren and introducing two 6- to -10- 
minute theatrical shorts per episode 
that will include updated music and a 
moral. 

Belle and the kids will interrupt 
the tales to comment on them, dis- 
cuss what can be learned, and test 
cognitive abilities (for example, by 
asking kids how many ducks were in 
a given animated scene). 

Use of the classic animation will 
allow the series a higher production 
value than otherwise could be 
achieved with an FCC -friendly show, 
says Ken Werner, senior vice presi- 
dent at BVT. 

"One of the problems in producing 
education programing is that one 
could never afford to produce that 
kind of animation at this point," says 
Werner. "It's tough to be both enter- 
taining and creative, but we think this 
will allow us to fulfill our commit- 
ment to providing high -quality edu- 
cational television for kids and still 
break even." 

A total 17 episodes will be pro- 
duced for the first season, with plans 
to air them three times each. The 
shows will be sold on a barter basis, 
with a two -and -a -half- minute local/ 
three -and -a- quarter- minute national 

ad split. 
The show is the first Disney series 

to capitalize on the blockbuster suc- 
cess of "Beauty and the Beast" at the 
box office. 

Patrick Davidson, producer of The 
Disney Channel's Mickey Mouse 
Club and annual national teacher's 
award show, will executive produce 
Sing Me a Story. 

Disney also is renewing its FCC - 
friendly Bill Nye the Science Guy, 
which is cleared in 91% of the coun- 
try, for another season in weekend 
syndication. The show airs weekdays 
on PBS. For 1995 -96, 13 new epi- 
sodes of the show will be added to the 
52 already in the can. 

Also returning in syndication in 
1995 -96 will be live- action FCC - 
friendly show Disney's Adventures in 
Wonderland. 

Warner Bros. tones up with Kim Alexis 
Will launch half -hour fitness /self - improvement show 

By David Tobenkin 

Wamer Bros. Domestic Televi- 
sion Distribution will launch 
a weekly, half -hour syndicat- 

ed fitness and self- improvement 
show in fall 1995. 

Your Mind and Body, hosted by 
supermodel Kim Alexis, will be a 
magazine -style show (quite literally, 
since it is based on Time Warner's 
Health magazine) targeted at women 
and demonstrating how they can 
achieve success in various areas of 
their lives. 

"The message is that you can set 
goals that this program will help you 
select and achieve," says the show's 
executive producer, Emmy -winning 
former 20/20 executive producer Av 
Westin. 

Model Kim Alexis 

The morning -oriented show hopes 
to emulate the success of Group W's 
syndicated weekend show Martha 
Stewart Living. "Our research indi- 
cates that on the weekend there's not 

much there for the female 18 -54 
audience," says Westin, now senior 
vice president of Time Warner divi- 
sion Time Inc. Ventures Television, 
which will produce the show. 

"[This show] will have a built -in 
blue -chip appeal to advertisers hard - 
pressed to find a show for women in 
which to put their money," says Scott 
Carlin, senior vice president of sales 
for WBDTD. 

Your Mind and Body will be offered 
to stations on a barter basis with 
terms yet to be determined. 

Westin says the four or five topics 
covered in each episode of Your Mind 
and Body will be based on stories in 
Health. Viewers also will be told how 
to get more information about a given 
subject from the magazine. 
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