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Changing times at `Current Affair' 
Departure of managing editor, veteran reporter, others offset by staff additions, new 
investigative unit; moves seen as commitment to improve lackluster ratings 

By David Tobenkin 

Changes to Twentieth Television 
syndicated magazine show A 
Current Affair continued last 

week with the departure of another 
top staff member and word that new 
executive producers John Tomlin and 
Bob Young plan to set up investiga- 
tive and entertainment reporting 
units in an attempt to boost the 
show's sagging ratings. 

A Current Affair managing editor 
Rob Feldman last week confirmed 
that he will leave the magazine show 
July 5 for an equivalent position at 
Group W /CBS's new syndicated 
news magazine, Day & Date -mark- 
ing the latest departure at ACA since 
Tomlin and Young, formerly execu- 
tive producers of King World's rival 
magazine shows Inside Edition and 
American Journal, joined ACA two 
weeks ago. Feldman, however, says 
his move was in the works well 
before the pair joined. 

Tomlin and Young already have let 
go another of the show's managing 
editors, Steve Dunleavy, who was 
also chief reporter, and declined to 
renew the contracts of West Coast 
Bureau Chief Mike Watkiss and 
reporter /producer George Ciccarone, 
who handles features. Joining the 
magazine is Jacqui Donaldson in the 
newly created post of senior broad- 
cast producer. Reporter John John- 
ston will remain a producer, but will 
give up on -air duties. 

Dunleavy, a veteran reporter with 
close personal ties to Twentieth par- 
ent News Corp.'s chairman, Rupert 
Murdoch, is expected to be offered a 
position elsewhere in the News 
Corp. empire. Peter Brennan, a 
founder of ACA who recently man- 
aged the show while Tomlin and 
Young prepared to take over, also has 
talked with Dunleavy about his serv- 
ing in a new late -night news and 
commentary show that Brennan is 
developing for syndication or the 
Fox network. The show, Geraldine & 
Friends, would feature Roseanne's 
sister, Geraldine Barr, as host. 

Tomlin and Young also are expect- 
ed to make several creative changes, 
most notably the addition of an 
investigative unit similar to an exist- 
ing one at /E. They are hiring more 
associate producers and story coordi- 
nators -also an effort to make the 
show more newsy. 

That makes it less likely the show 
will soon be canceled, as has been 
rumored. "Investigative units take 
time and a lot of money to nurture 
before you see results -it's very 
unlikely they'll cancel the show soon 

if they start one," says a source, who, 
like others, said the show likely will 
be given until the middle of next sea- 
son to improve. 

Sources say Tomlin and Young 
also will try to curtail checkbook 
journalism at ACA and disclose when 
sources are paid. 

Tomlin and Young are working on 
a companion show to ACA, which 
sources say could become a replace- 
ment show if ACA's ratings, well 
below those of Hard Copy and /nside 
Edition, fail to improve. 

TPP makes deal 
with Paramount, Fox 
For Paramount, it is second pact with advertisers 
By Steve Coe 

Paramount and Fox have signed 
deals with Television Produc- 
tion Partners (TPP) for the 

development, production and broad- 
cast of television movies. It is the 
second such deal Paramount has 
made in which advertisers pick up 
the production costs for Paramount 
programing in exchange for invento- 
ry placement and participation in 
back -end revenue. 

TPP signed a separate deal with 
Fox Broadcasting for the broadcast of 
those movies and possible develop- 
ment and production of future tele- 
movies. 

Under the three -year agreement 
with Paramount, TPP, a consortium 
of 10 major advertisers, will fund the 
production of an undetermined num- 
ber of made -for -television movies to 
be produced by Paramount Network 
Television in exchange for sponsor- 
ship positions in initial and future 
airings, as well as participation in the 
back -end revenue. The network that 
airs the movies also will retain some 
of the inventory to sell. 

As part of its deal with TPP, Fox 
Broadcasting will have first -look 
rights to air any of the movies. The 
agreement also includes an option that 
will allow Fox production entities, 
such as Twentieth Television, to devel- 
op and produce made -fors for TPP. 

"TPP has been working for three 
years to identify opportunities in 
which the studios, networks and 
advertisers all win," said Jack Myers, 
one of the principals at TPP. "This is 
just the first of many deals TPP 
expects to announce within the next 
several weeks that will underscore 
the industry's increasing recognition 
of the viability of this new business 
paradigm." 

Earlier this year, Paramount 
announced a deal with Procter & 
Gamble in which the advertiser will 
fund all forms of programing for the 
studio. 

The advertisers making up TPP 
are AT &T, Campbell Soup, Clorox, 
Coca Cola USA, Coors, General 
Motors, MasterCard, McDonald's, 
Reebok International and Sears Mer- 
chandise Group. 
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