
Get to Heaven, about a 
young girl's coming - 
of -age after her father 
leaves the family. 

What F &V is trying to accomplish is 
not just programing for entertainment's 
sake, but "programing that has a real 
positive message," says programing 
vice president Hilary Maddux. "The 
idea is to try to create as much pro- 
graming as possible in a block where 
families can really feel safe. Whether 
or not parents are there, they can be 
assured that what's in front of their 
children -what's in front of their fam- 
ily as a whole -will not only entertain 
but also edify." 

Nick at Nite, self- styled since 1985 
as "classic television for the people 
who grew up with television," has been 
highly successful rerunning programs 
from the era before the sexual revolu- 
tion hit the screen in full force. Com- 
bining acquired series with savvy pro- 
motion and scheduling and a hype cre- 
ated around familiar series, Nick at 
Nite, now in some 64 million cable 
homes, is among the most watched 
basic cable services. In profit margins, 
it claims to be one of the most prof- 
itable groups within MTV Networks. 

Rich Cronin, Nick at Nite senior 
vice president and general manager, 
says programs such as I Dream of 
Jeannie and Bewitched have "a great 
appeal to kids, a great appeal to baby 
boomers and to Generation X," adding 
up to "a very wide" family appeal. 

Although Nick at Night's TV Land, 
which launched in April, qualifies as a 
family programing service, there are 
some shows that programing vice pres- 

ident Diane Robina wouldn't necessar- 
ily want her daughter to watch. 

"I don't think my six -year-old needs 
to watch Hill Street Blues," Robina 
says. Yet she maintains that it belongs 
on the network because "it's one of the 
best dramas ever made -fabulously 
written, directed and cast." 

Robina cites TV Land's The Addams 
Family as a "fabulous" family show, 
with "great family values." She points 
to the Gomez Addams character and 
his wife Morticia as dedicated to their 
children ( "the children always come 
first ") and having "a great rapport" 
with their extended family, Grandma - 
ma Addams and Uncle Fester. 

According to Robina, every episode 
of every show on Nickelodeon, Nick at 
Night and TV Land (her programing 
responsibilities cover the last two) is 
screened according to specific stan- 
dards for each. Nickelodeon adheres to 
the strictest standards because it is tar- 
geted to children. Nick at Night follows 
Nickelodeon standards until 10 p.m. In 
late night, TV Land and Nick at Night 
stick closely to network TV standards. 

Screening focuses mostly on lan- 
guage and violence, but morality is 
also an issue. 

"If someone does a bad thing, we 
want to make sure that by the end of the 
story, the bad thing has been recog- 
nized and appropriately punished." 
Robina explains. 

The biggest problem for screeners at 
Nick at Night/TV Land is that health 
issues of today were not recognized as 

NI 11) 
problems when the 
two networks' vintage 
series were produced 

20 and 30 years ago. 
She recalls an episode of Bewitched 

where the Louise Tate character, work- 
ing up the courage to tell her husband 
Larry that she's pregnant, downs two 
or three martinis. 

"Now we certainly don't want to 
show a pregnant woman drinking, but 
in those days they didn't know," the 
programing executive observes. That 
episode is no longer shown. 

Robina thinks that if television 
shows ever are rated, virtually all Nick 
at Nite and TV Land shows will 
receive G ratings or, at worst, PGs. 

Although veteran family programers 
such as Disney, Family and Nick do 
not publicly acknowledge it, they must 
feel validated -even vindicated. And 
other cable programing may evolve in 
their direction. 

A strong indicator is the introduction 
on April 29 of TV Land as a spin -off net- 
work. The new cable service gives fami- 
ly fare from the '50s through the '80s- 
dramas, westerns, sitcoms and variety 
shows -not only a choice new showcase 
but a highly promotable one. 

Several other family programers are 
waiting in the wings: Applause Net- 
works, Parent Television, Parenting 
Satellite Network, The Parents Chan- 
nel and The Pet Television Network. 

Family programing on cable is per- 
haps best exemplified by a Disney 
Channel original movie of a year ago. 
The Four Diamonds, based on a story 
by 13- year -old Christopher Millard, 
was constructed so that kids and par- 

Virtuous programing 
Although most of its schedule already is -family- friendly," the Public Broadcasting Service is trumpeting Adventures from the 
Book of Virtues as being specifically designed to appeal to families. PBS's first animated prime time series certainly will 
appeal to the Republicans in the family: It is based on the book by William J. Bennett, who served presidents Reagan and 
Bush. In the series, a friendly buffalo named Plato tells classic stories to two children. The three -part series (with more parts 
in the works) premieres Sept. 2. It is produced by PorchLight Entertainment with KcET(rv) Los Angeles. -EAR 
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