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Twentieth corrals comedy writers 
Aims to boost comedy slate with talent raid 

By Steve Coe 

Twentieth Century Fox Television 
executives last week announced 
the signings of a slate of comedy 

writers and producers to its roster. 
Among those who will now be produc- 
ing for 20th are Danny Jacobson and 
the executive producers of Frasier. 

At a morning press conference on 
the Fox lot, Peter Chemin, chairman 
and chief executive officer, Fox 
Filmed Entertainment, and Peter 
Roth, president, 20th Century Fox 
Television, outlined the new deals, the 
most ambitious gathering of talent in 
recent memory. With last week's 
deals and recent additions to the 20th 
stable, sources estimate the studio has 
spent at least $50 million to beef up its 
comedy output. 

Most of the new deals are for four 
years, according to Chemin, but 
because of existing contracts, the first 
20th project from the new signees 
probably won't be seen until fall 1 997. 

Jacobson, co- creator and executive 
producer of Mad About You, will 
receive $18 million -$19 million over 
four years in the largest of the deals. 
The writer /producer is under contract 
to TriStar Television until June of next 
year and has production commitments 
to fulfill with TriStar. 

Twentieth also signed Vic Rauseo 
and Linda Morris to a contract effec- 
tive in June. The executive producers 
of Frasier recently won an Emmy for 
their work on the comedy. 

Other signings include Eric Gilli- 
land, executive producer of Roseanne, 
Chuck Lorre, executive producer and 
creator of Cybill and Grace Under 
Fire, and Jeff Greenstein and Jeff 
Strauss, supervising producers on 
Friends and creators of Partners. 

Last week's announcement is the 
latest in an ongoing effort by the studio 
to stockpile comedy talent, and Roth 
says the television division may be 
making more deals. 

The additions to 20th's roster give 
the division the talent needed to put 
comedy output on par with its drama 
production. Both Chemin and Roth 
acknowledged that the division needs to 
beef up comedy production, which lags 
behind hour drama output (Picket 

Peter Roth (I) and Peter Chemin 

Fences and The X- Files, among others). 
Chemin said the effort to build the 

comedy talent at 20th began a year 
ago, when the television division 
began reporting to him under a compa- 
ny reorganization. "Part of the long- 
term strategy," he said, "was to ac- 
quire more assets that brought about 
new divisions like Fox Family Films 
and Fox 2000," which would be pro- 
ducing for network television. "It 

became apparent that in this environ- 
ment of megamergers, key creative tal- 
ent would be at a premium. And with 
the ABC -Disney merger it would be 
even more so. We decided to identify 
the top comedy writers that would be 
available over the next 12 months. We 
also decided we wanted to try to close 
those deals by Oct. 1," he said. 

Chemin stressed that the comedy 
output from the new producers would 
not necessarily flow to co -owned Fox 
Broadcasting. "These shows could be 
placed anywhere." 

The signings also represent a pre- 
emptive strategic move, Chemin said, 
in that many of the producers would 
have been the focus of bidding wars by 
studios as their contracts came close to 
expiring. "We thought we'd create a 
feeding frenzy in which we could sit 
back and watch with our talent." 

He acknowledged that the deals 
would drive up prices for comedy writ- 
ers, "but these prices are going up 
inevitably," he said, with the UPN and 
WB networks and MCA and CBS all 
expected to be aggressive in pursuit of 
talent to improve their fortunes. 

Tribune/Worldvision team 
Form new syndication unit, dating show already in works 

By Cynthia Littleton 

Tribune Entertainment and World- 
vision Enterprises have signed a 
nonexclusive agreement to jointly 

develop and distribute syndicated pro- 
jects. 

Station sources say the partners are 
already at work on a Dating Game - 
style game show strip, Swaps. The 
show is expected to begin test runs on 
Tribune stations in Chicago and Phila- 
delphia in December. 

Tribune and Worldvision execu- 
tives say the pact will allow them to 
become more active in the first -run 
marketplace while limiting the finan- 
cial risk for both companies. The 
agreement calls for Tribune and 
Worldvision to share the financing 
and pool their resources on a project - 
by- project basis. 

"Each company brings different 
things to the table, and we'll both ben- 
efit from the opportunity to put more 
programing on the air in a more effi- 
cient manner," said Rick Jacobson, 
president and CEO of Tribune Enter- 
tainment. Jacobson added that Tribune 
is talking with a number of other com- 
panies about similar strategic alliances. 

Worldvision, the distribution arm of 
the Spelling Entertainment Group, al- 
ready handles international distribution 
for such Tribune shows as Geraldo and 
Charles Perez. Tribune and Spelling 
also previously worked together on the 
series Tales from the Darkside and 
Monsters. 

Programs born out of the new deal 
will be produced by Tribune- or 
Spelling -owned production units and 
tested on Tribune stations, which cover 
20% of the country. 
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