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tube operations, other plants will be opened to serve other

parts of the country.

“We’ll probably be in TV itself some day,” said Schlus-

sel, displaying an 8-in. transistorized prototype battery set

manufactured by Sanyo. But he indicated that his company

isn’t at all sold on the small-screen approach, and that

even these tiny sets wouldn’t be available on a mass basis

this year. He didn’t know if Channel Master would ever

handle the midget battery set which he had on hand to test

distributor reaction.

Sales of Channel Master’s first product, the TV an-

tenna, are still high, said Schlussel. “They’ve leveled oflf to

a high plateau—not like early days, but still very good.”

Unlike many privately-held electronics companies,

Channel Master has “absolutely no plans” for a public stock

issue. “We can raise all the money we want through pri-

vate sources,” we were told.

Component HI Fi Slow: Most manufacturers of hook-’em-

up-yourself audiophile component hi-fi equipment display-

ing at the Parts Show in Chicago agreed that this year’s

sales so far have been about the same as last. In other

words, okay, but not as good as expected.

Some blamed limited distribution. Hi-fi components are

generally sold to the public by parts distributors or special

audio dealers who buy direct from the manufacturer, and

there was talk by some manufacturers of beginning “2-part

distribution”—that is, sale through regular distributors to

many of the same outlets which now handle packaged hi fi.

Philco formally entered the component hi-fi field with a

set of components which will be handled largely through

its regular distributors. Its initial line includes an AM-FM
stereo tuner at $149.95, a stereo amplifier at $184.95 and

“Stereo-Phone” mid- & high-range speakers at $59.95,

plus 12- & 15-in. woofers.

Tape-recorder manufacturers generally agreed that

sales for the past 12 months had picked up somewhat. Un-
like last year, when talk of stereo-tape cartridges plunged

recorder makers & the manufacturers of pre-recorded tape

into deepest gloom, the feeling this year was that the com-

ing of cartridges isn’t throwing consumers into confusion.

Only one manufacturer showed tape-cartridge machines

—and that was Bell Sound Systems (Thompson Ramo
Wooldridge), with 6 models designed for the RCA-type
cartridge, beginning with a tape player at $99.50. A spokes-

man said these had been “moving extremely well.”

A representative of United Audio Tapes, big Ampex-
controlled pre-recorded tape distributor, told us that busi-

ness in “open-reel” (non-cartridge) taped music has been

very good, and that dealers & public are no longer thrown

into panic at the announcement of new tape-cartridges

system such as the 3M-CBS and Armour Research Foun-

dation developments announced in March (Vol. 16:13 pl8).

Perhaps some of this is whistling in the dark—because

it’s inevitable that there will be a clash between the cart-

ridge & the open-reel approach. Neither 3M nor CBS—^both

of which had displays at the Parts Show—demonstrated

their new tape system. Even RCA’s tape display featured

the standard open reels rather than cartridges.

But the truce was uneasy, and it’s a good bet that in-

fighting will flare up July 10-12 at Chicago Music Show.

New model Fleetwood TV, designed for custom instal-

lation by Conrac Inc., uses Sylvania 23-in. bonded tube with

diffused no-glare safety panel.

REPORT FROM JAPAN: The Japanese transistor indus-

try has over-extended itself by setting up more produc-

tive capacity than it can immediately use. That state-

ment was made by director Donald S. Parris of the

Electronics div. of Commerce Dept.’s Business & De-
fense Services Administration at the EIA annual con-

vention in Chicago last week. Parris had just returned

from a one-month trip to Japan (Vol. 16:20 pl7).

At the same time, Parris’s office released a tabulation

of Japanese electronics-production statistics for 1957-59,

showing that last year’s total output was valued at $935.7

million, nearly double the $497.9 million of 1958 and up
from $362.2 million in 1957. (The complete table, with U.S.

electronics industry comparisons, will be printed in these

pages next week.)

One figure stands out sharply in the tabulation of

Japanese production: Japan passed the U.S. last year in

number of transistors produced—^by 86,500,500 to 82,294,-

000 made in this country. (Japanese figures are total pro-

duction; U.S. are factory sales.)

Parris predicted that Japanese transistor output will

increase further this year—judging by the “tremendous
pace” of capacity build-up. He compared the Japanese
transistor expansion with the U.S. TV industry in the

early and mid-’50s—^when “everybody was building TV
plants until we had far more capacity than we could use.”

He said there are also indications of over-expansion of TV
& radio production facilities in Japan—which turned out

2.873.000 TVs & 10,025,200 radios (vs. 6,349,380 TVs &
15.622.000 radios produced in U.S.) last year.

“I don’t think the Japanese can crack the American TV
market,” said Parris in answer to a question from the

floor—pointing to high shipping charges because of weight

& bulk, import duty, etc. He was met with disagreement
from several manufacturers. Parris thinks hi-fi compon-
ents—tuners, amplifiers, speakers—^will be the next big

competitive Japanese export item, and the step-up in hi-fi

imports at Chicago’s Parts Show provided confirmation.

As to Japanese wage rates—they’re not really as low
as they appear to be at the first glance, he declared. In

addition to the regular (and highly publicized) low hourly

wages, he pointed out, the Japanese traditionally have
many fringe benefits—including the tradition of a bonus
equal to 2 to 4 months’ pay every 6 months. “The basic

wage rates are really only a fraction of the labor costs.”

Like other electronics specialists who have visited

Nippon, Parris was particularly impressed with the quality

of the products and the research & development being

carried on in Japan. “They’re not just copying,” he said.

For example, he saw a model of a home video-tape re-

corder being developed by Sony. “The quality of the pic-

ture was very good,” he stated, “although the recorder

isn’t nearly ready for production yet.”

He said he had talked with govt, officials about the

coming voluntary export quotas on transistor radios, but

he couldn’t predict the outcome. The Japanese Electronic

Industries Assn, has asked for export quotas equal to

1959’s shipments to the U.S. of 3,990,000 radios with 3 or

more transistors, but there are some in the govt, who
favor a lower quota.

* « «

Seeking a policy on imports, the EIA board at week’s

end recommended that gen. counsel John B. Olverson re-

view all existing proposals to cope with the situation and

come up with a plan that the Association can sponsor. A
report by EIA’s international dept. exec, committee, under




